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Typical Jewelry of the Second French Empire Preserved at the Brooklyn Museum. 
(See Text on Page 67) 
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Tea Spoon 
Orange Blossom 


CHICAGO 
R 10 So. Wabash Ave. 

















e Alvin Silver Co. 


New Yor« 
20 Maiden Lane 


STERLING 925/1000 FINE 


The Legend of Orange Blossoms 
A TAYLE is told of how a Spanish king of old prized as 


his choicest possession an orange tree that grew in his 
garden. 

Now the gardener who tended this tree had a lovely 
daughter Janine who was enamoured of a Spanish Noble- 
man, but who, lacking a dowry (as was the custom) could 
not marry him. 

There came one day to the court of the king a French 
ambassador, to whom was shown the orange tree, with great 
ceremony. “Would that | might transplant it to the garden 
of my sovereign,” spake the French ambassador. ‘ Nay,” 
replied the Spanish king, “for its value lies inasmuch as it is 
mine own alone.” 

Janine, eavesdropping, overheard the conversation. That 
night she stealthily entered the garden, plucked a branch from 
the orange tree, and bore it to the French ambassador. Joy 
was his to receive the branch, and joy was Janine’s, for she 
was rewarded with a purse of gold. 

So the story endeth that Janine was married to her noble 
lover and on her wedding day did wear a coronet of orange 
blossoms, which, from that day to this, has been the custom 
of brides. 


Write in for Price 
Lists and Illustrations 
of this Beautiful Pat- 
tern. 


SAN FRANCISCO 
209 Post St. 
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The Jewelry of Our Great Grandmothers 








By Joseph Lewis French 














THE modern period of the gorgeous, the 
rococo, the resplendent, in personal 
adornment for both sexes reached its height 


a 


VICTORIAN BELLE, 








during the past century about the time of 
the peak of the Victorian Era and of the 
Second Empire. 

Men as well as women adorned themselves 
with heavy jewelry—watch-chains, scarf-pins 























INLAID BRACELETS, EARRINGS, BROOCHES, PERFUME 
PRESERVED AT THE BROOKLYN MUSEUM 


and rings were of a size and glory never 
known before. The reader may recall Thack- 
eray’s allusion in “The Newcombs” to 





BOTTLE AND PENDANT OF AN EARLY 


“King’s (King of Corpus College) pins, 
which he wore very splendid.” 

It was a period of extravagant display in 
everything—display for its own sake, at 
the expense necessarily of taste—which grad- 


ually declined under the staggering burden 
of the great brooches, earrings, and chains 
and massive bracelets with which the belles 
of the fifties and sixties outvied each other. 

Aymer Vallance, a well-known English 
authority writing in the International Studio 
20 years since, remarks emphatically that 
“thirty years ago it was quite impossible to 
procure jewelry into the design and com- 
position of which there entered any artistic 
taste whatever. Such simply did not exist.” 
This is a rather severe arraignment, but it 
was the natural reaction from the “spacious 
times” of which we have spoken. 


After the fall of the Second Empire taste 
flattened out in France—as it began to in 
England when the summit of the Victorian 
reign was reached—and a couple of decades 
elapsed before any important new feeling in 
design in jewelry was manifested. What has 
been done since is well known. It is such 
a far cry from our present design to these 
resplendent old examples that one can almost 
regard the originals in a fanciful moment as 
“antiques”! They belonged to our great- 
grandmothers—but they will never return 
again! Look then upon these heavy gold 
neck-chains, these massive eardrops and 
“breast-pins,” of purest gold and finest pearl 
and ruby, with curious eyes—for such exam- 
ples are fast vanishing from the earth. They 
fell under the ban of the “old-fashioned” half 
a century ago, and only and then is a rare 
one to be found among old family treasures, 
but even these are going fast. 

The examples here shown belonged to a 
Brooklyn belle of the Victorian Era who ob- 
tained them in Europe. They are a part of 
the loan collection of the Brooklyn Museum. 
The wearer is long since dust! 


Equally reminiscent of the music of the 
Italian masters, of Offenbach, of horsehair 
furniture, of glittering landaus and the Crys- 
tal Palace Exhibition, are these massive ex- 
amples in Roman gold and mosaic. The 
centerpiece in this bracelet is two and one- 
quarter by two inches! The brooch is two 
and one-half inches in diameter with ear- 
rings to match. Think of dancing into the 
wee sma’ hours with such a weight as this 
about you! Observe the massive necklace of 
which the medallions are one inch and a 
quarter long. Fancy a belle of today wear- 
ing sttch a choker! The brooch or “breast- 
pin” is a massive example two and three- 
eighths inches broad. Women used to vie 
with one another in the middle of the last 
century as to the size of all their jewelry. 

Such a taste smacks of the barbaric, and 
could not last long. But it has nevertheless 
left us some remarkable examples of handi- 
work, Finer work in mosaic than that here 
shown—the very finest of Italian craftsman- 
ship at its ripest period—has never been 
done, and the workmanship in the rims is 
enchanting. Consider the scent-bottle—vin- 
aigrette the French used to call it—which is 
of the Second Empire, as are the earrings 
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flanking it with their view of the Column of 
July. Coral is coming back, they say, but 
it is doubtful if we shall ever have anything 
any more gorgeous than this set of necklace, 
earrings, breastpin and bracelet in pure ox 
blood here shown which come down to us 
from a period when coral was a rage almost. 








Concerning the Value of Beauty 





THE following instructive article is a 
translation from the columns. of 
Deutsche Schmuckwaren-Zeitung : 

“Herr Dr. Norbert chats in The Manu- 
facturer over the value of beauty: That in 
beauty there is a quite considerable trade 
value inherent is proven by the history of 
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the conditions of home and foreign strife of 
those above named lands, wars and peace 
treaties. The beautiful attracts us in what- 
ever garb, whatever material it may show 
itself. Beauty raises objects into the sphere 
of rarity and endows them with connoisseur 
prices. For works of beauty the least raw 
material is needed. Of two toilets, the one 
may be overloaded with gold and costly laces 
and stones, the other alongside with but lit- 
tle material may show much soul and taste, 
and thus every lady purchaser trained to 
beauty will turn to the latter. Not the riches 
but the beauty carried off the victory. If it 
were otherwise would not wealth be laying 
beauty at her feet? 

“Our merchants are learning more and 
more to understand that, in order to attract 
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SOME MORE OF THE JEWELRY OF OUR 





GRANDMOTHERS AT THE BROOKLYN MUSEUM 


(See text on page 67) 


every country that leads the fashion from 
ages back. The history of beauty is buried 
deeper in the memory of the nations than the 
history of kings and wars. Concerning Ger- 
man jewelry, Persian rugs, Indian shawls, 
Japanese lacquer boxes, Flanders lace, Eng- 
lish cheviots, French toilets, Bavarian lassies’ 
costumes, the world is more learned than in 


customers, to hold their trade and charm 
them into buying, nothing is more effective 
than the beautiful. With the popularizing 
of this knowledge of the attractive powers 
of beauty their test of ability went hand in 
hand. The much and the many disappeared 
from the show windows of the luxury and 
fashion businesses to make room for the 
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beautiful. Today we speak accurately of an 
art of window-dressing. * * * Thepress 
has been called a world-power. But how 
much it is overtopped by beauty, that uses 
the same language in all lands. Life offers 
enough of insipid things. Wherever we go 
or look, you don’t need to be a customs of- 
ficer, insipidity accompanies us. An empty 
stomach demands breakfast, and an appeal- 
ing eye its portion of beauty. For existence 
as it is given us these days we need most 
forcefully the many stage-wings of the beau- 
tiful. The best known and highest valued 
of these is clothing. Fashion has not be- 
come a world-power for nothing. Beauty 
goes before righteousness. And beauty takes 
over every right with graceful mien, also 
the right of highest connoisseur prices. 

“Evolution or revolution, empire or re- 
public, autocracy of the throne or mob 
power of the street, beauty remains undis- 
turbed by political cataclysms, by the social 
shrugging of the body of the people, by 
changes in the structure of the household 
of the period. What does the mountain care 
whether lambs graze on it or dogs romp on 
its back? What does beauty care whether 
the festal blossoms or the blossomed garb 
decorate a lady of the world or a lady of 
the half-world? It is a matter of indiffer- 
ence to beauty who are the new rich and 
who are sitting in the first rows of the 
world theatre. Her cry is: ‘Come along, 
all ye who possess money enough, spirit 
enough, enough individual taste, and drink 
yourselves full at my never-denying, never- 
exhausted fountain! Ignorance, envy, jeal- 
ousy, to claim that fashion, taste, beauty, 
had nothing to seek there where a people in 
labor-pains lies awaiting its rebirth, The 
ancient Greeks went to battle gaily dressed. 
Let us surround ourselves, in these days of 
our fight for existence, with the decoration 
of the beautiful! * * * 

“In recent years, in several towns, includ- 
ing Pforzheim, fashion shows have been 
held. On these occasions the German 
jewelry industry takes a part more active 
than heretofore. Increase of sales is likely. 
Large and small producers of jewelry and 
fashion articles, dealers, purchasers, specta- 
tors, each does his part in his own way in 
popularizing. Not to be forgotten, the daily 
newspapers and illustrated periodicals are 
always reminding us that it is not only our 
right but our duty to the people to take up 
our old position toward the beautiful. Un- 
fortunately it is so now, and always has been 
so, that we keep away from men and peo- 
ples that are poorly clothed and—often— 
walk away. This gives us the right, then, 
to dress in beautiful clothing and wear suit- 
able jewelry.” 








George H. Churchill, for many years a 
jeweler at 7 Market St., Amsterdam, N. Y., 
will dispose of his stock through J. M. Gor- 
don of Boston, and retire from the business. 
After a rest he will open an optical business 
at another location. The stock will be sold 
by Nov. 1. On Nov. 1 Edward R. Sponsor, 
a well-known watchmaker, formerly em- 
ployed by Mr. Churchill, will take over the 
place of business at 7 Market St. and open 
a jewelry store. He is now located in the 
F. J. G. waiting room. Mr. Churchill went 
to Amsterdam in 1894 and has since been in 
the jewelry business there, opening the ‘ar- 
ket St: store in October, 1901. 
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The News from England 








Brisk Fall Diamond Trade Anticipated—Market Conditions—Kolmanskop 
Diamond Mines—Native Labor in the Transvaal—Excellent Example 
of Fourteenth Century Silver Work 

















Lonpon, July 21.—The diamond trade 
here is optimistic for the future. The sup- 
plies of second-hand goods from such 
sources as Russia and Austria now are 
much scarcer, which means that prices have 
become stronger. According to Messrs 
Backes & Strauss, of Kimberley House, 
business remains very quiet, retail and man- 
ufacturing jewelers buying only what they 
absolutely require for day-to-day consump- 
tion. General business has been very much 
affected by the unstable conditions ruling on 
the Continent and while exchanges continue 
in the chaotic state they feel it is hopeless 
to look for any material improvement in 
trade. With regard to the diamond trade, 
Backes & Strauss say: 

“Prospects for a revival after the Summer 
holidays are very bright, and diamond cut- 
ters in Holland and Belgium are looking 
for good business in the early Fall. This 
explains the great activity that has been a 
feature of the rough market. The London 
diamond syndicate has been extremely busy, 
and it is no exaggeration to say that in cer- 
tain grades of rough the available supplies 
could have been sold many times over. In 
the polished diamond market cheap eight- 
cuts, in sizes running from 60s to 100s, still 
are the most sought after, and al- 
though lately, owing to the rise in work- 
manship, prices have risen, there seems to 
be no diminution in demand. The great 
difficulty is to find fairly straight sizes in 
these goods, and cutters are very loth to 
sieve out the sizes in demand, and are only 
prepared to sell complete parcels as they 
come from the mills. In sizes there has been 
an active demand for four, five and six per 
carat, The present fashion in diamond-set 
bangles and bracelets accounts for this. The 
great difficulty, however, as in the eight- 
cut, is to find parcels running in straight 
sizes. Large brilliants from one to two 
carats also have been asked for, but buy- 
ers are chary of paying the market prices 
for these sizes. Owing to a lot of second- 
hand goods having come into the market 
during the last few years, chiefly from 
Russia and Austria, lower prices were cur- 
rent for a long time, and now that supplies 
from these sources are getting scarce, buy- 
ers are finding it difficult to attune their 
minds to the changed price conditions.” 


*x « * 


Since 1909 (with the exception of the war 
period) diamonds have been produced stead- 
ily on the Kolmanskop Diamond Mines 
property, last year’s output being in the 
neighborhood of 69,400 carats. The Kol- 
manskop mines are in the southern diamond 
field of Southwest Africa and it is under- 
stood that these have been acquired by 
Namaqua Diamonds, Limited, which is op- 
erating in the northern field. Particulars 
drawn up in connection with the underwrit- 
ing of a share issue of Namaqua Diamonds 
show that the company was incorporated in 


South Africa last November to acquire with 
a capital of $1,375,000 the diamond fields 
and plant of the Great Namaqua Diamonds 
and that last month this capital was in- 
creased to $3,000,000 to acquire the fields 
and plant of the Kolmanskop property. 
Sperling & Co. are taking 300,000 odd shares 
at $5 each and will appoint two additional 


directors. Five of the directors are at Cape 
Town, the chairman being Frederick 
Knacke. 

* * * 


The figures for the native labor of the 
Transvaal gold mines for last month repre- 
sent a decline on the month of 4,726 and a 
total reduction since the end of February 
of no fewer than 12,118. This is a greater 
falling-off even than was anticipated. The 
official figures for the end of June show 
that the Transvaal native labor in the gold 
mines totaled 170,865. The Transvaal dia- 
mond mines, on the other hand, are better 
fixed in this matter of native labor. Last 
month’s Transvaal gold output was 755,309 
ounces, compared with 743,651 ounces in 
May. The total for the half year amounts 
to 4,516,549 ounces. This is around 27,000 
ounces more than was produced in the sec- 
ond half of 1922. 

a * + 


It is understood that a separate company 
is being formed to take over and work the 
whole of the Akim company’s diamond in- 
terests, including a one-third participation 
in the Selection Trust’s subsidiaries, and 
also to take up other diamondiferous ter- 
ritory. The new company is to be known 
as the West African Diamond Syndicate. 
Under the present plans Akim, Limited, 
would receive about $1,250,000 in the shares 
of a $2,500,000 concern and would retail its 
bench and dredging gold areas. So far no 
public issue of the shares is contemplated, 
although part of the working capital shares 
may be offered for subscription to Akim, 
Limited, shareholders. The — syndicate 
board’s personnel will, in all probability, in- 
clude such men as W. R. Feldtmann, con- 
sulting engineer to the Ashanti Goldfields’ 
Corporation; Percy Ashmore and G. A. 
Harrison, the latter being one of the Russo- 
Asiatic’s engineers, Harrison, according to 
plans, will be general manager and _ local 
director and the other two officials will act 
as managing directors. 

* s * 


What is considered to be a wonderful ex- 
ample of 14th century craftsmanship is now 
on show at the Victoria and Albert Museum 
in the shape of a censer and incense-boat 
formerly part of the treasure of Ramsey 
Abbey and acquired by the State through 
the generosity of the owner. The medizval 
work was found in 1850 when the Whittle- 
sea Mere was drained. It is said to be the 
sole remaining English example of a censer 
and incense-boat and likely the most beauti- 
ful in existence. They are done in silver 
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and gilt and stand 10% inches high. The 
foot of the circular bowl is pierced with a 
border of quatrefoils within which stands 
a six-sided tower of open tracery with 
conical roof surmounted by a finial of foliage. 
The tower has three windows of decorated 
Gothic tracery alternating with three of 
plain lancets, the whole being enriched in 
architectural style. 








DEATH OF JULES VAUTROT 


Pioneer Jeweler of Warren, O., Passes Away 
at the Home of His Daughter 


Warren, O., July 25.—Jules Vautrot, Jr., 
for more than 50 years actively interested in 
business here, a pioneer in the development 
and progress of other enterprises here, a 
Civil War veteran and prominent member of 
fraternal organizations here, died at the 
home of his daughter, Mrs. Fred Byard, 
Monday. Death followed a gradual illness 
of a month of heart complications. He 
would have attained the age of 78 in Septem- 
ber. 

Deceased was president of the Vautrot & 
Myers Co., jewelers, and until he underwent 
a severe attack of pneumonia three years 
ago, his most active business interest had 
been in that concern. His father had come 
to Warren in 1847 and soon after that date 
had opened an establishment as a silver- 
smith. This was in the storeroom just east 
of the present location. From the time of 
the Civil War, Jules Vautrot, Jr., had car- 
ried on the business with integrity which 
was never doubted. He was prominently 
connected and widely known in Masonic 
circles and also was an Elk. 

He was born at Meads Corners, eight 
miles from Meadville, Pa., Sept. 21, 1845. 
When he was two years old the family 
moved to Warren and his father became a 
silversmith in the employ of Walter King. 
He opened an establishment of his own 
which on his retirement in 1885 was taken 
over by Jules Vautrot, Jr. The father died 
in 1902. 

The modest silversmith shop started by 
his father had prospered and with his return 
from the war further growth was experi- 
enced by this progressive Warren store. 
Elias Hull was a partner in the enterprise 
and later Thad Ackley, who had learned the 
trade from the senior Vautrot, was associat- 
ed with the firm. When Mr. Vautrot, Sr., 
retired, Charles Sidells, of Girard, was taken 
in the firm as a partner. Some time after 
Mr. Sidell’s death, Phil Vautrot, a son, and 
Charles ‘viyers became associated with the 
establishment in 1901. 

In November, 1873, Mr. Vautrot was mar- 
ried to Miss Frances Richards. Three sons 
and a daughter were born to them. All 
survive with the exception of one son. 

Mr. Vautrot was a director of the Western 
Reserve National Bank, a member of the 
board of directors of the Warren and Niles 
Telephone Co., and was interested in other 
local corporations. 

Funeral services were held Tuesday after- 
noon from the Byard home. Burial, which 
was private, was made in Oakwood Ceme- 
tery. 











H. A. Gross, Syracuse, Nebr., will move 
his jewelry business to College View, Nebr. 
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Wodiska Again Discusses the 
Platinum Situation 
New York, July 23, 1923. 
Editor THE JEWELERS’ CIRCULAR: 


HERE are five factions interested in the 
proposed national platinum stamping 
law. The first of these is made up of the 
refiners and dealers in metals of the platinum 
group. Next come the manufacturing 
jewelers who alloy platinum with metals of 
the platinum group other than iridium. The 
third faction represents the manufacturing 
jewelers who use platinum with iridium only, 
and after them come the retail jewelers. 
Last, but by no means least, is the jewelry 
buying public. 
It appears to the writer than many refiners 
and dealers in metals of the platinum group, 
who supply the manufacturing jewelers with 
platinum, apparently want the proposed law 
based on those now in force in New York 
State and Illinois, because it is permissible, 
under those laws, to use any of the metals of 
the platinum group as a platinum alloy. It 
is also permissible to call the resultant metal 
platinum and sell it as such. Their object 
is to create a market for the inferior metals 
of the platinum group, for which there are 
only limited commercial uses and which 
in my opinion, should have no place in the 
manufacture of jewelry. 
Manufacturing jewelers who alloy plati- 
num with any other metal than iridium do 
so in order to cheapen their product. . This 
isa flagrant form of unfair competition, for 
these manufacturers do not stamp their fin- 
ished goods with any mark designating their 
actual platinum content. 
Two classes of manufacturers use palladio- 
platinum extensively. One is made up of 
those who advertise it in the trade papers, 
but who, by not stamping their product with 
the percentage of its platinum content, af- 
ford the retail jeweler the opportunity of 
selling it to the consumer as full quality 
platinum. In other words, this class shifts 
the responsibility to the retailer by letting 
the latter represent the goods as he sees fit. 
The second class is made up of manufac- 
turers who use more or less palladium as an 
alloy in their output, say nothing, and sell 
the goods as unalloyed platinum. 
Manufacturing jewelers who use iridium 
only as a hardening agent in platinum are 
those who produce the better grades of ar- 
tistic diamond jewelry and who give their 
customers (and through them the jewelry 
buying public) what they expect and pay 
for—jewelry made from iridio-platinum, 

The retail jewelry trade may be divided 
into two factions. First come those who buy 
only from manufacturers of iridio-platinum, 
whose reputation is beyond question in order 
to be sure that the merchandise they offer 
their customers is made from iridio-plati- 
tum. As a result, they are protected against 
deception. The second class is made up of 
those who put price before quality and good 
workmanship. ‘They do not care whether 
the metal from which the goods are made is 
dure or not, for they get a larger profit for 
themselves by selling lower grade goods. 


Julius 





This is not hard for them to do, for the pub- 
lic, up to the present time, has not been fully 
advised of the factors that enter into the 
platinum situation in the jewelry industry. 

Consumer buyers of jewelry, in purchas- 
ing platinum goods, are under the impression 
that they are always getting the same quality 
platinum. They have not yet found out that 
this is not the case in every instance. It 
will not be very long, however, before the 
customer will ask whether he is getting pure 
platinum or not. In this connection it must 
not be lost sight of that palladium is only 
one of the metals used in connection with 
platinum by certain manufacturers. There 
are others, which are used extensively, that 
are of a much lower character than pal- 
ladium. 

Here is a case in point. A certain man 
with the instincts of a bargain hunter wanted 
to have an old-fashioned sunburst brooch re- 
mounted into a more modern piece for his 
wife. He had a design made by a high-class 
retail jeweler, with an estimate of the cost 
of the work. This seemed to him to be too 
high, so he obtained estimates from several 
other jewelers. The quoted prices differed 
materially. 

When he mentioned to one of the jewelers 
that his competitor down the street was much 
lower than he in his estimate of the work 
the latter’s reply was: “I am not surprised. 
His platinum is alloyed with palladium.” 
The customer, in astonishment, asked: 
“What is palladium?” The retailer told 
him. This incident shows that some retail 
jewelers are beginning to use the distinction 
between palladio-platinum and _iridio-plati- 
num as a selling argument, not only to get 
business for themselves, but to prevent its 
going to competitors who sell goods made of 
the metal combinations of lower value. 


The question has been asked as to why 
iridium is singled out of the platinum group 
of metals to be designated under the head of 
platinum, while the other metals of the 
group are not. The fallacy of this question 
is shown by the fact that neither iridium nor 
any other element of the platinum group has 
been singled out and called platinum. That 
iridium acts as a hardening agent in platinum 
alloys is a recognized fact. Its qualities as 
such are recognized both from a commercial 
and chemical standpoint. The use of any 
other element of the platinum group in the 
production of alloys or ingots is nothing 
more than a subterfuge of the refiners to 
dispose of the surplus or by-product metal 
that they obtain in fair-sized quantities from 
the refining of native platinum. 

Iridium gives platinum a blue white color. 
It has a higher melting point than platinum. 
For this reason the alloy does not volatilize 
in melting and remelting, as happens with 
other metals of the platinum group. Acid 
does not readily attack it when jewelers’ 
filings and clippings are being refined, as is 
the case with the other metals. Therefore 
the loss to a manufacturer is greatly less in 
the process of production, which is of vital 
importance. Iridium shows up in the sweep 
returns or in old metal, and is paid for. This 
is not the case with the other metals of the 
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platinum group, for which the refiners pay 
nothing unless they are found in sufficient 
quantities to warrant the expense of refin- 
ing. No matter how trifling the quantity, it 
is extracted, and in the aggregate it amounts 
to many ounces in the course of a year. The 
owner of the sweeps or old metal generally 
gets none of the proceeds from the sale. 
The argument that palladium should have 
as high a status in jewelry manufacture as 
platinum because it was higher than platinum 
during the war is very thin. From a chem- 
ical standpoint palladium is inferior to 
platinum in every possible way. It oxidizes 
readily under certain conditions and is easily 
attacked by acids and other chemicals, 


The price of palladium during the war was 
not raised so sharply because it had become 
as essential as platinum. It merely rose as a 
result of the great wave of inflation that 
forced up so many other prices during the 
period of the conflict. When the slump came 
many thousands of merchants suffered losses. 
Many were forced into bankruptcy, and those 
who bought palladium at war prices were 
not exempt from disastrous results. If the 
price of palladium should be raised again to 
the level of platinum, or even near to it, 
there would be no advantage of using it as 
an alloy, and the demand for it, by those 
who use it for jewelry purposes, would die 
out. 


As to other industries being interested in 
a good platinum stamping act, all I can say 
is that I do not know of a single industry in 
which platinum is a necessity that ever can 
or will use anything but pure platinum. No 
alloy is permissible in the manufacture of 
crucible dishes or any of the receptacles used 
by the chemist. Neither is any alloying per- 
missible in the platinum used in the con- 
struction of a scientific instrument. It is an 
established chemical fact that nothing but 
pure platinum will give the required service 
or wear in the chemical or electrical trades. 
The only place where an alloy can be used 
by a chemist is in the electrolytic cones em- 
ployed for depositing copper in ore analysis, 
This alloy is usually 10 per cent. of iridium, 
which is used to harden the platinum and 
make it wear better. 


Even if other trades than the jewelry in- 
dustry did use alloyed or unalloyed platinum, 
it would be employed solely to perfect and 
increase the earning power of the device of 
which it is a part. In such cases the return 
value is of little consequence, but in the 
jewelry trade it is entirely different. People 
who have their diamonds or other precious 
stones mounted want value, which cannot 
be had if a conglomeration of from five to 
eight different metals is mixed up together 
like boarding house hash. There are many 
kinds of jewelry made in which platinum 
can be used without the alloy of any kind, 
and in that which requires a harder platinum 
no other metal than iridium should be em- 
ployed. That is the only way the jewelry 
buying public can be given real value. For 
this reason, therefore, if for no other, the 
proposed stamping law should cover the 
jewelry industry exclusively. 

The only possible advantage of alloying 
platinum with palladium is the lowering of 
the price. Palladium does not harden plati- 


num, as claimed, as there is very little dif- 


ference in their hardness, nor does pal- 
ladium make platinum whiter. By compar- 
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ing the metals it will be found that they 
are of the same color. Even if palladium 
were a shade or two whiter, how would it 
be possible to make palladium whiter by 
alloying 25 per cent of the former, for ex- 
ample, with 75 per cent of the latter? How 
could this added whiteness show in the fin- 
ished piece, if it ever existed at all? 

In many cases five per cent of iridium 
is sufficient to make platinum hard enough 
for the work intended, and certainly it is 
malleable enough even for those manufac- 
turers whose products are struck up by die 
work. Why, then, is 20 per cent palladium 
necessary for any other reason than to 
cheapen the product and to create an outlet 
for metals that I feel should have no place 
in the manufacture of platinum jewelry? 

What makes matters even worse is that 
not all of the metals used nowadays to adul- 
terate platinum are included in the platinum 
group. Among the “outsiders” are gold, 
silver, copper, nickel, etc. For that reason 
the door should be closed to all. Then 
there would be uniformity in the metals 
used in the jewelry industry. In gold 
jewelry the quality is protected by the 
stamping law, and the Government will pay 
for old gold and silver if deposited at the 
Assay Office. 

That is not the case, however, with some 
of the platinum jewelry made these days, in 
which the platinum is alloyed with the 
metals that make the biggest profits for 
certain manufacturers. One may use rho- 
dium, another osmium, while the third may 
use palladium, nickel, silver, gold, copper 
or what not. How then can anyone really 
tell what the article is made of unless it 
is carefully analyzed to ascertain its real 
value? 

The argument is also advanced by those 
favoring the use of palladium, osmium, 
rhodium and ruthenium as an alloy of plati- 
num that, inasmuch as they are all mempers 
of the platinum family, they have equal 
standing as to purity, etc., and the inference 
is that platinum loses nothing in purity by 
being alloyed with any of these metals. Yet 
they are of indisputably lower quality from 
the jeweler’s standpoint. The fallacy of 
this contention lies in the fact that, in any 
combination of pure metals, the quality of 
the one known to be the highest in the 
group suffers from alloying with lower 
ones. 

The refiner, to my mind, should not be 
a party to the argument in favor of his 
wares. The manufacturing jewelers of 
high standing maintain their reputation on 
the quality and wear of their products, and 
cannot allow a combination of metals to 
enter them that will result in confusion to 
the public. The argument in question 
should be one strictly between manufactur- 
ing jewelers, in order to get an impartial 
view, and producers of the alloys should 
have no part in it. 

Manufacturing jewelers are strongly of 
the opinion that the controlling platinum 
interests are in a position to raise or lower 
the price at will, and that the price of 
iridium has been boosted in order to force 
jewelers to employ the by-products as sub- 
stitutes. This may be so or it may not, but 
to say the least, platinum and iridium are 
now uncomfortably high, so high in fact 
that it is a strain on a class of manufac- 
turers whose capital is limited. This fact, 
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together with the keen competition they are 
given by those who alloy platinum with in- 
ferior metals, constantly tempts them to 
reduce the quality of their goods with 
metals that are even lower in the scale of 
values than those of the platinum group. 

For that reason the platinum situation, so 
far as the jewelry industry is concerned, 
compares with that which marked the days 
in the trade before the gold stamping law 
was passed. At that time certain manu- 
facturers reduced gold to the lowest pos- 
sible quality, made up six, eight and 10 
karat goods and stamped them 14 or even 
18 karat. Plated goods were frequently 
stamped solid gold. Every possible de- 
ception was practiced, and on every penny- 
weight of alloy added below the quality 
stamped they saved from 40 to 80 cents. 
In the case of platinum, at present costs, 
every pennyweight of alloy that is added 
saves the manufacturer from three to six 
dollars. Thousands upon thousands of 
pennyweights of “adulterated” goods are 
turned out annually and sold to the un- 
suspecting public as goods made from pure 
platinum, and are paid for by them as such. 

It is high time the public be informed of 
the deceptions practiced by some metal deal- 
ers and some jewelry manufacturers. The 
first step in this direction should be the 
taking of action to have the current laws 
in New York State and Illinois repealed. 

Yours truly, 
JuLius Wopiska. 


a 
Snel 


Exports of Domestic Watches and Parts 
During May 

WaAsuIncTon, D. C., July 25.—The export 
figures for the month of May just released 
by the Bureau of Foreign and Domestic 
Commerce show that during that month we 
exported watches to the value of $35,936, 
and parts of watches and material amount- 
ing in all to $27,266. As usual, Canada was 
our big customer for both, but the month 
also showed some large shipments to Aus- 
tralia, amounting to over $11,000. 

The full list of countries and the value of 
the watches exported thereto follow: 











Complete 
Watches 
Parts of 
Countries Number Value Watches 
Py Sena cacaneare se wawaaer 5 $322 Pe ree 
rUtONIGM: ors00's cis tiaeeee conse sceae 9aje0d 
TONG asin .discb ec okeee toe 1,009 863 eer 
Quebec and Ontario....... 17,216 12,946 22,872 
Canada—Prairie provinces.. 84 937 2,334 
British Columbia and Yukon 1 15 Axuke 
British Honduras ....ccece 30 35 
ee ee 32 56 
TIGRGUIER 6c cbcccccrecvces 344 411 
WICAPRRUR oo. cin cae ce eeciesic 24 39 
pO Te ry, 197 915 
MII 05 fu cies awies ear 208 321 ere 
Other Brit. West Ind..... 3 5 60 
a sia ae a cies avis Web eo elec 84 70 piatela 
Dutch West Indies........ 12 20 
Virgin Islands of U. S.... 12 13 
pe EPS PT ee 216 174 
MME -Gisob p9-4050-0:0tie wie Zine 84 79 
MMS ca ceen cs eeaeses ene’ 4 96 
WEED: n50 600608 000 aes 12 12 
CE eden nacaw io ssuineaee 1 35 
Java and Madura.......... 144 116 
NGDED siieso0 00 0.cneb nage 39 306 
Philippine Islands ......... 192 152 
BN inedenee bse ge eeendded 288 309 
RUGIBUE 65600000 600.0:60.00: 14,732 11,443 
French Oceania .....+-++++ 6 13 
WOW DEMING sicccccsveess 6,300 5,405 
British Scuth Africa....... 351 828 
TORM aisles cidsareieeinremiere 41,630 $35,936 $27,266 
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ROMANCE IN DIAMONDS 


Mine That Wouldn’t Pay Finally Sold for 
£750,000 


Finding a 2034 carat diamond valued at 
more than $50,000 in the Wesselton Mine 
of the Consolidated De Beers Co. of 
South Africa, recalls a veritable romance 
of the diamond industry in that country. 

On the occasion of a visit to the Kim- 
berley Mines in 1890, says a writer in The 
Monthly Journal of the British Empire 
Chamber of Commerce in America, he was 
invited to inspect a block of claims then in 
course of development under the ownership 
of an old and hitherto unsuccessful pros- 
pector named Ward. These claims, which 
were within a half hour’s ride from the 
three great producing mines of the De Beers 
company, had been repeatedly offered for 
sale to that concern, whose directors re- 
garded them as worthless, and their owner, 
Ward, as a dreamer. This weakened the 
possibility of their disposal to any others. 

The disappointed though undaunted pros- 
pector continued his operations in the face 
of severe financial and. other difficulties, ex- 
claiming to all those who visited the prop- 
erty that “if the De Beers company believed 
a Divine Providence had placed all the dia- 
monds in the world in the three holes they 
were working, they were mistaken.” Within 
a year the De Beers company purchased 
the Wesselton claims held by Ward for 
£750,000 cash. Since that time they have 
been producing most of their diamonds from 
that property, although down to the present 
time the De Beers company has spent mil- 
lions in prospecting other parts of South 
Africa without finding another mine of 
value. The ultimate discovery, in the early 
90s, of the only other great producing 
mine in South Africa was left to a few un- 
known prospectors and financed during pre- 
liminary operations by a group of unimpor- 
tant speculators. 

That mine is the well-known Premier, 
situated in the district of Pretoria, in the 
Transvaal, and is some 700 hundred miles 
distant from the producing mines of the 
De Beers company in the Cape Colony. 
Since its original discovery its output nas 
been almost equal to that of the Consoli- 
dated Mines of the De Beers, while it has 
paid dividends as high as 1,000 per cent on 
its first capitalization. 

With such a formidable rival in the field 
and with such market dangers as were pre- 
sented by the increased production to the 
Diamond Syndicate, which controlled the 
marketing of all the South African dia- 
monds produced, it became necessary for 
some of the groups of the De Beers com- 
pany to acquire a majority of the stock of 
the Premier company and so maintain in 
the hands of the Syndicate the command of 
the diamond market. The same course has 
been adopted more recently in the cases of 
the diamond fields of the former German 
Southwest Africa and of those in the Congo, 
both of which have become important pro- 
ducers, with their output exclusively placed 
for sale by the Diamond Syndicate. It is 
this method of operation, says The Journal 
of the British Empire Chamber of Com- 
merce, which, subject to periods of abnor- 
mal depression, must always maintain and 
increase the market value of diamonds. 
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Imports and Exports of Gold and Silver 
During June 


WasuineTon, D. C., July 25.—Statistics 
just made public by the Bureau of Foreign 
and Domestic Commerce show the value of 
gold imported into this country in June was 
$19,433,539, while the exports during the 
same month amounted to $548,484. The 
silver coming into this coustry in the same 
month was valued at $6,439,505, while the 
exports of the same metal during June 
amounted to $3,581,081. 

Netherlands sent us the largest consign- 
ment of gold, with Canada ranking second 
and England coming next. Of the silver 
brought into this country, Mexico sent us 
more than half of the total amount im- 
ported in June, with Peru coming next. Our 
best customer for gold during the month was 
Mexico, with Canada ranking second and 
Hong Kong coming third. The largest con- 
signment of silver was sent to China, while 
British India was our next best customer. 

The value of the gold imported into and 
exported from the United States for June is 
shown in the following table: 


Countries 


Germany ...ccccccccccccecccsccccsecsescescccs 
Netherlands 
Rumania 
Spain 
Switzerland 


Terre eee reer eee eee eee eee eee eee) 


ee ee eee eee erases eee sees eeeeeeees 
Terr rr errr eee ee eee ee eee eee) 
Terre ee eee eee eee eee eee eee ee eee ee 


Seem e eee eee eeeseeeeeeeeeeeeeeeeee 


Costa 
Guatemala 
Honduras 
Nicaragua 
Panama 
Salvador 
Mexico 
Newfoundland and Labrador..............++0+0+ 
TINEA BER) TOUREOs 0.6.00: 02 veveecededcaceeee 
Cuba 
Domisicnn RUG. ..0.5:c0008000,00000becrsednes 
Dutch West Indies.........ccscccscccccscvvoes 
Haiti 
Argentina 
Bolivia 
Brazil 
| Peer errr ree Big 5 cine widlasie Toles ea a eae 
Colombia 
Ecuador 
SE SOE ET ee PE Or 
ee er rr Tere roar rere 
Peru 
Uruguay 
Venezuela 
NE Se eee eT ee err ee fe 
China 
SON I INORG 6:56 :650:4.6 006 sib Biedwinweeeewes 
Hongkong 
PTT TOIBTIOG 6.5 66.06 «050 04). 6 40900 -0:0:010:010105% 0% 
Australia 
OE EEN ae eR a i ee eee ee 
ee NE NOOR i 555:6-6.8 Skew ee 0 atin 005.0 oH 
Portuguese Africa 


Come eee eee eereeeesesesesesessseeeeee 
eee meee meee eer esses eeee eres eeseseeese 
Como C OO eee ESE OOOH EEE HES EF ES ELEEE® 
Come eo eee eee eeeeesesesesesereseoere® 
cee ee meee e eee ese Hees eeereteeeeeeeeee® 


Cee ore eee eeerereseseresesesereeseeeeees 


Cee eee eee eestor er sees eeeeeeeeeeeTeeee 


Cee eee r eee Ores eeesereseseseeoseeteseees 
ee ee ee 

Comer ere rerereereresreeest eters seseeseses 
Cee reer reer eeeseeeseseeseseeeeeseseHeHee 
Coe e ee eererreereesesererseseveseeses 


Pe ee ee 


ee ee ee 


Seem ee ewe tree eee essere eeeeeeeeeeeeeee 


Ce emer eee ree eeeeeeeeeeeerseseeseeeses 


wrrrrrr errr ere eee eee eee eee eee ee eee 


Coe eee e ere reese eseeeeeeeeeeeesese 


eco eee eer eres eeeeeeseseseseseseseres 
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in the belfry before he was able to attract 
the attention of pédestrians below. 

When a city fireman, who had heard a 
faint call, reached his side, a few minutes 
before the courthouse was to be closed for 
the day, Montgomery was unconscious. 
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THE HARRIS & KOBER SALE 


Announcement of Auction of Bankrupt 
Stock Misunderstood Owing 
to Errors 


There was considerable confusion and ex- 
citement in the jewelry trade last week 
owing to an announcement made in the ad- 
vertising columns of THe JEwerers’ Circu- 
LAR of the auction sale to dealers of the 
bankrupt stock of Harris & Kober, St. Louis, 
Mo., who failed some time ago and recently 
made a settlement with creditors. Accord- 
ing to the announcement the stock to be of- 
fered consisted of over half a million dollars’ 
worth of loose and mounted diamonds and 




















Imports Domestic Exports 
ee “A YY ee —- ‘ 
Gold Silver Gold Silver 
Value Value Value Value 
Siaisterech $30,358 RP ee neue 

$712,199 Te. seer. wean 
$12,699,999 Clee Ci ee 0C~C«~C 
62,875 Saenee, © Baelece’ . coewanes 
7,613 (i a ee 
6,244 12,282 oer” .. weewes 
ro sasha 10ers 
1,449,547 Seer.) eee vas $99,720 
2,173,894 397,163 81,148 148,876 
73,340 255° #00506 weemas 
lived “#@euee./ “deaere 1,700 
12,012 TO5474  éviose 10,000 
6,629 pT a ce 
310,351 pi | a a 
17,229 Gum + Sadegas 7 sapewan 
375,045 catia 376,960 194,224 
3,329 7) = avs aa 580 
109 -  * wewbew 135 

220 RON. haesatens 83 
eee 1,227 ee jaenee 
eer 6,059 eens er 
40,430 wee ”t—“‘(‘i See 060 RR ROC 
3,478 Cee”) fathesee ||  Seaeee 
ere 3,720 ‘ppaaea eaewne 
16,610 UP 0), ll ar re 
301,028 a  — wena ~<) scald 
167,751 foeee- = sCiebause 2 etwas 
temaes ¢ "etek ~~ aonaas 340 
9,695 ; a ae eee 
272,263 pe) ee ee 300,000 
errr 3,385 err ree 
48,661 -— #£ £zé6eee 606 eeeees 
eves.” ~ Sarees 20,000 829,749 
COB0G 8 ss kw enn 20,000 1,793,774 
153,514 one 8€=©69aaae se CC(Cté«C 
Aaa - “acrmcaane 39,450 20,000 
71,679 ae tee weudes 
3,275 ee. | Shae 7 ewe ecion 
145,348 Sener). thea” (| aren 
sgchagce 21,279 ee cuaebe 
171,602 ae) 0t(‘(i‘éKk#AS Cf newer 
$19,433,539 $6,439,505 $548,484 $3,581,081 





Sandusky Jeweler Falls Thirty Feet and 
Is Seriously Injured While Repairing 
Tower Clock 
Sanpusky, O., July 25.—While he was 
repairing the clock in the courthouse tower 
Monday, a metal flooring on which he was 
standing gave way and Frank M. Mont- 
gomery, 70, prominent Sandusky jeweler, 
fell 30 feet. His condition is such that re- 

covery is doubtful. 
Mr. Montgomery’s right arm was broken 
and his body was bruised. He lay two hours 


this was not understood by many creditors 
of the concern because the amount of stock 
that came into the hands of the receiver was 
in the vicinity of $50,000. However, the 
stock referred to in the advertisement in- 
cluded not only this stock but also gems 
which had been in the hands of creditors 
and held as collateral for loans or security 
for notes. 

The advertisement, which was sent in by 
the auctioneers, also contained an error 
which added to the confusion because Joseph 
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Dash was named as receiver and no such 
man had been connected with the bankruptcy 
of the Harris & Kober concern. Mr. Dash, 
it was learned later, was a member of the 
Holland Diamond Cutting Co. of New York 
and had been instrumental in financing the 
settlement of the concern and was acting as 
a trustee for the purpose of selling the stock 
and realizing on the same and on the col- 
lateral given for loans. 

The sale was announced to begin Aug. 1 
at 10 a. M. It was decided later to postpone 
this date owing to the fact that the auction 
will be held in a store in St. Louis on the 
ground floor, arrangements for which have 
not yet been finally completed. The stock to 
be sold, it is reported, will consist of loose 
diamonds amounting to about $400,000 and 
mounted goods of over $200,000. 

Samuel Kober, of Harris & Kober, who 
was in New York last week in the interest 
of the concern, explained that the advertise- 
ment of the sale was prepared by the auc- 
tioneers, who were not familiar with the 
actual conditions and who used the name of 
Mr. Dash “as receiver” erroneously. As a 
matter of fact Mr. Dash has not been re- 
ceiver and there is no receiver for Harris 
& Kober owing to the fact that the firm has 
settled with its creditors. Mr. Dash is act- 
ing in the capacity of trustee for this sale. 
Mr. Kober explained that conditions now 
existing had forced postponement of the 
auction sale from Aug. 1, as originally in- 
tended, to a later date, which date would be 
announced to the trade later. 








American Fountain Pens Popular in Cuba 


Acting Commercial Attaché Paul L. Ed- 
wards of Habana, recently submitted an in- 
teresting report on the popularity of the 
American fountain pen and the commanding 
position it holds in the Cuban market. This 
report was received by the Bureau of For- 
eign and Domestic Commerce at Washing- 
ton, D. C., and was printed in a recent issue 
of Commerce. Reports. The report of Mr. 
Edwards reads as follows: 

“American fountain pens dominate the 
Cuban market, as the result of a combina- 
tion of three favorable factors—the prefer- 
ential tariff, the relative promptness of ex- 
ecution of import orders and of deliveries, 
and the generally greater. reliability. An 
investigation covering 15 shops in Habana 
which sell fountain pens brought out the 
fact that only two carry non-American 
makes. One of these houses sells the On- 
oto stylographic pen, which is of English 
manufacture, although the covers bear the 
words ‘London and New York.’ This pen 
retails for $3.50. Another house sells a 
German fountain pen with an ornamental 
silver barrel at prices ranging from $5 to 
$12. This same house also carries, besides 
two well-known American makes, the Swan 
(English) pen with gold ornamentation, 
oan of which range in price from $30 to 

Attempts are being made to sell cheap 
German makes, but these sales have thus 
far been very small indeed. 

“Fountain pens are retailed in Habana for 
the most part by houses which have retail 
exhibit rooms on the ground floor. These 
houses usually carry novelties, jewelry, sta- 
tionery, bric-a-brac, etc.” 
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“Che Necklace of 2uali ty 


HEELER JEWELRY has won the confidence of both dealer and 
W ultimate consumer by its outstanding Quality. The Wheeler trade 
mark has come to represent the highest standard of excellence. 

We desire, therefore, to have all our products identified with our name. 
For several years we have been importing direct from the greatest lab- 
oratory of France the choicest manufactured pearl necklaces, which we have 


” 


sold under the name of “La Merite.”’ Our jeweler friends, as well as we our- 
selves have such confidence in the superior quality and lustre of this necklace 
and its popularity has become so established that we are now acting upon our 
stated policy to have it identified by the name “Wheeler.” 

Henceforth “La Merite” necklaces will be labeled and sold under our 
own name “Wheeler Pearls” and they will carry all the more emphatically 
the Guarantee of Quality and Satisfaction that applies to all Wheeler mer- 
chandise. 

These Wheeler necklaces are a delight to every woman. Their natural 
lustre and beauty make an instantaneous appeal. Moreover, their cost is no 
more than you pay for many inferior products. 

Look for the name “Wheeler” on tags, labels and boxes and let these 
exquisite necklaces sell themselves to every customer seeking a necklace of 
quality. 

Assortment sent to responsible jewelers on request. 


BS TABLISHED 1852 


HAYDEN-W-WHEELER & CO. Ic. 
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Reports from the European Diamond Markets 











Conditions in the Diamond Centers of London, Paris and Amsterdam as 
Reported by Correspondents of The Jewelers’ Circular 














Lonpon, July 18.—The mid-Summer sea- 
son, which is usually a period of quiet busi- 
ness in the diamond trade, has shown little 
activity during the last two weeks. There 
are a few, who are connected with export 
firms, who are doing a profitable business at 
the present time. Some little trade is also 
being reported from Hatton Garden Market, 
the daily visitors calling mostly for medium 
quality mélée and small eight cut diamonds. 
For the latter grade there is a firm demand, 
but as the Summer approaches, August, 
which is the holiday month here, most of 
the firms do not seem to be tempted to en- 
gage in many transactions, especially since 
they are not encouraged by the circumstances 
in connection with the present fluctuations of 
the money market. It is, however, predicted 
that there will be a much better Fall trade 
and diamond prices are high. The condition 
of the market for rough diamonds is also 
very firm, Nearly every week buyers from 
the Continent are coming here to obtain con- 
signments of the rough diamonds which are 
being offered by the Syndicate. 





AMSTERDAM, July 18.—Business in this 
market is reported to be slightly better than 
was the case last week or the week prior to 
that. There have been a number of Ameri- 
can buyers who have been visiting this mar- 
ket of late and they have given added tone 
to the market. The smaller dealers are also 
reaping some reward from present condi- 
tions. There is at present a fair demand for 
medium quality gems in eight cut as well 
as mélée, in which a fair amount of business 
is being conducted, although sellers complain 
that there is a narrow margin of profit. 
The present difference in exchange values 
makes it more difficult to transact business. 
There is every reason, however, to believe 
that business will improve with the coming 
of Fall. Endeavors have been made fre- 
quently to come to some understanding with 
Antwerp dealers relative to a labor scale. 
If such an arrangement could be reached it 
would be for the mutual benefit of both the 
market and the workmen. 





Paris, July 16.—Reports from this market 
as well as other diamond centers of France 
show a more favorable aspect. This is evi- 
denced by better employment among the dia- 
mond workers. This is especially true of 
Paris, where the condition of business among 
wholesalers is not at all unsatisfactory. 
There is still a fair demand for small eight 
cut stones, ranging from 60 to 100 of the 
carat and also for mélée in light brown 
colors of medium quality. The retail busi- 
ness is still handicapped by the luxury tax, 
and although efforts are being made by 
trade authorities to induce the government 
to alleviate the burden of their trade, there 
seems to be little prospect at the present 
time of having it removed. Fair sized or- 
ders are reported to be coming from the 
Indian and South American markets for 
medium quality stones, while some American 


firms have representatives who are on their 
buying trips here at the present time. Prices 
for cut stones remain firm in spite of lower 
offers that are made by foreign merchants. 
Prices for the rough materials are also high. 
This, together with the fact that the workers 
are demanding higher prices, maintain a very 
firm condition here. It was recently stated 
that the well known firm of Ascher had 
opened a diamond cutting factory at Ver- 
sailles, for orphans of soldiers killed in the 
war. As an illustration of the harmony 
which now exists between employers and 
their workmen, it may be mentioned that last 
week a garden party was held on the grounds 
of the factory, the proceeds of which went 
to aid the general fund for the sanitarium 
for tuberculosis and nervous diseases for 
diamond workers, which has been established 
in Holland by the secretary of the union. 
All the affiliated branches of the Interna- 
tional Alliance are contributing to this cauge. 








Canadian Imports of Clocks, Watches, 
Jewelry, Gems and Kindred Lines 


Toronto, Can., July 27.—The monthly 
report of the Trade of Canada for April 
gives the value of imports for home con- 
sumption in the jewelry and allied trades 
as follows: 





























Month of April 
ie ~*~ ‘ 
1922 1923 
Dollars Dollars 
Clocks— 
United Kingdom .......... 1,474 2,594 
United! StKE6: coicisiesccasves 26,268 24,049 
BN 5.66.06 KR R PEERED 577 243 
CNT i i. ccenkernteanees re 11,071 
NE ncaa cliuediaia Wee Re aes arrete 
rere ee errr re 9,095 esieue 
eT ee 231 56 
Other countries ............ 1 whine 
WD. «:edassesdasnewes 37,646 38,003 
Cleck and watch keys, clock 
movements and clock cases— 
United Kingdom .......... jabocae 74 
Ce) 10,776 10,070 
Other countries ............ ree 130 
OE axa ase kcaemnneer 10,776 10,274 
Watches— 
United Kingdom .......... 394 879 
United States icscvcvcscees 1,329 609 
PR ot be oee nent pees ays eats 
COE Gis scat yecauenwae er 8,841 
Mr 1,836 4,397 
CREF: COUMETICE: 6.c0-cccevcves 434 err 
RE cote eaeakbns eres 3,993 14,726 
Watch cases and parts thereof, 
finished or unfinished— 
United Kingdom .......... 494 2 
ay a a ee ee 4,599 9,062 
Te eee ere neni 
SE i ccckeneewaeeen 2,737 3,509 
Other countries ........... jh et sie 
: éstdinsrarracnwada 7,830 12,573 
Watch actions and movements 
and parts thereof, finished 
or unfinished, including 
winding bars and sleeves— 
United Kingdom ........... 50 491 
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CONTE ve cecsecunsaes 21,406 16,536 
: 2 rn Cédbencied aa édtane duet 
ee 27,124 43,215 
Other countries ........... Jeuws 500 
Ed tececcais aeawena 48,580 60,742 
Jewelry, n.o.p.— 
United Kingdom :.......... 6,894 8,568 
United States ....... baaues 39,791 71,777 
Czecho-Slovakia ............ 9,903 8,783 
re ehaatawse 151 2,886 
PNR oacdeccaseaeeie pibaie 415 922 
Other countries ........... 818 901 
OMNES dvniviedeebewwewecs 57,972 93,837 
Sterling or other silverware, 
n.0.p.— 
United Kingdom ........... 3,707 8,314 
United States ..........20. 2,521 2,646 
i ge Sa 230 err 
INGUNOUIGHION . cccecccccccsce 2,200 wasewa 
Other countries ........... 18 
WOE ecdcasenasease 8,676 10,960 
Manufactures of gold and sil- 
ver, n.op.— 
United Kingdom ..... eacee «©. 1080 2,750 
United States .cccccces oe 4,990 6,298 
RI eid ia dead daar 74 esesee 
Netherlands ........ccccces esébecs enna 
Other countries ........... 53 10 
lee iieridiedniadlne 6,147 9,058 
Precious stones and imitations 
thereof, not mounted or 
set, and pearls and imita- 
tions thereof, pierced, split, 
strung or not, but not set 
or mounted— 
United Kingdom ..... vetoe Tae 2,853 
Umited Be vic vccéciaccce 2,971 4,055 
Czecho-Slovakia .......6.0. é aca émuiien 
EE ne 3,980 7,120 
ere ne Pere 579 
WED Ridiendiddedtesarslacaditats ecocce eccece 
MEN a iui debr aes. dai wilolalacnaes 1,741 6,440 
GON ks cdvincacdéewacas 450 ppere 
SWHETODE sesiiscivessoses 2,485 deduce 
Other countries ........... Pere ere 
WO Stivewhammeckachie 14,381 21,047 
Diamonds, unset— 
United Kingdom ........... 63,592 71,688 
United he 69 Prey 
ON ov be naivs enedaauer 21,227 44,105 
ee ii tieeeneneiedameas dagen 3,985 
Netherlands 6... cccccececcs 77,429 37,780 
EE edhe enesareecsin mene oeenad 
Other countries ...cccccccee Jae! (meee 
i) puaiien 162,317 157,558 
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F. T. C. Files Complaint Against Ink Pencil 
Manufacturer 

Wasuincton, D. C., July 26.—Daniel 
Platt, of New York city, doing business as 
the Watermann Ink Pencil Co., is the re- 
cipient of a complaint by the Federal Trade 
Commission alleging that the use of his 
trade name on ink pencils sold by him, as 
well as in advertising material, leads the 
general public to believe that his product is 
made by the well-known concern, the L. E. 
Waterman Fountain Pen Co. 

The complaint also alleges that the Water- 
mann Ink Pencil Co. is represented as a 
manufacturer, although Platt has no in- 
terest in any factory manufacturing such 
articles. 











The store of C. E. Reiman, Hazleton, 
Pa., was recently entered by burglars who 
stole jewelry worth about $500. Entrance 
was gained to the store by forcing a shut- 
ter on a rear window through which the 
thieves climbed. 
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Georgia Jewelers Meet at Atlanta 








Fourth Annual Convention of State Association One of the Best Ever Held 
—Question Box a Feature—New Officers Elected and 
Resolutions Adopted 

















Atianta, Ga., July 26—How does one 
dispose of old silverware? Is a 6 per cent. 
mark-up on silverware fair? How can the 
jeweler get more cash customers? Should 
jewelers repair cheap alarm clocks? What 
is a fair price to pay a watch-maker and 
how long should he work? These are a 
few of the questions asked at the fourth an- 
nual convention of the Georgia Retail 

















HENRY 


MUENCH, 


PRESIDENT-ELECT 


Jewelers’ Association held at the Hotel 
Ansley July 23 and 24. 

The meeting was opened by President 
Schomberg on the roof garden of the hotel 
at 10:30 o’clock on Monday, July 23. The 
address of welcome to Atlanta was made by 
Paul Ewing, of Ewing Bros., president of 
the Atlanta 24 Karat Club, who promised 
the delegates the keys of the city and an 
all-around good time at the hands of his 
organization. President Schomberg made a 
suitable response, in behalf of the associa- 
tion, after which the organization got down 
to brass tacks with the reports of the presi- 
dent and treasurer. 


ADDRESS OF PRESIDENT SCHOMBEF % 


“Thanks to the hard work done by Mr. 
Mellon, Mr. Hufnagel and other members 
of the national organization, the Georgia Re- 
tail Jewelers’ Association has gained quite 


a number .of new members,” said Mr. 
Schomberg, in part. 
“And while conditions are much _ better 


than they have been in the past, we want to 
remember that the war-time days are over. 
Business is not going to come to us and beg 
to be taken in—we have got to go out and 
get it—if we want it. 

“The outlook, however, is good for the 
jewelry business, and we have every hope 
of doing a good business this Fall and 
Winter. 


“It is a matter of regret to me that the 
Jewelers’ Lien Law has failed to pass the 
State legislature. This law, as you know, 
was proposed four years ago. It provides 
that watches and other articles left with the 
jeweler to be repaired or altered and re- 
maining unpaid for or uncalled for after a 
certain number of months, may be sold by 
the jeweler to cover the loss which he has 
incurred. Other States have similar laws. 
Georgia ought to have this law. And she 
can have it if the jewelers of Atlanta and 
the State get right in behind it. 


“Last year we succeeded in getting the 
law passed in the State House of Represen- 
tatives, but for some reason it failed to 
pass in the Senate branch of the legisla- 
ture. I am told it was because it came up 
too late to receive action. 


“T would suggest that we call on the 
resolutions committee, either as a body or 
as individuals, and see what can’ be done 
this year towards putting this statute on 
the law books. 


“It is also a matter of regret that the 
Government Excise Tax of 5 per cent. 
on jewelry sales is still in force. In spite 
of Herculean efforts on the part of officers 
of the national association, the law has not 
yet been repealed, and I would urge each of 
you to write his representatives and sen- 
ators in Congress, see them _ personally 
where possible, and work together to secure 
the repeal of this law which is unfair to the 
jewelry trade, an unjust and discriminating 
tax, and a source of income that is no 
longer needed by our Government. 

“In conclusion, I would like to recom- 
mend such organizations as the National 
Jewelers’ Mutual Fire Insurance Co. and the 
Jewelers’ Security Alliance, urging all mem- 
bers to avail themselves of the protection 
such organizations have to offer. 

“If we will all work together, getting in 
new members, attending the conventions of 
the organization, writing and wiring our 
representatives in Congress when adverse 
legislation comes up, and co-operating in 
every way possible, I am sure that the or- 
ganizations can be made of benefit not only 
to its members, but to all jewelers in the 
State.” 

REPORTS OF THE SECRETARY AND TREASURER 

In the absence of the secretary, the treas- 
urer, H. S. Banta, made his report. 

Mr. Panta’s report was much more than 
the usual array of cut and dried figures 
presented in treasurers’ reports. He did 
mention the fact that the association had 
taken in $497 and spent $325 during the 
year running from June, 1922, to June, 1923 

and after that he got right down to per- 
sonalities. 

After pointing out that the regulation 
dues were $10 per year, $5 going to the 
national and $5 to the local organization, 
Mr. Banta got out his books and showed 
just who was behind and how much he was 
behind in his dues. And those who were 
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behind had to explain to him just how and 
why it had happened. 

Altogether, Mr. Banta spent the greater 
part of the morning with his report. When 
he got through there were absolutely no 
“dead ones” and mighty few “late ones” on 
his books. He had everything right up to 
the last minute. 

As one member expressed it—he must 
have been one who had paid all of his dues 
—the jewelers’ association had one jewel of 
a treasurer. 

At any rate, Mr. Banta held a thorough 
house-cleaning, and one which will, no 
doubt, do the association a lot of good dur- 
ing the coming year. 

Adjourning at noon, promptly, the asso- 





PRESIDENT 


FRED N. SCHOMBERG, RETIRING 


ciation enjoyed a luncheon in the rath- 
skellar of the Hotel Ansley as guests of the 
Atlanta 24 Karat Club. 

MONDAY AFTERNOON 


The convention was called to order again 
at 2 p. M. by President Schomberg, the 
first thing on the program being a report 
on the Georgia Lien Law by Hubert W. 
Anderson, of the legal committee. 

Mr. Anderson reported that the bill had 
failed to pass the State legislature last year, 
having passed the House but not the Sen- 
ate branch of that body, and reiterated 
President Schomberg’s suggestion that the 
members of the association arrange to see 
the resolutions committee while in the cap- 
ital and urge it to put the bill through. 

It was not felt that there was any par- 
ticular opposition to the bill, but that in the 
rush of business it might be overlooked this 
year and left off of the calendar until too 
late for passage. As this was the fourth 
time that the bill had come up, members 
present urged action this year to put Georgia 
in line with other States having this very 
necessary legislation. 

President Schomberg then appointed the 
Resolutions Committee, consisting of Mr. 
Jerger, chairman, with Mr. Brantley and 
Mr. Creel as other members of the com- 
mittee. 

ANDERSON 


Maier & 


ADDRESS OF HUBERT W. 


Hubert W. 


Anderson, of 
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3erkele, then addressed the convention on the 
subject of “Price Maintenance.” After 
stressing the necessity of being loyal to 
one’s fellow craftsmen, and of co-operating 
with them in every possible way, Mr. An- 
derson took up the matter of price mainte- 
nance from an interesting angle. 

“All business,” he said, “is based on con- 
fidence. Price-cutting destroys this confi- 
dence, and so destroys the business it is 
intended to serve. 

“What happens when you begin to cut 
prices? The customer feels that in some 
way he has been cheated—that you have 
been making an exorbitant profit out of 
your goods at the first price quoted. They 
soon lose confidence in you, and in so doing 





GEO, S. DANIELL, VICE-PRESIDENT 


lose confidence in the goods you carry. Not 
only do you lose customers, but-you lose 
trade for all the jewelers as well. 

“A number of years ago a popular brand 
of breakfast food was selling on the At- 
lanta market for 10 cents a package. It 
had a good sale at that price and everybody 
was satisfied. 

“Well, along came one of these cut-price 
grocery stores. It reduced the price of that 
breakfast food to eight cents a package. 
What happened? Everybody got on the 
street car and went to the cut-price store 
where they could get that breakfast food 
for eight cents. They spent ten cents car 
fare—but they never thought of that. All 
that they thought about was getting a bar- 
gain. 

“Then the other stores, not being able 
to sell it, left the breakfast food off their 
lists. They refused to carry it. 

“So, you see, the cut-price store not only 
made no money for itself—it lost money 
and trade for every grocery store in town. 
And it lost money for the concern manu- 
facturing the breakfast food as well, for the 
concern did not get near the volume of 
trade out of one store that it had out of a 
dozen or more. 

“In the end this store put the price back 
to 10 cents a package and left it there. 

“The same thing holds true for the 
jewelry business as well. There is nothing 
in price-cutting for anybody. It is all right 
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sometimes to reduce prices on individual 
articles and old stock to make them go, but 
if you value your business life as a jeweler, 
don’t start price-cutting. Find a reasonable 
price and maintain it. 

“Competition may be the life of trade 
but co-operation, as evidenced by a stand- 
ard price for jewelry, is the builder ot 
business.” 

President Schomberg then read a letter 
from Ralph Roessler, of the national asso- 
ciation, telling what that organization was 
doing to secure the repeal of the Govern- 
ment 5 per cent Excise Tax on jewelry 
sales, and asking the support of all mem- 
bers of the organization in the work being 
done. 

Then came the big event of the day—a 
question box conducted by George Daniell, 
Marietta, Ga. 

Mr. Daniell saw that everyone put at 
least one question in the box, and as they 
were read one by one President Schomberg 
called for an answer from different mem- 
bers of the organization. Sometimes every 
member had a hand in answering the ques- 
tions, so that the answers given were not 
personal opinions by any means, but a gen- 
eral consensus of opinion from the jewelers 
present. 

How can I get more cash customers? 
That was a question that went home to 
everybody. It was answered by T. H. 
Wynn, a prominent jeweler of Griffin, Ga. 

“By putting the business on a strictly cash 
basis,” said he, “and keeping it there. 

“A number of years ago I put my entire 
business on a strictly cash basis. I told my 
customers that I would conduct only a cash 
business, and stuck to it. I don’t believe 
I lost a single customer in so doing, and 
only one customer got mad. I soon had him 
back in line, however, and now I don’t 
have any other kind than cash customers. 

“The way to get cash customers is to put 
your business on a cash basis and hold that 
basis through thick and thin. 

“Sometimes a man comes in, wants some- 
thing in a hurry and hasn’t the cash to pay 
for it. If I know he is good and will pay 
for it in a day or two, I let him, have it. 
That’s not doing business on credit. It is 
accommodating a good customer. There’s 
a difference, you must realize, and you can’t 
always do business along hard and fast 
lines. 

“But make this an exception to the rule 
and do business only for cash. Then all of 
your customers will be cash customers.” 

In the opinion of the jewelers present, 
neither the system of charging interest for 
time, nor of giving discounts for cash were 
satisfactory. The only way to conduct a 
cash business, they felt, was to do a cash 
business and no other kind. 

How long should a watchmaker work? 
Eight hours a day. And how much pay 
should he receive? From $50 to $60 a 
week if he is a good watchmaker, doing 
$100 worth of business a week or over. 

Should jewelers charge for appraising 
jewelry for families? Yes—absolutely. 

The prize question in the box was this 
one: How long is it before Christmas and 
why? 

Its author explained that it wasn’t a fool- 
ish question at all. He wanted to know why 
it was that the average jeweler did 30 per 
cent. of his business in December, and lan- 
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guished the rest of the year. He said that 
it looked like mighty poor business to him— 
that there ought to be ways of building up 
a steady business all the year around. 

The answer, as given by a number of 
members, was closer following up of local 
events, and more and better advertising. 
Birthdays, wedding anniversaries, gradua- 
tions, golf tournaments and fishing trips 
were given as possible events to be played 
up for a continuous sale of silverware, 
watches and other articles of the jewelry 
trade. 

It was generally agreed that the jeweler 
in the large city should do more newspaper 
advertising, and that the small town jeweler 
should develop a clever line of direct mail 








H. S. BANTA, SECRETARY-TREASURER 


advertising and personal letters as a means 
of building trade. 

Altogether, the hour spent with the ques- 
tion box was one of the most helpful and 
interesting features of the entire meeting. 


Tuesday 


Tuesday’s session of the convention was 
opened at 10 a. m. by President Schomberg. 
Immediately following adjournment, it was 
moved and carried that the association visit 
the State legislature, then in session at the 
Capitol, in a body, and accordingly the con- 
vention was adjourned until 11 o’clock to 
rermit members to visit the Capitcl and 
confer with their senators and representa- 
tives. 

Reconvening at 11:30, President Schom- 
berg reported that the members of the as- 
sociation had visited the Capitol, seen many 
members of the State legislature, and that 
he was sure that everything possible would 
be done to pass the Jewelers’ Lien Law at 
that session. 

He then appointed a nominating commit- 
tee, consisting of T. H. Wynn, chairman, 
Mr. Morgan and Mr. Bookout, pointed out 
the fact that many old members should pay 
dues from July to January in order to get 
in line with the new ruling making the year 
run from January to January, and called 
for the collection of dues. 

President Schomberg then brought out 
the fact that the A. N. R. J. A. had as- 
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sessed Georgia $500 as its share of the fund 
to be raised with which to fight the excise 
tax on jewelry sales. He said that this 
was a very modest sum, and urged all of 
the members present to pay at least $5 on 
their assessments to the fund. 

“This excise tax,” said Mr. Schomberg, 
“igs what is taking the profits out of our 
jewelry business. 

“I, personally, have spent several hun- 
dred dollars on it this year, and if $5 will 
help secure its repeal, I feel that it is a 
small sum indeed, and about the best money 
that I can spend. 

“IT know that most of you feel the same 
way about it, and am sure that you will 
give not only your moral but your financial 
support to the fight now being made by our 
national organization.” 

The morning session ended with an ap- 
peal by the president for more members, 
and a more hearty support of the members 
already in the organization. He suggested 
that salesmen for the wholesale houses 
could do much to aid the organization if 
they would boost it, and secure members 
for it in their travels from place to place 
throughout the State. 


TUESDAY AFTERNOON 


Tuesday afternoon’s session opened with 
the election of officers, Henry Muench, of 
Atlanta, being elected president. George S. 
Daniell, of Marietta, being elected vice- 
president, and H. S. Banta, of Newnan, 
being elected secretary and treasurer, the 
two offices being combined upon recom- 
mendation of the nominating committee. 

After some discussion, it was decided to 
leave the salary of the secretary at $100 a 
year instead of putting it on a commission 
basis. 

Henry Muench was then elected delegate 
to the national convention, and Macon, Ga., 
was selected as the next meeting place, the 
time of the meeting being changed by regu- 
lar motion from Monday to Wednesday of 
the second week in July, this being made a 
permanent change in the constitution. 


Resolution 


The following resolutions were introduced 
by the Resolutions Committee: 
RESOLVED: That we, as an organization, 
realize the importance of the services rendered us 
by our officers during the past year, and take this 
opportunity to express our appreciation. 
* * * 


RESOLVED: That we approve the code of 
ethics accepted by the A. N. R. J. A. and recom- 
mend its careful observation by the jewelers of 
Georgia. 

* * * 

RESOLVED: Thet we heartily endorse the 
efforts of: the A. N. R. J. A. towards securing the 
elimination of the discriminatory excise tax of 
5 per cent on sales of jewelry, and that we pledge 
our moral and financial support to President 
Hufnagel and Chairman Roessler of the Tax Com- 


mittee. 
* * * 


RESOLVED: That we especially thank the 
jewelers of Atlanta for their untiring efforts in 
making our stay a pleasant one. 


An additional resolution, introduced from 
the floor of the house, extended the thanks 
of the association to Ewing Bros. for do- 
nating the badges worn by delegates during 
the convention. 

A trip to Stone Mountain gave visiting 
jewelers a chance to view the work being 
done on the huge Confederate memorial 
being carved there. 
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A banquet at the Hotel Ansley completed 
the program for the convention. Ex-presi- 
dent Schomberg acted as toastmaster for the 
occasion, and special features were several 
soprano solos by Miss Madeline Hauff and 
a speech on business co-operation by Mr. 
Hohenstein, secretary of the Atlanta Retail 
Merchants’ Association. 








Recent Publications 





The Exclusive Agency A Study in the Mar- 
keting of Manufactured Products, paper, 64 pages, 
8% x 11. Published by the New York University 
Bureau of Business Research. 


HIS is the day when the up-to-date 
manufacturer and business man is of- 
fering a cordial welcome to every agency 
that can aid him in the development of his 
business whether it be the suggestions of 
the practical man who has grown up in it, 
or the work of the outside investigator or 
engineer. Particularly welcome has been 
the work of the bureaus of business re- 
searches of the various universities of the 
country and the reports which they have 
made after investigation on various sides of 
business life.. While the jewelry trade is 
more familiar with the Bureau of Harvard 
University (owing to the fact that this work 
has come directly into the industry), never- 
theless, our manufacturers and dealers are 
beginning to learn that similar work by the 
bureaus of other universities are well worth 
their attention and among these is the New 
York University Bureau of Research which 
has already put out a number of reports 
on general business and particular trades 
that have been the subject of very favorable 
comment, The latest work of the Bureau, 
“The Exclusive Agency,” which is a study 
in the marketing of manufactured products, 
prepared for the bureau by Lewis H. 
Haney, the director; C. C. Meyer and A. F. 
Conant, investigation assistants, may be of 
interest to a large number of our manufac- 
turers inasmuch as many of their products 
are adapted to distribution through exclu- 
sive agencies and in fact have been so mar- 
keted for many years. 

This work is based upon a large number 
of questionnaires and interviews, a majority 
of which have been furnished by sales man- 
agers of large manufacturing corporations. 
A special effort has been made to determine 
what kinds or classes of products are best 
marketed through exclusive agencies and 
considerable attention has been given to the 
practice of arranging the terms of agency 
agreements and with this information a num- 
ber of representative contracts are printed 
in full in the appendix. 

The work takes up the nature of exclu- 
sive agency agreements in its general form 
and after giving in detail the bureau’s ques- 
tionnaire and the general results secured, 
goes into the subject of exclusive agency 
contracts in detail touching on selling rights, 
joint or limited sales rights, questions of 
territory, assigning joint agency territory, 
maintenance of stock, purchase price, selling 
price, etc. It then takes up the question 
of advantages of exclusive agency, first, 
from the standpoint of the manufacturer and 
then from that of the jobber and retailer, 
following this with the factors which relate 
to the disadvantages of both. 

Considerable space is given to the types of 
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commodity sold most effectively through ex- 
clusive agencies and in this is treated the 
fundamental factors in fixing sales policy, 
the compensating effect on advertising new 
products, the degree of selling effort re- 
quired, the degree of identification, the need 
for intelligent retail salesmanship for spe- 
cialties, etc., while the factors of service 
to the consumer and convenience to the: pub- 
lic are carefully gone into. 

It is the general impression of the com- 

pilers that with all other things equal, a 
commodity which is clearly inexpensive is 
less likely to require exclusive agencies than 
one that is expensive and that a valuable 
stock tends to make the dealers desire an 
exclusive agency, The bureau’s study makes 
clear certain advantages and disadvantages 
which will enable the manufacturer: and 
dealer to decide upon the wisdom of enter- 
ing into an exclusive agency arrangement. 
The chief advantages and disadvantages are 
clearly summarized in Chapter 9. Among 
the goods which appear to be especially 
adapted to exclusive agency methods ac- 
cording to this summary are: (1) New and 
relatively unknown commodities; (2) com- 
modities requiring service to consumers; 
(3) high-priced jobbing lines; (4) style 
goods and quality goods; (5) commodities 
of which a full line must be carried, espe- 
cially when this means considerable invest- 
ment. 
In the appendices which follow, appear a 
list of the various concerns which gave the 
information on which the report is based 
and the forms of agency agreements used 
by companies which have exclusive con- 
tracts, the text of the contracts covering 
— lines of industry being given in 
ull. 








Dangers of the Pearl Diver 


ON the shores of the Oceanic isles both 

pearls and fish are sought. The pearl 
fishers dive and detach the oysters from the 
rock. The ordinary fishermen harpoon the 
fish on the same banks where the pearl 
fishers gather the oysters. Sometimes it 
happens that the harpoon, instead of piercing 
a flounder, imbeds itself in something quite 
different and brings up a pearl fisher and 
his oysters. 

“The governor of the islands had decided 
that, from now on, the talents of the har- 
pooner shall be expended elsewhere than 
where the divers congregate. These divers 
already run other risks in this neighbornood 
without being transpierced. The blood of 
the harpooned fish attracts sharks, who prefer 
pearl fishers before all the fishes in the sea. 
It was useless to attract them to their fa- 
vorite relish.”—Le Moniteur. 











The foreign trade of the United States 
in the nine years since the beginning of 
the war is three fourths as much as in the 
125 years preceding the war. Statements 
compiled by the Trade Record for the 
National City Bank of New York show 
that the foreign trade of the United States 
in the nine years from the close of the 
fiscal ._year 1914 to the end of the fiscal 
year 1923 was $77,000,000,000, against 
$109,000,000,000 in the 125 years from the 
— of the Constitution to the end of 
1914, 
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Designs and Estimates cheerfully submitted 
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A Superior Reproduction 






direct from France 





Worthy of a place among gems 
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576 Fifth Avenue, New York 
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NOTORIOUS FORGER ARRESTED 





Indianapolis Police Arrest Man Whose 
Picture Is In Many Rogues’ Galleries 
After He Is Identified by a 
Jewelry Salesman 


INDIANAPOLIS, Ind. July 28—William 
Maholm, 33 years old, nationally known 
forger, whose picture graces a_ thousand 
rogues’ galleries, was identified on the street 
in Indianapolis recently by Harold Thomp- 
son, a jewelry salesman, whom Gaholm at- 
tempted to entice into selling a $450 diamond 
for a worthless check. Maholm is wanted 
in Indianapolis on several charges, and is 
being held on a vagrancy charge under a 
$5,000 bond pending further investigation 
of his record. Maholm already had suc- 
ceeded in obtaining one $300 diamond ring 
from an Indianapolis jewelry firm, the Leo 
Krauss Co., 43 N. Illinois St., according to 
detectives. Thompson is a salesman for the 
J. C. Sipe jewelry store, 210 Merchants 
Bank building. 

Representing himself as a wealthy man, 
and confidently informing the police that he 
was a nephew of C. L. Lambert, secretary- 
treasurer of the Lambert Coal & Coke Co., 
Maholm managed to keep his real identity 
concealed until the arrival of John Mullin, 
supervisor of detectives, put an end to the 
deception. 

When the two men met 
box” Mullin said: 

“T know you. You’re Will Maholm. You 
are the man that got a $500 fur coat out 
of this city a couple of years ago on a bad 
check. I think you are wanted on several 
other charges, but I can’t remember all of 
them. What is the use of lying about it. 
You’ve done time, too, but I can’t remem- 
ber where. Why, your picture is in every 
gallery in the United States.” 

Maholm, thoroughly cowed, abandoned his 
pretense of being a wealthy gentleman and 
pleaded with the officers to’ “keep it out of 
the newspapers.” 

A number of checks for various amounts, 
two of which were made out to R. W. Lam- 
bert and signed with the name of C. L. Lam- 
bert, together with a bill of sale, made out 
to R. W. Lambert by the Krauss company 
for a $300 diamond, were found in Maholm’s 
pockets. CC, L. Lambert said he did not 
know the man. 

An automatic pistol fully loaded and so 
carefully concealed that Motor Poiicemen 
McClure and Thompson, who arrested him, 
failed to find it, was taken from a pocket 
in his trousers after he reached the police 
station. 

Supervisor Mullin said that he had never 
seen Maholm before, but that he had seen 
the man’s picture so often that he easily 
recognized him. Thompson said _ that 
Maholm entered the Sipe store and made ar- 
rangements to purchase the $450 ring. 
When he offered a check for it, however, 
Thompson informed him that the check 
would have to be investigated before he 
could have the ring. He told Maholm to 
return at 10 o'clock yesterday morning, 
which he failed to do. 

Thompson and John B. Reynolds, secre- 
tary of the Indianapolis Chamber of Com- 
merce, were passing the Hotel English when 
Thompson recognized Maholm, who entered 
a store. Mr. Reynolds called the police, 


in the “sweat 





THE JEWELERS’ 


who reached the hotel as Maholm left the 
store and arrested him. 

The last time Maholm operated in In- 
dianapolis Supervisor Mullin, then a de- 
tective, reached a store to arrest him just 
as Maholm drove away in an automobile. 
A number of worthless checks passed on 
local merchants in the last four years have 
been traced to Maholm. Four of the mer- 
chants have identified Maholm’s photograph 
as that of the man who swindled them out 
of large sums. Although detectives have 
no proof in other cases, Maholm is believed 
to be responsible for many other bad checks 
passed here. 

The first case on record was Aug. 8, 1919, 
when Maholm, representtng himself to be 
H. P. Henderson, gave Mrs. Eva M. Geiger 
a worthless check for a $500 fur coat. About 
a year and a half later, Maholm obtained 
a $250 diamond ring from Harry O. Cobb, 
a jeweler in the State Life building. He 
gave a check for the ring, signing the name 
of Paul S. McCord. 

Representing himself to be a son of Dr. 
W. S. Tomlin, a physician in the Hume- 
Mansur building, Maholm repeated his per- 
formance at the jewelry store of George S. 
Kern, 9 N. Meridian St., obtaining a dia- 
mond ring worth $240, 

Maholm is known to be wanted in St. 
Louis, Mo.; Louisville, Ky.; Cincinnati, O.; 
and Columbus, O., and to day John Mullin, 
inspector of detectives, will write to other 
large cities to get the record of the alleged 
forger. 

According to Inspector Mullin Maholm 
is one of the most accomplished forgers in 
the United States. It is said he seldom 
presents a check for less than $200. He al- 
ways represents himself as a man_ well 
known locally, and after a swindling job 
usually leaves the city before the victim has 
time to discover the fraud and notify the 
proper authorities. 

Maholm, the inspector said, so far as he 
knows, has only served one prison term. 
Ten or 12 years ago he was sentenced to the 
reformatory from Ft. Wayne. According 
to Inspector Mullin, Maholm has not been 
heard from for about two years, however, 
and it is believed he may have been in jail 
in some other State. 








DEATH OF FRANK LORENZ 
Late Chicago Jeweler Was Also Widely 


Known as an Optometrist and an 
Inventor 


Cuicaco, July 26.—The funeral of Frank 
Lorenz, who died on Sunday morning, was 
conducted at his home yesterday at 10 
o'clock and interment was at St. Boniface 
cemetery, Lawrence Ave. and Clark St. He 
was widely known in many fields and his 
death is greatly regretted. 

Mr. Lorenz, who was born in Baden, 
Germany, in 1861, established a jewelry and 
optical business at 2306 W. Roosevelt Road 
in 1888 and continued the operation of this 
business in the same location up to the time 
of his death. During the 35 years that he 
conducted the business at this location he 
built up one of the largest businesses out- 
side of the loop district. For the past seven 
years during which Mr. Lorenz has been ill 
the business has been conducted by his two 
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sons, who will continue to operate the busi- 
ness as before at the same address. 

Mr. Lorenz was best known in the optical 
trade and for a time was an instructor in 
the Northern Illinois College of Optometry 
and was appointed first president of the 
Illinois State Board of Optometry by Gov- 
ernor Dunn. He was also known as the 
inventor of the Lorenz Cobalt Test. 

Mr. Lorenz is survived by his widow, 
two daughters and two sons. 








Beautiful Trophy Offered by Sir 
Thomas Lipton for Races at 
Gloucester Centennial 





HAT the competing vessels in the Inter- 
national Fisherman’s race, at Gloucester, 
Mass., which is to be part of the Gloucester 
Centennial celebration, Aug. 26 to 30, be 
two-masted schooners is the only restriction 
that is named by the committee in charge 














THE LIPTON TROPHY FOR THE INTERNATIONAL 
FISHERMAN’S RACE 


of the event. Sail area, length, spars, ballast, 
etc., will not be given consideration, quite at 
contrast to the annual races between the 
champions of the American and Canadian 
fleets, which have been marked by an abun- 
dance of rules and regulations, handicaps 
and allowances. Although the race at 
Gloucester is open to all the fishing craft 
of the world it is unlikely that any but 
American craft will be seen in competi- 
tion. 

The beautiful trophy offered by Sir 
Thomas Lipton as a prize for this race is 
illustrated herewith. 
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INDUSTRIAL ART SCHOOL 





Movement for Important Institution Is 
Launched at Chicago and Jewelers 
Back the Project 


Cuicaco, July 28.—America is to have an 
industrial art school and it is to be located 
in Chicago. A campaign has been launched 
under the joint auspices of the Association 
of Arts and Industries and the Art Insti- 
tute of this city for the raising of an initial 
fund of $200,000 for the establishing of 
such a school in the near future. 

The men who are sponsoring this move- 
ment represent many lines of business, all 
of whom are keenly interested in the de- 
velopment of the highest artistic form in 
manufactured products, The manufacturing 
jewelers of this city particularly are work- 
ing hard for the project. 

Rivalling the schools of Europe which 
have produced the world’s greatest design- 
ers and artisans, this school will be wholly 
American. America needs a school of this 
kind. The need has been felt for many 
years. It is almost impossible today, say 
some manufacturers, to secure the services 
of a designer of the first class without send- 
ing to Europe for him. This is to be 
changed. America is to take its place in 
the industrial arts as it has done in the fine 
arts. No longer will it be necessary to im- 
port vast quantities of goods for their design. 

The need for a school of this kind has 
been brought out through the personal ex- 
perience of many Chicago manufacturers. 
Frank Milhening, treasurer of J. Milhening, 
Inc., manufacturing jewelers, said recently: 
“We must establish a national industrial 
art school for the development of designers 
of the highest artistic ability. There is al- 
ways a shortage of able jewelry artisans. 
Even Europe cannot meet the needs. People 
are becoming more discriminating and are 
choosing only the most beautiful designs. 
America must produce its own artists.” 

Colonel William Nelson Pelouze, presi- 
dent of the Pelouze Mfg. Co., is chairman 
of the sponsoring committee, which includes 
leaders in various lines of manufacturing as 
well as in the arts and professions. 


An informal meeting of jewelry interests 
was held at the Chicago Athletic Associa- 
tion yesterday, when this project was thor- 
oughly discussed. Twenty of the leading 
retailers, wholesalers, and manufacturers 
were present. J. T. Montgomery, of M. A. 
Mead & Co., said: “Another vision of a few 
of our great leaders is rapidly assuming 
shape. Another forward step in the jewelry 
industry is soon to become a reality. An- 
other milestone is to be set up along the 
great trade we call our own.” G. V. Dick- 
inson, of the Elgin National Watch Co., 
brought out the fact that such a school will 
not only produce designers but that it will 
“educate a class of labor in America su- 
perior to anything that has ever yet been 
done.” 

“In Europe there has always been the 
closest relationship between the manufac- 
turers and the industrial art schools,” said 
Frank Milhening. “These schools train 
artisans for all of the industries, whether it 
be in the manufacture of furniture or 
jewelry or textiles or wall paper or any of 
the other trades where the inclusion of lines 
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of beauty enhance values. Such schools— 
scores of them—are to be found in the in- 
dustrial centers of Europe. England has 37 
such schools; France 32; Germany 59, and 
other countries in proportion, but there are 
only three general and four special indus- 
trial art schools in all of America. Chicago 
is the natural location for a school of such 
national character because Chicago is the 
recognized industrial center of America. 
The art treasures in Chicago, together with 
the facilities for art study and research, are 
not matched elsewhere. The Art Institute 
already conducts the largest school in the 
world in the teaching of the fine arts. An 
extension of this work into the realm of in- 
dustry will be of immeasurable service in 
the development of American art in the 
manufacture of jewelry, as well as in the 
development of a higher artistic appreciation 
on the part of those who make such pur- 
chases.” 








GOLF TOURNAMENT 


Plans Under Way for Annual Jewelers’ Meet 
in the White Mountains September 15, 
16 and 17 


Boston, Mass., July 28.—Invitations to 
upwards of 800 jewelers to attend the an- 
nual golf tournament in the White Moun- 
tains are to be sent out shortly. The com- 
mittee of the New Hampshire Retail Jewel- 
ers’ Association, which has the affair in 
charge, is working on the program, which 
is to be the most elaborate ever put for- 
ward. Not only will there be golf, but 
there will be other kinds of sports, automo- 
bile tours, and special entertainment for the 
ladies, to whom a pressing invitation is ex- 
tended to be present, 

The rendezvous is Bretton Woods, which 
is half way up the mountain.: It is really 
very largely a golf course surrounded by 
oak, beech and other trees, whose foliage 
at this time of the year offers a thousand 
different hues, from sear yellow to darkest 
brown, and whose leaves afford most’ re- 
freshing and cooling shade. The air is laden 
with the fragrance of the pine. 

The committee has fixed upon Sept. 15, 
16 and 17 for the events, ideal time for the 
playing of golf or other games, as the sun 
is tempered with the chill of early Fall, 
the evening mellow and cool enough for 
sweaters, the mornings brisk and full of 
promise. Hotel accommodations are of the 
best, while being reasonable—that is, $6 a 
day, or $7 with bath. The call of the woods 
seems irresistible. Harry E. Pitcher, chair- 
man of the committee on arrangements, 
says he expects the attendance will be a 
record one. 

The invitation is extended to the mem- 
bers of the New England Jewelers’ Golf 
Association, which in other years has charge 
of this function. This, however, has re- 
verted to the New Hampshire association, 
which seven years ago originated the out- 





ing. 
Headquarters are at Mount Pleasant 
House. Individual privileges are available 


at the Mount Washington House. Between 


these two hostelries the festivities will be 
divided. The golf tournament will be played 
off on the Mount Washington course, which 
is an 18-hole course, 


while the special 
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events, of which there will be seven, will 
take place on the Mount Pleasant House 
grounds. These latter are bowling, clock 
golf, obstacle golf, croquet, bridge and bid 
whist, with a putting contest. 

As a grand finale a banquet will be held 
on the 17th, when the various prizes are to 
be awarded, of which there will be two for 
each event, 

The committee wishes special attention 
to be drawn to the fact that the Mount 
Washington train service comes right up to 
the door, enabling anyone taking a trip to 
the top and back without having to walk 
or ride any distance to the depot. 

The committee also has made special 
arrangements that everything at thé hotels 
shall be on the American plan, which should 
prove an added attraction. The committee 
announces that it is going to put forward 
a special effort at the national convention 
in Providence next month to have all the 
jewelers attending there come on to Bretton 
Woods, or at least as many as can spare 
the time. 

Besides Harry E. Pitcher, others having 
charge of various functions relating to the 
outing are E. M. Whitcomb, A. U. Burque, 
Elmer E. Knight and F. R. Hollister. 

In about two weeks the committee will 
have the program complete, at which time 
full details will be announced. 








“THE JEWELERS SPECIAL” 





Visitors to Providence Convention from 
West Urged to Travel On Special 


Cars Leaving Chicago Aug. 26 


Cuicaco, July 28—Announcement was 
made yesterday by Herman C. Stern, of the 
Transportation Committee of the American 
National Retail Jewelers’ Association, that 
plans are completed for special cars leaving 
Chicago at 10.30 a. m. on Sunday, Aug. 26, 
over the New York Central, arriving in 
Providence at 4.47 p. m. Monday. 

The fare from Chicago is $36.69. Lower 
birth $10.13, upper birth $8.10, drawing 
room $36. 

All those from the middle west going by 
way of Chicago should have tickets reading 
New York Central from Chicago and write 
Mr. Stern, who will arrange for Pullman 
reservation on the “jewelers’ special.” Those 
east of Chicago desiring to join the party 
can arrange to do so by writing Mr. 
Stern. 

Delegates from all the middle west States 
will use this train and everyone is urged 
to join the party. For further information 
concerning the special, address Herman C. 
Stern, 229 East 55th St., Chicago. 

Tickets one way only should be purchased 
and certificate account of the American Na- 
tional Retail Jewelers’ Association conven- 
tion must be secured from the agent at the 
time ticket is purchased. Get a certificate 
for each ticket purchased, do not accept a 
receipt. These certificates should be given 
to Walter Mellor, at the convention checked 
and returned to you. This will entitle you 
to purchase a return ticket at half fare. 








Clark Long, a jeweler with years of ex- 
perience, has decided to engage in the 
jewelry business at Craigmont, Idaho. 
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SEED PEARLS— 


for manufacturing purposes 


These pearls are for Bracelets, Ornamental Sautoirs, Ropes, etc., and possess a 
truly oriental lustre and glow of color. 


This is an unusual opportunity, and to avail yourself of the present supply 
necessitates immediate action. 


PARIS, 32 Rue Beaurepaire 
GABLONZ, a/n, Jagergasse 3 
IDAR, Germany 

PROVIDENCE, 63 Washington St. 


H. Nordlinger’s Sons, Inc. 


70 West 40th St., New York City 
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WILL PAY IN FULL 


Receivers of Rily-Klotz Mfg. Co., Have 
Enough to Settle All Claims and Pay 
Dividends to Stockholders 


Newark, N. J., July 27.—According to 
the report of the receivers, Andrew T. 
Fletcher, of Paterson, and Curtis R. Bur- 
nett, who is also president of the concern, 
sufficient funds have come into. the hands of 
the receivers for the Riley-Klotz Mfg. Co., 
17-19 Mulberry St., to pay all creditors in 
full, and probably to pay a dividend of ap- 
proximately 25 per cent. to the stockholders. 
Federal Judge Runyon has signed an order 
directing all creditors and stockholders to 
show cause on Aug. 23 why the order per- 





mitting such payments should not’ be 
granted. Another order decrees that all 
creditors of the company who have not 


brought in claims to this time are barred 
from any dividend hereafter declared. 

An intermediate accounting by the receiv- 
ers was accepted by the court on March 19, 
1913, and a 50 per cent. dividend was paid 
on all claims. Since that date $131,492.81 
has come into the hands of the receivers. 
After payment of various accounts and ex- 
penses a balance of $65,629.41 is left. The 
final dividend is for the distribution of this 
balance. 

The Art Metal Works purchased the 
plant of the company on April 27, paying 
$60,000. The company was organized in 
1891 to manufacture metal goods and novel- 
ties. It had an authorized capital stock of 
$300,000, of which $115,000 was issued. On 
Dec. 18, last, Everett Martine, of Nyack, 
treasurer of the company, had receivers ap- 
pointed. 








Spartanburg, S. C., Jeweler Exhibits Historic 
Masonic Apron Formerly Worn by 
Gen. Daniel Morgan 


SPARTANBURG, S. Car., July 28.—Paul 
Crosby, a local jeweler, has the Masonic 
apron worn by Gen. Daniel Morgan, famed 
Revolutionary leader. who defeated the 
British under “Bloody” Tarleton at Cow- 
pens, and turned the tide of war in favor 
of the American colonists. 

The heroic statue of General Morgan 
stands in the city square, an imposing figure 
that has caused this place to be known as 
“Morgan Square.” Cowpens and the name 
of Daniel Morgan are associated with the 
proudest history of Spartanburg, and when 
it was discovered recently that Jeweler 
Crosby had in possession the Masonic apron 
worn by this illustrious soldier public senti- 
ment demanded that it be placed where the 
people could view the precious relic. 

Accordingly Mr. Crosby has framed the 
apron and placed it in his jewelry store, 
with this inscription: 


“Masonic apron worn by Gen’! Daniel 
Morgan. His lodge was at Winchester, 
Va. After his death it was _ presented 
by his son to Col. Benjamin Lakin, 


then clerk of court in Warrenton, Va. In 
the course of years Col. Lakin removed to 
Fairfield County, S.C. In 1861 he presented 
this Masonic relic to Lieut. Col. Joel Beard, 
of Co. F., 12th S. C. He was then a mem- 
ber of the Winnsboro lodge. When Sher- 
man marched to the sea through Georgia 
and the Carolinas, this apron with valuables 
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was hidden under a log heap and thus saved. 
Lieut. Beard removed to Oconee County and 
represented that county in the legislature 
several terms. He died July, 1891, and the 
apron became the property of his widow, 
Mrs, Grace Beard. When she died she gave 
it to her son, who was the father of Paul 
Crosby’s wife, and upon the marriage of 
Mr. Crosby to the daughter, Mr. Beard 
gave the apron to his son-in-law, Mr. 
Crosby being a Mason.” 

There are many priceless relics in the 
Kennedy Library at Spartanburg, and it has 
been suggested that Mr. Crosby allow 
Gen. Morgan’s Masonic apron to be placed 
in that institution, where it might be viewed 
by the greatest number of people. 








DIAMOND RINGS MISSING 


Gems Valued at $10,000 Stolen from New 
York Department Store by Man Be- 
lieved to Have Robbed Jeweler 
In some mysterious manner a tray of 
diamond rings valued at more than $10,000 
was stolen on Tuesday morning, July 24, 
from one of the display cases in the depart- 
ment store of Saks & Co., 34th St. and 
Broadway, New York. Just how the thief 
was able to open the door in the case and 
extract the contents of the tray without at- 
tracting some attention is still baffling the 
police. Several people employed by Saks 
& Co. have identified the photograph of a 
man who specializes in this kind of theft, 
and the police are now confident of making 

an arrest in the near future. 

On the morning of the theft two well 
dressed men walked into the Saks store, 
where their actions attracted the attention 
of one of the buyers. He observed them 
closely and noticed one of the men walk 
out of the place. A short while later the 
buyer noticed the man who had left return- 
ing to the store, but after that paid ‘no more 
attention to him. Later a man engaged one 
of the clerks at the jewelry counter in con- 
versation but purchased nothing. The clerk 
turned to wait on another customer, and 
when she came back the man had gone. It 
was not until sometime later, however, that 
it was discovered that the tray of rings was 
missing. 

Detectives were immediately summoned, 
and the following day a representative of 
the Saks store and several plain clothes men 
called at the offices of THe JeEwevers’ Cir- 
CULAR to inquire as to whether any similar 
crimes had been committed in the jewelry 
trade. A search of the files brought forth 
the information that in April, Alfred 
Smiles, a jeweler at 448 Madison Ave., New 
York, was the victim of a sneak thief who 
operated in the same manner and stole a 
pearl necklace worth $10,000. The descrip- 
tion of the man who operated at the Smiles 
establishment and that of the one who was 
seen in the store of Saks & Co. were ex- 
actly alike. Both victims have also picked 
out the same photograph of a man who 
specializes in this kind of theft, and who 
they claim was in their places just before 
the robberies. 








William S. Levine has opened a jewelry 
store which is located at 55 Church St., 
New Britain, Conn. 
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PLEADS NOT GUILTY 





Harold A. White Denies Participation In 
the Murder of James .H. Sutton 
a Realty Broker 


Provipence, R. I., July 28.—Harold A. 
White, formerly a retail jeweler at East 
Greenwich, R. I., pleaded not guilty Thurs- 
day in the Providence County Superior 
Court to the charge of having murdered, 
early in June, James H. Sutton, a realty; 
broker and recluse of Lincoln Park, R. I. 
He was committed to the Providence County 
Jail without bail by Judge Capotosto, to 
await trial He was not represented by: 
counsel but told the court that he expected 
his father was going to obtain counsel for 
him. 

An indictment, charging White with the 
murder, was returned by the Kent County 
grand jury last month. In the meanwhile, 
the young man shipped on a tanker from 
this city for Portland, Ore., under an as- 
sumed name. As soon as the indictment 
was returned against him, a wireless dis- 
patch was sent to the steamer, which was 
intercepted at the Panama Canal zone, and 
White was placed under arrest by the cap- 
tain and when the steamer reached San 
Francisco, he was delivered to the police 
there and held until the arrival of Chief 
Ellis A. Cranston of the Warwick police, 
accompanied by Chief Inspector Maguire of 
the Providence department, with requisition 
papers from Governor William S, Flynn. 

Since his return from California a week 
ago, White has been locked up in the Kent 
County Jail at East Greenwich, where he 
has been denied all visitors except members 
of his family. Wednesday papers directing 
Clerk William M. Owen of the Kent County 
Superior Court to forward to the Providence 
County Superior Court the indictment 
against White was received at East Green- 
wich and the following morning White was 
brought before Judge Capotosto here. 

The murder of Mr. Sutton, who was 70 
years old, was a particularly brutal one. 
He lived alone in a two-room shack in Lin- 
coln Park on the edge of the woods near 
the Pawtuxet River, and was found dead 
June 9, by a neighbor, after he had been 
missing several days. The body was lying 
on the floor covered by a blanket. He had 
been shot through the back of the head and 
had been badly beaten about the face and 
head with a claw-hammer that was found 
in the shack. The pockets of his clothing 
were turned inside out and a roll of bills, 
between $400 and $500, and a diamond ring 
valued at more than $600, which he wore, 
were missing. White was suspected of the 
crime. It is alleged that the missing dia- 
mond was recovered from White’s father, 
to whom the accused is alleged to have given 
it, after having it remounted. 








The concern formerly known as A. S. 
Neff, 432 Tuscarawas St., E., Canton, O., 
will in the future be known as Art & Neff. 
H, L. Neff, of Canton, was formerly con- 
nected with Abe Art & Sons, jewelers of 
Canton. Mrs. A. E. Neff is the widow of 


the late A. S. Neff, who has conducted the 
business until June 1 of this year, at which 
time the store was reorganized. 
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She Siar Sapphire 


is perhaps the most interesting of all precious stones. It is found in Burmah and Ceylon. 
Under the microscope, the Star Sapphire discloses thread-like shafts directed toward the 
faces of its six sided prisms. These shafts are said to be spaces formed at the moment of 
crystallization—and it is the reflection of light from them 
which gives the stone its star. 

' am particularly qualified to aid you in supplying not only 
Star Sapphires of rare beauty but also any other precious 
stone no matter how unusual your requirements. 


onis IV’. Marx 


15 MAIDEN LANE New York, N. Y. 
CORTLAND 2358 
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me Gf’ FLEXIBLE 
= 2 To BRACELETS 
Ve THAT WILL NOT BREAK 


aan er: patent applied for flexible bracelets are of entirely new and unique construction, 
Bar Pins specifically designed to insure strength and durability, which earns for them the Brooches 
reputation of THE STRONGEST FLEXIBLE BRACELETS ON THE MARKET. 


Flexible Bracelets MADE IN PLATINUM ONLY. 
BERNARD JEWELRY CoO., 7-11 West 45th St., New York 
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A. & $. ESPOSITER 
83 35 West 46th Street 
NEW YORK 


Tele. Bryant 4787 


EXPERT LAPIDARIES 


We are always in the market for fine rough 
gem material. 
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Morris Eisenstadt Passes Away 





President of the Eisenstadt Mfg. Co. and Former Chairman of the National 
Jewelers’ Publicity Association Succumbs to a Long Illness—His 
Death Mourned Throughout the Entire Industry 














St. Louis, Mo., July 28—Morris Eisen- 
stadt, president of the Eisenstadt Mfg. Co., 
of this city, founder and former chairman 
of the National Jewelers’ Publicity Associa- 
tion and one of the most prominent and 
outstanding figures in the jewelry trade, 
died last night at his home in the Stregis 
Apartments, after an illness of several 
months due to an intestinal obstruction. 

Mr. Eisenstadt had not been in good 
health for a long time and it was partly 
due to this fact that he resigned as chair- 
man of the National Jewelers’ Publicity 
Association but, while his friends through- 
out the trade (and they were legion) knew 
of this, none but his most intimate asso- 
ciates understood his critical condition, and 
his death, therefore, was a shock and sur- 
prise to jewelers throughout the United 
States. Today his death is being mourned 
from one end of the country to the other 
and in all sections and divisions of the trade, 
for his was a personality that stood out far 
beyond the ordinary, and one that left its 
impress not only upon the city and State 
in which he dwelled but in every section 
of the industry which he had honored for 
so many years. 

Morris Eisenstadt was a native of St. 
Louis, and was born here Nov. 2, 1857, the 
son of Michael Gabriel Eisenstadt, who 
started the jewelry business of that name 
here in 1853. The father began in a modest 
way and his stock in trade consisted origi- 
nally of jewelers’, watch and clock makers’ 
supplies. He gradually added other lines 
and built up a business which has since 
continued and developed until it became one 
of the greatest jewelry institutions of the 
country. 

The house was originally founded at 
Broadway and Morgan St., where the elder 
Eisenstadt and his family occupied quarters 
over the store. In 1856, the firm of M. 
Fisenstadt & Co., as it was then known, 
moved to a small three-story building at 
715 N. 4th St., and in 1860, as the business 
progressed, to 703 and 705 S. 4th St. 

Michael Eisenstadt passed away in 1863 
and the management of the business de- 
veloped upon Adolph Jacobs for about 20 
years. In 1883, the concern was _ reor- 
ganized and incorporated as the M. Eisen- 
stadt Mfg. Co., in which the sons of the 
founder, Morris and his twin brother, 
Samuel, played a large part in contributing 
to its success, despite the fact that they 
were very young men. The third factor 
with the boys was Joel M. Friede. During 
this period, the firm left 4th St. and moved 
to Washington Ave., where it remained 
until 1885 when a weakening in the build- 
ing forced them to take temporary quarters 
on 8th St. The temporary quarters were 
quickly outgrown and it was then that the 
house established a precedent in the jewelry 
business in St. Louis by going upstairs on 
the second floor of the Globe-Democrat 
building at 6th and Pine Sts. This was in 
1892, at which time, Samuel Eisenstadt be- 





came the president and Morris Eisenstadt, 
the secretary and treasurer of the concern. 

Three years later, the name of the cor- 
poration was changed to the present style, 
the Eisenstadt Mfg. Co., because of the 
dominant position it obtained in the manu- 
facturing line as well as in the wholesale 
distribution of all jewelry products. So 
rapidly did the business grow, that the 
concern in 1897 moved to the Holland 
building where it obtained very large 
quarters but these were soon outgrown and 





THE LATE MORRIS’ EISENSTADT 


in 1897, the space was doubled. That being 
not sufficient to meet the expansion that 
followed the success of the concern, in 1906 
the concern was moved to its present 
quarters, 

Samuel Eisenstadt died in May, 1905, at 
which time Morris Eisenstadt was chosen 
president, and Joel M. Friede, Albert Frech 
and J. A. Jacobs, vice-presidents. Mr. 
Friede passed away in February, 1922. 

Throughout the whole time that Morris 
Eisenstadt was connected with the concern, 
his influence was manifest in the develop- 
ment of the business and he devoted a large 
part of his time to building up an extraor- 
dinary organization of employes. The three 
originally employed were increased until 
today, 200 men and women take their place 
and of these, 20 have worked for the firm 
more than 20 years, while one of the origi- 
nal three, employed 39 years ago, is still 
on the payroll. 

Morris Eisenstadt’s association with his 
employes was close and personal. He kept 
a notebook in which the name and birthday 
of each one was recorded. That is why on 
the morning of the anniversary of his 
birthday, each employe found on his desk, 
flowers, books or other gifts in the way of 
a personal greeting from the head of the 
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firm. In fact, a book in which the annual 
gifts of Mr. Eisenstadt’s are listed reads 
like the roll call of the company. 

His presence was not only felt by his 
staff, but desired, for as one of the em- 
ployes stated today, “We hated to see him 
go on a vacation because of the fatherly 
interest he always showed in everyone.” 
Combining this interest with liberal pay and 
personal care, Mr. Eisenstadt got a loving 
service from the force around him that was 
often the subject of remark throughout the 
industry. 

But not only did he throw his whole heart 
into the development of the various elements 
of his business, manufacturing, diamond 
importing, wholesaling, etc., but he took a 
deep and personal interest in his industry 
as well. When other attempts at putting a 
publicity movement across in the jewelry 
trade had failed for want of support, it 
was he who took up the seemingly hopeless 
cause, organized the National Jewelers’ 
Publicity Association, gave it its first sup- 
port and finally brought it forth as a factor 
for the good of the industry. 

Deceased was a public spirited citizen and 
a man of social attainment and took par- 
ticular interest, among other organizations; 
in the Elks, in which he served as Exalted! 
Ruler for three successive terms of thé 
local lodge. He was also a member of 
Occidental Lodge, A. F. & A. M., of 
Moolah Temple, Mystic Shrine, and 
Scottish Rite Masons as well as a prominent 
member of the Sunset Hill Country Club 
and the City Club. In religious work and 
charity, he was interested and open-handed, 
was a member of Temple Israel Congrega- 
tion and a liberal contributor to both indi- 
vidual and organized charity, regardless of 
creed or color of the members. 

Among his personal friends, Mr. Eisen- 
stadt was considered a “prince of good 
fellows,” a brilliant, almost wonderful man 
and a liberal and loyal friend who would 
never forget a kindness and never lost an 
occasion to do a good turn. 

Mr. Eistenstadt remained a bachelor until 
late in life. In 1920, he married Miss 
Marie Ferbus, who survives him. 

The funeral services will be held Monday, 
July 30, at 10 a. M. at Temple Israel. The 
body will lie in state this evening and 
Sunday at the undertaking chapel and the 
services will be conducted later by the Elks. 
The interment will be in Mount Sinai 
Cemetery. - 

Many anecdotes are being told through- 
out the jewelry trade of Mr. Eisenstadt’s 
kindly acts, his helpfulness to his friends 
and his keen sense of humor. Among other 
things mentioned was the fact that he was 
a party to an old agreement with Joel M. 
Friede, his former associate, friend and 
vice-president of the concern, who passed 
away early last year. Sixteen years before, 
he and Mr. Friede had attended a funeral 
and Friede had remarked that it was unfair 
that the carriage drivers should all be tipped 
and the hearse driver receive nothing. 
Eisenstadt said he felt the same way about 
it and they promised each other that when 
either took his last journey, the survivor 
would attend to the tipping of the hearse 
driver. This promise Mr. Eisenstadt kept 
at Mr. Friede’s funeral. 

Telegrams of condolence are being re- 
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MEDIUM and 
FINE QUALITIES 





American Gem & Pearl Company 


6 West 48th Street, NEW YORK CITY 


LONDON PARIS 
26 Holborn Viaduct 44 Rue Lafayette 





FROM MINES TO MARKET 














»** eee eee 88S Se SBA / 


When Tiffany was 
at Union Square 


2 West 47th St. 
New York City 


Frank C. Osmers 


Specialized Then as Now in 


Seed Pearl Repairing, Remodelling and Renovating 
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PARIS 
Prism Binoculars 
of Quality 


Prestige Counts 





Have you investigated the 
possibilities of Lemaire Prism 
Binoculars? 
Send for illustrated literature. 
Sussfeld, Lorsch & Schimmel 
Sole Distributors for the U. S. and Canada 


153 W. 23rd St. New York City 











Medical 
Ophthalmology 


By Arnold Knapp, M.D. 510 
pages, with 32 illustrations. 
Chapter I, comprising 80 
pages, is devoted to the anat- 
omy of the eye and especially 
the ocular nervous system. 


Price, $5.00 


The Optical Publishing Co., 
11 John St., New York 











The finest Tower Clocks in the world are made by | 
The E. Howard Clock Company of Boston. Also a 
very complete line of substantial and accurate clocks 
for the bank, office and school. 
Write us for full information 
THE E. HOWARD CLOCK CO. 


4 373 Washington St., Boston 309 Broadway, New York 
31 North State St., Chicago 
Established 1842 








BLACK ONYX 


In All Sizes and Shapes 


Also precious and imitation 
stones — drilling — engraving 
—encrusting Lapidary work. 


Kroner, Hyman & Co,, Inc. 


51 Maiden Lane, New York 
Phone John 0350 





























The Buyers’ Directory Price $1.00 Puig Conus 








Attention—Manufacturers 
ONYX RING STONES 
Furnished for Any Size 


amon 
EARRING STONES 
ONYX and AMBER BEADS 


THE DOUBRAVA CO. 
61 Beekman St. New York 





Established 1886 


CHARLES KOHLBUSCH 


’ Manufacturer of ’ 
Fine Balances and Weights 
FOR ALL PURP 
120 Hutton St., Jersey City, N. J. 
Phone, Webster 6654 











Jew 


cha 
ber 
wal 
eve 
Cer 
Ar 


on 


ten: 


for 




















August 1, 1923. 





ceived from all over the country by the 
Eisenstadt Mfg. Co., and by the associates 
and relatives of the deceased. Among 
others just received was one from the 
National Jewelers Board of Trade, of 
which Mr. Eisenstadt had been a former 
director and honorary vice-president as well 
as a member of its adjustment committee. 
The telegram signed by President G. H. 
Niemeyer reads: 

“The death of Morris Eisenstadt comes 
as a great shock to the entire jewelry 
trade. We mourn the loss of a man re- 
spected and loved by all who knew him, A 
great leader and an untiring worker for 
the best interests of our industry. I ex- 
press the sympathy of the members of the 
National Jewelers Board of Trade and 
express my deepest regrets to his family 
and associates.” 








MERCHANDISE FAIR 





Jewelry and Kindred Lines on Exhibition 
at the Second Event Now Being 
Held in New York 


The success of the first National Mer- 
chandise Fair held in 1922 induced a num- 
ber of concerns in the jewelry and silver- 
ware trades to exhibit at the second annual 
event which is now being held at the Grand 


Central Palace and the 165th Regiment 
Armory, New York. The fair which 
opened on Monday, July 23, will close 


on Friday, Aug. 3. 

From all indications, however, the at- 
tendance of buyers this year is below the 
enrollment of last year, which has led the 
management to make a change in its plans 
for the fair in 1924. One of the plans for 
next year is to invite the Pan-American 
countries to co-operate and make the affair 
an event for both continents instead of 
exclusively an exhibition of goods made in 
the United States. Most of the concerns 
exhibiting jewelry and silverware as well 
a novelties are located in booths on the 
mezzanine and the fourth floors of the 
Grand Central Palace. 

Some of the concerns in the trade ex- 
hibiting jewelry, silverware, silverplated 
ware, fancy goods, spoons, forks, rosaries, 
pens, pencils and pottery include: Arlington 
Comb Works; M. Arnstein & Co.; Blacher 
Bros.; Edgar W. Bowne; J. Busch; A. 


Co.; Cohn & Rosenberger; Embed Art Co.; 
Farber Bros.; Joseph Friedman Metalware, 
Inc.; Ben Felsenthal & Co.; Guthman, 
Solomons & Co., Inc.; Henry W. Ham- 
burger & Co.; L. Keller & Son; Hirsch- 
long, Inc.; Indra Pearl Co.; International 
Silver Co.; M. Kornberg, Inc.; Lassner & 
Bamberger, Inc.; D. Lisner & Co.; L’Aida 
(o.; Joseph Michel; Miller Bros.; Mul- 
holland Bros., Inc.; Napier & Co.; National 
Silver Deposit Ware Co.; Newark Tortoise 
Shell Novelty Co.; W. Reichert & Co.; 
Republic Novelty Co.; Wm. A. Rogers, 
lid.; Royal Jewelry Mfg. Co.; A. Schoor 
& Co.; Theo. L. Stern & Co.; Victor Co.; 
Warschauer & Roth; Wile Importing Co.; 





Astorly Novelty Co.; Columbia Wax 
Works; Eclipse Fountain Pen & Pencil 


Co; Guth Stern & Co.; Ingersoll Redipoint 
(o.; Frank M. Katz & Co.; George C. 
Kindt & Co.; J. W. Levy Corp.; Morris 
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Cohen & Sons Corp.; Continental Silver. 


Mann & Reilly, Inc.; Nelson Bead Co.; 
Pullman Metal Specialty Co.; Salz Bros., 
Inc.; Schwartz Service Co.; A. Steinhardt 
& Bro.; Straus Mitteldorf; Troman Mfg. 
Co.; Wolff Brown & Co.; Anco Silver Co.; 
Apollo Silver Co., Inc.; Louis Batlin; E. & 
J. Bass, Inc.; Closterman & Halpert; Fan 
Toi Co.; S. W. Farber; M. Fred Hirsch 
Co., Inc.; Lehman Bros.; Poole Silver Co.; 
Bernard Rice’s Sons, Inc.; Russian Antique 
Co.; Lawrence B. Smith Co.; Troman Mfg. 
Co.; A. L. Wagner Mfg. Co.; Export 
Underwriters Corp.; Le Boeuf Fountain 
Pen Co.; Montblanc Fountain Pen Co.; 
Parker Pen Co.; American Bisque Co.; 
Fulper Pottery Co.; Zane Pottery Co.; and 
the Hubbard Co. 








MEETS SUDDEN DEATH 





Frederick A. Barnes, Vice-President of the 


Jencks Paper Box Co., Drowned 
While In Bathing In Narragan- 
sett Bay 


ProvipENCE, R. I., July 28.—Frederick A. 
Barnes, 53 years old, well known among the 
manufacturing jewelry and allied interests 
in New England through his long associa- 
tions with the Jencks Paper Box Co., of 
which he was vice-president, was drowned 
last Tuesday afternoon while bathing at 
Rumstick Point, in Barrington, on the east 
shore of Narragansett Bay. 

Mr. Barnes, who was troubled with rheu- 
matism, is believed to have been seized with 
cramps while ‘he was in the water. He was 
seen by residents along -the shore wading 
about in the water and when last seen was 
about chest deep. Shortly afterwards one 
of the cottagers noticed a board which Mr. 
Barnes had been using to float about on, on 
the water but he was nowhere in sight. A 
workman nearby was notified and going out 
to the board a rope was found attached to 
it and to this was attached Mr. Barnes’ 
body. He was taken ashore, a physician 
called but all efforts at resuscitation failed. 

He was born in Smithfield, R. I., but be- 
came a resident of Providence when a 
small boy and received his education in the 
grammar and high schools of this city. 
About 20 years ago he became associated 
with the sales forces of the Jencks Paper 
Box Co. and eventually became sales man- 
ager and about six years ago was promoted 
to vice-president. He is survived by his 
widow, formerly Miss Anna Knapp, and 
one brother. 

He was secretary and treasurer of the 
Rhode Island Yacht Club for a 12-year 
period ending about two years ago, and in 
1904 and 1905 was president of the Nar- 
ragansett Bay Yacht Racing Association. 
He had been an active member of the Provi- 
dence Y. M. C..A. for the past 30 years, 
participating in many of the activities of 
the physical department. 








F. A. Dawson, Fayetteville, N. C., has 
bought the interest of J. E. Sancton in the 
firm of Dawson & Sancton, doing business 
at Fayetteville, N. C., and has assumed the 
indebtedness of the concern. All accounts 
payable to the concern should be paid to Mr. 
Dawson, now doing business under the name 
of the Dawson Jewelry Store. 
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DEATH OF FERD. BRUNNER, SR. 


Veteran Rutherford, N. J., Jeweler Passes 
Away at the Home of His Daughter 


RuTHErForD, N. J., July 27.—Ferdinand 
Brunner, Sr., jeweler of this place and one 
of the pioneer business men of Rutherford, 
died last Tuesday evening at the home of his 
daughter, 106 Union Ave. His death was 
caused by ailments incumbent on old age. 
The funeral services were held this after- 
noon from his late home, followed by burial 
in Hillside Cemetery, in Lyndhurst. 

Ferdinand Brunner, Sr., was born in Ger- 
many and was 87 years old at the time of 
his death. He came to this country when 
he was nine years old and after receiving 
his education in the schools of New York, 
began as an apprentice with a jewelry man- 
ufacturing concern. After mastering the 
trade of making jewelry he worked at the 
bench for many years and in 1868 left New 
York with his family to settle in Carlstadt, 
N. J. In the same year, he erected his own 
home in Woodridge where he was elected as 
a school trustee. He was also interested in 
developing land and in the late 60’s was 
elected the first president of the Corona 
Land Association, which controlled most of 
the property now known as_ Hasbrouck 
Heights. 


In 1876 Mr. Brunner started in business 
on his own account in Rutherford where 
he opened a small jewelry store in the old 
McMain building. This building has since 
been rebuilt and altered but the Brunner 
store still occupies the same site at the cor- 
ner of Park Ave. and Depot Square. Many 
years ago Mr. Brunner purchased some 
property on Park Ave. and erected a 
modern business building at No, 60. He 
later erected two more business places ad- 
joining the first and was responsible for the 
establishment of the Park Ave. business cen- 
ter which grew around the original Brunner 
building. 

In time Mr. Brunner found assistance was 
necessary and he took his two sons, Robert 
A. Brunner and Ferdinand Brunner, Jr., 
into the business. Some years ago, Mr. 
Brunner was forced to forego the personal 
management of the business but he visited 
the place daily where he greeted his old and 
new customers. The actual direction and 
work of carrying on the business has been 
transferred to his sons who are still con- 
tinuing it. 

Mr. Brunner, in his younger days, was a 
member of the Jefferson Engine Co., No. 36, 
of the old New York Volunteer Fire De- 
partment. He became an exempt fireman 
of that department by virtue of serving the 
required time. He moved out of the city 
long before ‘New York thought of a paid 
fire department. He was also a member 
of the Wieland Lodge, Odd Fellows of 
Carlstadt for about 50 years. The lodge 
still exists but has separated from the 
I. O. O. F., being an independent organiza- 
tion of the same type as the old Odd Fel- 
lows Lodge. Mr. Brunner was also affilia- 
ted with the old Carlstadt Bowling Club 
years ago. Politically he was a Republi- 
can. 

Deceased is survived by three sons and 
two daughters, as well as a number of 
grandchildren and great-grandchildren. 
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‘Creasure Solid Silver 


Sterling 925/1000 Fine 





SRR A Et ote eens 


in the cAdam Style 


Permanently Good 


ENS INTE EM LER TF SNE TIT ETN 
DETAR OREN Se Se nf Tg 


ria 


Straight as a family tree, runs the authenticity of 
TREASURE SOLID SILVER. Silverware of an 
artistic quality almost unexampled, it is wrought by the 
house of Rogers, Lunt & Bowlen in period designs of 
absolute purity. 


gy iba 


Taaibs iaes 


PT OTE TES TPT 
ee 


a cate 


In the Adam style, for instance, connoisseurs are quick 
to note its perfect fidelity to the inspiration that 
Eighteenth Century England has given it in the work of 
Robert Adam. It is true, genuine, authentic. 


Its design is permanently good. The dignity and 
richness of its decoration is thoroughly characteristic of 
the Adam period; and characteristic, too, of what every 
other period in history proves: That the most treasured 
objects man has ever made are ornamented. 


It is silver that you can live with, day in and day out, 
and find possessed of an appeal that is lasting. Such a 
pattern builds lasting trade and permanent prestige to 
the store that carries it. 





Ask us to send you samples 
to inspect at your leisure 


a ae 


Rocers, Lunt & BowLen Co. 


Silversmiths Creators of Distinctive Tableware 
GREENFIELD MASSACHUSETTS 
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JEWELRY EXPORTS 





Figures Show Shipments to Various Coun- 
tries During May Made Public by 
Department of Commerce 


WasHINGTON, D. C., July 27.—Exports 
of domestic jewelry during the month of 
May amounted to $39,864, according to sta- 
tistics that have just been made public by 
the Department of Commerce. Of. this 
amount, over $28,000 was taken by Canada, 
which, as usual, is our best customer. The 
only other countries buying more than $1,000 
during the month being Spain, Mexico, 
Brazil and Chile. 

The full list of countries to which jewelry 
was exported, and the amount taken of each, 
is reported as follows: 


Value 
RD caesarean oleae 569 
ES ee 25 
ERE ocr eed Renney arene 138 
eT errr ree 687 
en ech cnew aa eeeees 3,142 
ley | SENS, Coreen See a 100 
EE as uriah wiaaleaa eA fin eae 250 
Canada— 
Maritime Province ......... 350 
Quebec and Ontario......... 24,506 
Prawie Provinces: ..6055060% 2,223 
British Col. & Yukon....... 1,329 
Cp | rr ar a ee 21 
12) EUR SO) 7 ae ae eng aE 379 
MTR ee Briar tte ncioiins tereserstisonats 1,283 
‘Newfoundland and Labrador... 29 
ROMINA bs Nee rtf le ian s cus caaslorereio'd 807 
Dominican Republic .......... 19 
MOTE. aie ig oa crs Sse certs 600 
RTE rere rere 1,502 
Ui SIE Se ear 1,069 
WSPAHO TNGID caso sioecddeerses 36 
Fava Gnd MAGGCa... 6. sak ecens 50 
PE sieetntcendeonneaxes 200 
A tii BEN ts Geb ar ial 150 
Philippine Islands ..:......... 400 
GaOtAN Cocaine peek 39,864 








C. A. Kiger Co. Holds Annual Banquet at 
Kansas City Club 


Kansas City, Mo., July 28—The C. A. 
Kiger Co. held its annual July banquet this 
year on Saturday night, July 21. The ban- 
quet was held at the Kansas City Club and 
attended by all of the sales force, as well as 
the officers of the company. The banquet 
was addressed by A. C. Jobes, vice-president 
of the First National Bank of Kansas City 
and a director of the Santa Fe Railroad. 
Mr. Jobes during his speech called attention 
to the increased volume of business this 
year over last year, and was quite optimistic 
as to future business. He did not overlook 
the fact that various localities might be af- 
fected somewhat by floods, grain prices, etc., 
but he advised that on the whole business 
could be expected to show a decided im- 
provement throughout the Fall over the 
same period last year. 

Mr. Jobes’ talk was followed by one on 
“Salesmanship” by Mr. Matlock, special 
representative of one of the best schools of 
salesmanship in the country. Mr. Matlock 
called attention to the fact that the old type 
of salesman who had no interest in his cus- 
tomer, who endeavored to load them up and 
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to sell them out-of-date merchandise, was 
fast disappearing. He said that the modern 
salesman of today is really more of a sales- 
man for his customer than he is for his own 
house. He knows that to be interested in 
his customer and to assist him in moving 
merchandise means that he, too, will move 
more merchandise. Mr. Matlock’s talk was 
received with great enthusiasm and he has 
been invited to attend the January banquet 
of the Kiger company. 

After these talks the evening was turned 
over to an open discussion by all present. 
Every person attending had been asked to 
bring a note book in which he had jotted 
down questions he desired to talk about. 
This open meeting proved a great success, 
as is shown by the fact that while the meet- 
ing was supposed to end at 10:30 Pp. M., it 
was 1 A. M. before it disbanded. 

Prior to the banquet and meeting a school 
of instruction was held in the offices. This 
school of instruction started at 1 p. M. and 
lasted throughout the afternoon until time 
for the banquet. Two hours of the time 
were devoted to schooling in the diamond 
department, two hours in the watch depart- 
ment and two hours in the jewelry de- 
partment. In speaking of this school, E. A. 
Kiger said: “TI firmly believe that the sales- 
man to be fair to himself, and his customer 
as well, must know what he is selling. For 
that reason we conduct these schools several 
times each year. The man who does not 
know his own line thoroughly is not pre- 
pared to sell that merchandise. It is our 
earnest endeavor, therefore, to have every 
salesman know as much about the goods as 
even do our buyers.” 

The members of the Kiger organization av 
the banquet were: August Halbeck, city 
salesman ; Charles Chilson, traveling Nebras- 
ka, Wyoming, North Dakota, South Dakota 
and Iowa; Edgar Hoefer, traveling Arkan- 
sas, Mississippi and Louisiana; Carl Main, 
traveling Oregon, Washington, Idaho, Mon- 
tana and Wyoming; Ross Rainsburg, man- 
ager of the order department; H. E. Harris, 
watch and jewelry purchasing agent; FE. A. 
Kiger, president; K. L. Sturges, assistant 
manager order department; H. H. Kiger, 
sales manager; P. Detrich, manager shipping 
and mailing departments; Merritt L. Rice, 
traveling Oklahoma and northern Texas; 
Ira Seigfried, traveling southern Iowa and 
Missouri; Horace McKinney, traveling 
northern Kansas and Colorado; Leslie 
White, traveling southern Kansas, parts of 
Oklahoma, Arizona and New Mexico. 

C. M. Kiger was not able to attend the 
banquet on account of a temporary illness 
which has kept him confined to his bed for 
the past two weeks. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as re- 
ported for the past week: 

Selling Price 


London U. S. Gou’t New York 

Date Official Assay Bars Official 
VY 24 viv 004000 3038 65% 63% 
Cae See 30% 654 63% 
TEU Deerais eee 30% 65% 63 
WO 27 6 33 o csiwnie 3048 65% 62% 
IE PO esd veinsie-s 3042 65 62% 
a 3034 64% 62%, 
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JEWELRY STORE ROBBED 





‘Safe Breakers Secure Loot Valued at Over 


$1,000. from New. York Merchant 
but Fail to Open Safe 


While Max Jorrisch and his family were 
enjoying an outing on Sunday, July 22, 
burglars broke into his jewelry store at 
86 Avenue A, New York, and stole jewelry 
and silverware valued at more than $1,000. 
The thieves had ripped off the outer doors 
of the safe and were preparing to break 
open the inner doors when Mr. Jorrisch’s 
return home frightened them away. 

The jeweler and his family left the house 
about 3 o’clock on Sunday afternoon and 
were gone until shortly after 12 o’clock 
midnight, The Jorrisch family live in the 
rear of the store and as they approached 
the place, Mr. Jorrisch noticed that the light 
which he always leaves burning was out. 
His wife was of the opinion that Mr. 
Jorrisch had not turned on the light but 
the jeweler was certain he had and he hesi- 
tated before going into the place. As he 
opened the door he saw smashed showcases 
and a badly battered safe, 

An investigation showed that the men had 
“jimmied” open a door leading from a hall 
into the Jorrisch apartment and then walked 
into the store. They used electric drills to 
bore holes in the top of the safe doors and 
with “can openers” had no difficulty in rip- 
ping them off. They also succeeded in bor- 
ing a hole in one of the inner doors and were 
evidently just preparing to use the “can 
opener” when they were frightened 
away. 

All the showcases were rifled and badly 
broken, the thieves taking jewelry, silver- 
ware and a large assortment of cheap 
watches. Mr. Jorrisch believes that his 
timely appearance saved him about $9,000, 
as he told a reporter of THE JEWELERS’ 
Circular that this amount of merchandise 
was in the safe. His loss was covered by 
insurance, 

Several days after the robbery three men 
were arrested committing a similar crime in 
the neighborhood. The police are still mak- 
ing an effort to determine whether these are 
the same men who robbed the Jorrisch 
jewelry store. 

A’ complete set of burglars’ tools and 
three pairs of gloves were left behind by 
the thieves. 





Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended July 28, 1923 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coins... $979,155.66 
Gold bars paid depositors........e+6. 66,227.10 
THE ccsctianustadiidaa is $1,045,382.76 


Of this the gold bars exchanged for gold 
coin are reported as follows: 


Date Exchanges 
FOOSE? cine ss ate wmetede suena $321,285.53 
a A eee santo ae 185,737.98 
TH SG hice nadvevencdatenendeaaens 121,269.13 
DU Gree dwesiee dace cote mees 170,181.96 
LS 7 ee EO CT Ce 102,755.05 
TO Ae eis iinniittannwedstauseeses 77,926.01 

a | ERRNO ae Pere re Pe eT $979,155.66 
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| The ambition of the Karpeles Company 


has always been to create more profit- 
able business for the Retail Jewelers 


This $500.00 prize is going to be awarded so that we can 
increase the business of the Retail Jewelers for the 


mutual profit of all. 


Weare going to give a prize of $500.00 for the best 
article written on “HOW TO BRING MORE 
CUSTOMERS INTO THE RETAIL JEWELRY 


STORE.” 


BASIS OF AWARD 


Originality of Idea 

Broadness of Application—Can it 
be used by all sizes of stores in all 
types of towns all over the country? 
—Will it bring customers for a 
wide variety of product ? 


Practicability—Has the plan ever 
been put into practical operation ? 
Can it be? 
COST OF PUTTING INTO 
OPERATION 


Who is eligible to compete 


Conditions 


Anyone connected with a retail 
jewelry store can enter this compe- 
tition. 


Form of article to be submitted—No 
limitation is put on number of words 


KARPELES 


used but writers are asked to be as 
concise as possible. All articles are 
to be typed using one side of the 
paper. The above conditions facili- 
tate judging. 


Contest Closes 


—August 31st, last day of Conven- 
tion. 


Awards Announced 


—August 31st, last day of Conven- 
tion. 


Committee on Awards 


Bartley J. Doyle, Keystone Magagine 
E. L. Hayek, Northwestern Jeweler 
G. E. Engelhard, National Jeweler 
W. B.S. Frost, Manuf’ ing Jeweler 
Paul Morton Trout, - Babson Co. 
T. Edgar Wilson, Jewelers’ Circular 


COMPANY 


Providence Rhode Island 
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WATCH SALESMEN 


Excellent opportunity for a high grade experienced sales- 
man for Chicago and the Middle West to sell a line of 
complete watches and movements to the wholesale jewelry 
trade. 


We also want a representative for the Pacific Coast. 


Only high grade men desired. We shall pay a good salary 
and commission. 


Knickerbocker Watch Co. 


389 Fifth Ave., New York 











Auction Sale Postponed 














In last week’s issue of The Jewelers’ Circular we announced the 
opening, on August Ist, of the 


AUCTION SALE 


OF THE 


BANKRUPT STOCK 
HARRIS & KOBER 


Owing to circumstances it has been necessary to postpone the sale. 
We will announce shortly on what date the sale will be conducted. 


HARRIS & KOBER 


Republic Bldg., 7th and Olive Sts. ST. LOUIS, MO. 
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IN FINANCIAL TROUBLE 





iling of Involuntary Bankruptcy Petition 
Throws Cyril B. Weinberg’s Two Stores 
Into Federal Court—Assets Esti- 
mated at $35,000 and Liabilities 
About $90,000 


Denver, Colo., July 27——A meeting of 
the creditors of Cyril B. Weinberg will be 
held in the middle of August if a list of the 
creditors can be obtained by Frank Mc- 
Laughlin of this city, referee in bankruptcy 
of the United States District Court. Wein- 
berg’ss two stores here, the Denver Loan 
Office, and Cyril B. Weinberg, jeweler, 
located at 1018 and 1008 17th St. re- 
spectively, were closed July 9 following the 
fling of the involuntary bankruptcy papers 
in the United States District Court before 
Judge J. Foster Symes. The petition 
approximates Weinberg’s liabilities at 
$90,000 and his assets at $35,000. 

For many years Mr. Weinberg’s father 
has been in business in Denver, and both 
the father and son have borne good reputa- 
tions, according to leading members of the 
Denver jewelry trade. The elder Weinberg 
is not involved in the present bankruptcy 
proceedings which deal exclusively with the 
two stores of Cyril B. Weinberg. 

According to J. E. Robinson, Ernest and 
Cranmer building, Denver, attorney for 
Weinberg, the filing of the action July 9 
followed Weinberg’s sincere attempts to pay 
his creditors and meet obligations as fast 
as possible. Two trustees were appointed 
on behalf of creditors, Mr. Robinson de- 
clared, but this did not satisfy the creditors. 

The petition was filed by firms of Denver 
attorneys representing the National Jewelers 
Board of Trade of New York and creditors. 
The two firms of Denver attorneys filing 
the papers were Garwood & Garwood, of 
the Ernest and Cranmer building, and 
Rogers, Johnson & Fuller, of the Foster 
building. The latter firm represents the 
Jewelers Board of Trade and three New 
York creditors. Thomas J. O’Donnell, at- 
torney in the Ernest and Cranmer building, 
represents A, Edward Fisher, of the Fisher 
Importing Co., of New York. Creditors so 
far reported generally are New York and 
other eastern houses, 

Albert G. Craig, attorney with offices in 
the First National Bank building, Denver, 
was named by Judge Symes in the United 
States District Court July 12, as temporary 
receiver to preserve assets pending the order 
of adjudication and the meeting of the 
treditors to determine the course to pursue. 

_Judge Symes issued the order of adjudica- 
tion July 24. 

The two stores operated by Mr. Weinberg 
were within a few feet of each other on 
7th St., in the middle of the financial dis- 
trict of Denver. One was operated simply 
a a jewelry store, and the other was 
operated as the Denver Loan Office, a pawn 
shop, gift store and jewelry store. 

A mild sensation was created in the 
fashionable capitol hill district of Denver, 
when it was learned that the latter place 
was closed, as many of the elite of the city 
are said to have been customers of the loan 
department when temporarily pressed for 
funds, The apprehension felt on this score 
quickly was nullified when formal announce- 
ment was made that pledged articles were 
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being held in the office of Receiver Craig 
and were redeemable at any time. 

As soon as the schedule of creditors is 
completed, the list will be given to the 
Federal Court, and two weeks’ time then is 
allowed for the bringing together of the 
creditors. According to the office of Referee 
in Bankruptcy Frank McLaughlin, the 
earliest date on which it is probable or pos- 
sible to hold the meeting is Aug. 18. 
Creditors may obtain information from Mr. 
McLaughlin, he said. 

Trustees will be appointed, claims will be 
passed upon, the situation will be considered 
from all angles, and the opportunity will 
be afforded for the examination of the 
alleged bankrupt at the coming creditors 
meeting. 








NOTORIOUS CROOK ARRESTED 


Riddell, Alias “Mcineer,” Returned from 
Bloomington, Ind., at Request of In- 
dianapolis Authorities to Answer 
Charge of Jewel Robbery 


INDIANAPOLIS, Ind., July 28.—Robert Roy 
Riddell, nationally known crook of many 
aliases, under arrest at Bloomington, Ind., 
was brought to Indianapolis recently to an- 
swer a grand jury indictment for a $7,000 
jewel burglary at the People’s Outfitting 
Co., 333 W. Washington St., the night of 
Dec. 15, 1920. 

Riddell was arrested in Indianapolis last 
week as a fugitive. He was sent to Bloom- 
ington, where he was wanted on a charge 
of giving “fake” stock in exchange for an 
automobile. After he had been turned over 
to the Bloomington authorities, Detectives 
Irick and Giles, investigating his record 
here, discovered a grand jury capias charg- 
ing him with burglary and grand larceny 
in connection with the People’s Outfitting 
Co. job. Bloomington police agreed to re- 
lease the man to the criminal court here. 

Riddell was arrested under the name of 
“Lexton B. Jones.” He told the detectives 
his real name was Riddell. Looking through 
the records at police headquarters. Giles 
found the capias issued for Roy MclIneer, 
alias “Riddell.” The man has a number of 
other aliases, among them “James M. 
Brooks” and “Roy McIntyre.” 


Under the latter names, according to 
newspaper clippings among police records, 
the man and his wife were arrested on the 
western Coast for a big jewel robbery in 
1921. He is said to have operated in many 
large cities in the United States. 

The People’s Outfitting Co. robbery was 
accomplished early in the evening, Dec. 15, 
1920. The lock was broken from a steel 
filing cabinet with a sledge hammer, and 
the most valuable pieces, including about 60 
watches, jeweled rings and pins, were taken 
away, presumably in two suit cases. 

The thief gained entrance by “jimmying” 
a window on the Kentucky Ave. side of the 
store. A new eight-pound sledge hammer, 
used to break the lock, and a number of 
empty jewelry trays were strewn about the 
floor. 

Later, police received word that one of 
the watches taken from the store had been 
pawned in Toledo. Riddell, it was said, left 
the city the night of the robbery, taking his 
wife with him. 
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GET LOOT WORTH $2,328 
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Window Smashers Visit New York Store 
and Escape with Valuable Rings 


A window-smashing in which the victim 
lost about $2,328 in jewelry occurred early 
last Thursday morning at the jewelry store 
of H. Sacks, 1938 Third Ave., New York. 
The robbery was committed by four or five 
youths all believed to be between 17 and 18 
years old, who made their escape down one 
of the side streets before the arrival of the 
police. 

The robbery took place between 3 and 4 
o’clock on Thursday morning and was wit- 
nessed by a girl living in the neighborhood. 
The thieves scratched a circle on the win- 
dow, evidently with a glass cutter, and then 
hurled a padded brick through the glass. 
The robbers then gathered up an assortment 
of rings ranging in price from $21 to $380, 
worth in all $2,328. The young lady who 
witnessed the robbery was not sure whether 
there were four or five men in on the job, 
but was able to give the police a fair de- 
scription of the thieves. The police are 
making a search for the men. 

Included in the loot were platinum wed- 
ding rings, some carved and others mounted 
with diamonds, fancy platinum rings set 
with diamonds and sapphires, white gold 
rings and single diamonds set in plain plati- 
num mountings. The jeweler’s loss was 
covered by insurance. 








Death of Bernard Harris 


Bernard Harris, a well known retail 
jeweler of New York, doing business at 101 
W. 39th St.,. died Thursday at the Post 
Graduate Hospital where he had been taken 
some time before suffering from a compli- 
cation of diseases. Funeral services were 
held Friday and interment was in Mount 
Zion Cemetery. 

Mr. Harris was born in St. Petersburg, 
Russia, 62 years ago and came to this 
country about 28 years ago. He had learned 
the jewelry business on the other side and 
started in the same line in New York. For 
the past 22 years he has conducted business 
at the 39th St. address under his own name 
and more recently under the name of B. 
Harris & Sons being associated with his 
two sons Charles and Nathan Harris. 

Mr. Harris was known among his friends 
as an expert in colored stones and was also 
interested in antiques and artware. He had 
a large clientele in the theatrical profession 
where he was well known. He was a 
member of but few organizations, among 
others that he did join being the Greater 
New York Aid Society. 

Mr. Harris was married 31 years ago and 
besides his sons, who will continue the busi- 
ness, he is survived by his widow and one 
daughter, Mrs. Elizabeth Fleischer. 








Early on Sunday morning, the window in 
the jewelry store of Wheatley & Spalding, 
Canajoharie, N. Y., was smashed by thieves 
who stole four rings and four watch chains 
worth about $101. The robbery took place 
about 4 o’clock in the morning, at a time 
when the police were changing shifts. There 
is no clue to the identity of the thieves who 
committed the robbery. 





102 THE JEWELERS’ 





CELEBRATING OUR 
25TH ANNIVERSARY 


Featuring Our 
New 


“KING TUT” 


Patent Applied For 


PATTERN 


Sterling Silver Handle 
Serving Pieces with 
Heavily Plated Ferrules. 


Oe 


Made exclusively for 
L. LURIA & _ SON, 
specially priced during 
our anniversary and 
packed attractively in 
boxes of Egyptian 
Design. 








cote) 


“King Tut" is an at- 
tractive Egyptian pat- 
tern especially designed 
to meet the modern 
trend of silver ware 
designing. 


coro) 


We will ship on request 
sample order of “King 
Tut” pattern for your 
approval. 





Tomatoe Server as illustrated $1.00 


L. LURIA & SON 


THE SILVER HOUSE 
New York 


623 Broadway 
Cor. Houston St. Tel. Spring 0796-0797 
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New errs Set 


25 Year White Gold Cases 
A Complete Stock 


Always on hand with any 
movement desired. 


Write for quotations. 





IMPORTER OF 
WATCHES 
6 Maiden Lane 


New York 























THE BUYERS’ DIRECTORY 
Price $1.00 
The Jewelers’ Circular, 11 John St., New York 








Refraction and Motility 
of the Eye 


With special chapters on Color Blindness, Field of 
Vision, The Relation of Functional Eye Diseases to 
General Medicine. By Ellice M. Alger, Adjunct Pro- 
fessor of Diseases of the Eye in the New York Post- 
Graduate Medical School and Hospital, etc. 122 Illus- 
trations. Extra Cloth. 376 pages. Price, $2.50 net. 


THE OPTICAL PUBLISHING CO. 
11 John St., New York 




















THE HIRAM WATCH, Inc. 


PATENTED 1922 


Made in 14K only, Green and Regular 
Gold 


Platinum and White Gold Cases 
are Specials 


CORRESPONDENCE SOLICITED 
JOBBERS ONLY 


1082 Springfield Ave. 





Irvington, N. J. 


a 
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Jerome M. Fitz Gerald was a business 
visitor in New York the past week. 

Abraham Colitz, retailer, 56 Main St., 
Woonsocket, has discontinued business. 

Art Hadley, of the Hadley Co., is in 
|;urope on a several months’ business trip. 

Walter Preufer left last Thursday on a 
two weeks’ trip to Chicago and vicinity. 

Frederick A. Bullock, of Dolan & Bullock, 
is making an extended business trip through 
the west with the firm’s new line. 

Mr. and Mrs. Raymond E. Ostby motored 
from their Summer home in Bristol on Fri- 
day to spend the week-end with friends at 
North Seafield, 

The factory of Irons & Russell Co., 95 
Chestnut St., closed Saturday noon until 
Aug. 6 for the annual overhauling and 
vacation period. 

William R. Willis, a representative of the 
Waltham Watch Co., of Waltham, Mass., 
is visiting his mother, Mrs, Susan Willis, 
at Wickford, during his vacation. 

The Goldsmith Mfg. Co., 101 Sabin St., 
and the Platinide Co., Inc., 19 Calendar St., 
have been elected to membership in the 
Providence Chamber of Commerce. 

Franz Kretschmer has withdrawn from 
the firm of Adolf Meller Co., 77 Washing- 
ton St., and the business will be continued 
by the remaining partner, Adolf Meller. 

Edward D. Kunz, a Bristol retail jeweler, 
was a member of the committee that had 
charge of the arrangements for the annual 
“Old Home Day” in that town last Thurs- 
day. 

Robert P. Murphy has withdrawn from 
the firm of Coupe-Murphy Co., 37 Weybos- 
set St., and the business will be continued 
as heretofore by the remaining partner, J. 
Frank Coupe. 

3arnett Salmanson has commenced the 
manufacture of a general line of sterling 
silver and plated novelties at 728 West- 
minster St., under the firm style ‘of the Key- 
stone Mfg. Co. 

Mr. and Mrs. Albert Remington are 
spending a few days at Oak Bluffs, where 
they are the guests of Mr. and Mrs. Albert 
Vennerbeck at their Summer home at 
Nashuena Park. 

H. Grange, formerly connected with the 
General Machinery Co., is now president and 
general manager of the McWilliam Mfg. 
Co., 237 Eddy St., having recently acquired 
an interest in the business. 

J. L. Sabbath, of J. L. Sabbath & Co., 
Montreal, and G. E. Evans, of Robert Simp- 
son Co., Ltd., Toronto, were among the 
jewelry buyers reported in this city and 
Vicinity during the past week. 

The Armbrust Chain Co. of this city has 
filed with the Secretary of State’s office its 
trade mark, A. C. Co. in a diamond, which 
it has been using on its merchandise for 
the past year, and which it will continue to 
use on its goods. 

Joseph Gendron has sold his interests in 
the Star Jewelry Co., Arctic, to Henry 
Gendron, who has been associated with him 
for some time. Lionel Maynard has taken 
an interest and the business will be con- 
ducted under the old style. 
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Horace M. Peck, manager of the Manu- 
facturing Jewelers’ Board of Trade, re- 
turned home early the past week from a 
week’s stay at West Baden, Ind., where he 
attended the annual convention of the Com- 
mercial Law League of America. 

The contract has been awarded for a 
business building at 311 Westminster St. 
for the W. T. Grant Co. It will be two 
stories high, of brick, fireproof construc- 
tion and will adjoin the present store of the 
company. 

The Universal Plate & Wire Co., which 
has been located at 109 Summer St. for 
several years, is removing to its new quar- 
ters, 73-77 Graham St., where with larger 
floor space and considerable new machinery 
the concern has largely increased facilities. 

The C. & G. Mfg. Co., 117 Point St., this 
city, has recently purchased the rights and 
title in a patent hook bar used for shoe 
buttons to slip under the strap from the 
Fishel-Nessler Co., of New York city, and 
announce that they will defend it against 
all infringements. 

The final meeting of the creditors of Ar- 
thur FE. Austin, doing business as John 
Austin & Son, refiners, was held before the 
Referee in Bankruptcy Frank Healy, 1001 
Turks Head building, on Thursday, when 
the receiver was allowed his account of 
$42.77 and expenses of $36.66. 

Charles Rothman, Inc., to be located in 
this city and to conduct a retail jewelry 
business, was incorporated last week under 
the laws of Rhode Island with an author- 
ized capital of $40,000. The incorporators 
are Charles Rothman, Jessie K. Rothman 
and Henry D. Bellin, all of Providence. 

The Pressed Steel Co. to be located at 
Pawtucket to conduct a general stamping 
and swaging business with an authorized 
capital of $200,000 has been incorporated 
under the laws of Rhode Island. The in- 
corporators are Leonard S. Muir, Charles 
W. Swanson and Earl A. Marsh, all of that 
city. 

The co-partnership heretofore existing be- 
tween Fred Smith and Frederick C. B. 
Strong under the firm name and style of 
the Beverly Electro-Plating Co., 74 Clifford 
St., has been dissolved by mutual consent, 
Mr. Smith withdrawing. The business will 
be continued under the same name by Mr. 
Strong. 

When members of the Juergens Jewelry 
Co., 235 Eddy St., went to open the factory 
last Monday morning they found that since 
the closing Saturday afternoon the plant 
had been broken into and six watches and 
a diamond ring, all valued at $175, had been 
stolen. entrance was gained by climbing 
over a shed roof and unhinging a door that 
admitted the thieves into the plant of the 
McWilliams Mfg. Co., located on the first 
floor of the building. They then forced in- 
side doors and gained entrance to the Juer- 
gens’ shop. 

The several hundred employes of the 
Pfeifer store had their annual outing at 
Crescent Park last Wednesday. The store 
closing at noon, all hands marched to the 
Union Station, where cars were waiting for 
them, and the party was soon en route to 
the park. Upon arrival little time was lost 
in getting busy at a good old-fashioned 
Rhode Island clambake. As soon as there 
had been a rest from the labors of eating, 
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those inclined towards sports started a pro- 
gram that lasted about all the afternoon. 
Others took in the dancing, the Midway and 
other attractions. 

Seventy-five employes of the E. L. Free- 
man Co., of Pawtucket, held their annual 
outing at Duby’s Grove last Saturday, mak- 
ing the trip by automobile. One of the 
features of the sporting program was a 
baseball game between the married and 
single men which was won by the former 
aggregation. A luncheon was served upon 
arrival and the proverbial bake was opened 
at 4.30 o’clock. 














J. B. Kellogg has gone to Boston to spend 
a 10 days’ vacation. 

Raymon C. Livingstone, of Buffalo, is 
spending a two weeks’ vacation in Lancaster. 

Saul L. Solomon injured his arm last 
week in diving while bathing, striking an- 
other bather’s head, 

Wilbur F. Meiskey, of the H. F. Meiskey 
Co., and wife attended the wedding of a 
sister of Mr. Meiskey in Lititz, Pa., last 
week, 

James S. Osgood, of Baltimore, was taken 
ill on July 21 while here on business and 
was taken to a hospital, where he will be 
confined for a few days. 

A. W. Moyer and Milo B. Herr, president 
and treasurer, respectively, of The Non- 
Retailing Co., and their wives returned home 
on July 23 from a two months’ trip to the 
west and as far north as Alaska. 

Miss Anna Netzley, formerly with the 
United States Asbestos Co., has taken a 
position with the J. F. Apple Co. as head 
of the bookkeeping department. Mr. Apple 
visited Cornell University last week and 
secured the stock orders for next Fall. 

July 24 was ‘Sales Day” for Lancaster 
and every business establishment offered its 
customers bargains. So far as drawing cus- 
tomers from all parts of the county was con- 
cerned it was a success, the dozen trolley 
lines centering here showing by their records 
that the districts which the merchants par- 
ticularly desired to “tap” for trade sent large 
numbers of people to Lancaster. All of the 
jewelers offered special bargains and they 
report good business that day. 

Vacation is over at the Bowman Technical 
School. The baseball team has been dis- 
banded, mainly through one of its players 
having had a leg broken during a game. 
Clarence M. Ernst, of Lititz, has finished a 
course in watchmaking and taken a position 
in Norfolk, Va., with Herr & Kline. T. R. 
Helm, of Percy L. Appel, of W. W. Appel 
& Son, and Alexander Scully, both repre- 
senting the Lancaster Golf Club, last week 
participated in a three days’ golf tournament 
at Reading, Pa., held under the auspices of 
the Reading Golf Club. 








The Stoneburg jewelry store, Cambridge, 
Minn., has been sold to Harry Lindstrom, 
Northfield, Minn., who has already taken 
possession. Mr, Lindstrom is an experi- 
enced jeweler and engraver. 
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The Third Big 
Opportunity of the Year 


HRIST MAS is one! Graduation Time another! The third will soon 
be here! It’s Going-to-School Time! September and early October will 
-a force 10,000,000 strong— starting 





see the young people of the nation 
out to schoo!. A good proportion of them will be going away to boarding 
schools and colleges. All of them will have to be prompt and punctual 
every day for nine months to come. A genuine need to own—a wonderful: 
opportunity to sell—Tavannes watches. 


Make the most of this buying season! A Tavannes display in your 
window with our next advertisement from the September eighth issue of 
the Saturday Evening Post, and your own ads in local newspapers, will bea 
winning combination—sure to bring in more purchases and swell your profits. 


We believe that more advertising will mean greatly increased business 
for jewelers. That’s why we have instituted a new policy of national adver- 
tising for Tavannes watches. That’s why we offer you a selection of good 
newspaper electros—free for the asking. There’d always be a demand for 
watches, as every jeweler knows, even if watches were never advertised. 
But advertising crystallizes the demand and brings the sales to your counter. 


That’s where you benefit—directly! 








All illustrations of watches 
shown are actual size. 


Prices mentioned are for 
the consumer. 








Catalog and price list on 
No. 659W—18 karat white gold 












































engraved znd enameled, 16 jewel request. 
$65.00 
— 
iC) s 
——— 
a 
‘fe 
BEC ET cg No. 1713 W—25 year white gold 
= filled with engraved center, 17 jewel 
hi : $42. 

- 5 senimeees — No. 313—a man’s strap watch, 
LL No. 315—-a man’s strap watch 14 karat green gold, 15 jewel, 
Ww ‘ 4 Silver Butler radium dial $65.00 

ow 8 14 karat green gold, 15 jewel, No. 317—Same watch as above in 
v Q'S) F Silver Butler radium dial $65.00 Sterling Silver $32.50 
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WATCHES — right with the Sun 



























































August 1, 1923 





THE JEWELERS’ CIRCULAR 








eA Profitable Opportunity ~ 
Tf You Sell Tavannes Watches 


ieee can sell a lady’s or a gentleman’s Tavannes watch for $25, yet 

make a handsome profit. That’s the minimum price. Above that, there 
is a whole range of varied styles and sizes, with the price in every case 
moderate for a watch of such precision and beauty. Jewelers everywhere 
know that for the cost there is no finer watch. 


And when you sell a Tavannes, it is with the assurance that it will 
keep excellent time and give all-round satisfaction. Whenever repairs 
are necessary they are easily and quickly made, for all the parts are abso- 
lutely interchangeable. You can obtain Tavannes parts from material 
houses all over the country and from our American Service Plant, New 
York City, which is equipped to give special 24-hour service. 


Remember the Tavannes watch factory, which manufactures these 
watches and is responsible for every step in the process, is one of the largest 
and best-equipped in the world. We, the manufacturers, sell direct to you, 
the retailer, 


Write us for further information about our direct sales plan. Begin 
now to stock Tavannes watches so that you can take your share of profit 
—out of this coming third big opportunity of the year. 


ADOLPHE SCHWOB, Inc. 
Established 1874 


AMERICAN SERVICE PLANT - 45 Maiden Lane - New York City 


Branch Offices: 
_ Chicago, 29 E. Maiden St. San Francisco, 704 Market St. 
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Many Gorham patterns are faithful “4 
replicas of fine old work of earlier W 
7” VW 
centuries. The spirit of the great i 
periods of art is intelligently inter- Wy 
oa Vi) 

preted, and exquisitely wrought in sb 
Sterling Silver, to meet modern con- “N 
. . . A\ 
ditions and requirements. Is 
a\ 
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Sterling Silver for Everybody AS 
Highest in Quality, not Highest 


in price. For sale at respon- 
sible Jewelers everywhere. 
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ADAM CENTERPIECE AND CANDLESTICKS 
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VV HILE it may be 
enerall un- 
Great Jewelry elie that an city 
Market of New York is the 
largest jewelry market in the United States, 
it is not generally understood that the value 
of jewelry sold in and around New York, 
totals from 20 to 25 per cent (or from one- 
fifth and one-fourth) of the entire amount 
of jewelry sold in the country. 

Astounding as this statement may seem 
to be, it is borne out clearly by the figures 
of the Internal Revenue Department, giv- 
ing the taxes paid on the sales of jewelry, 
watches and kindred lines during the fiscal 
year 1922, which showed that the returns 
made in the first district of New York 
(Brooklyn) amounted to $279,267; in the 
second district, $3,726,864.31, or a total of 
$4,006,131.31. As the jeweler paid five per 
cent on his sales, this meant that the total 
sales for the two districts amounted to 
$80, 122,626.20. 

While the figures of the sales of jewelry 
of the great European centers are not avail- 
able, it is safe to suppose that not even the 
districts of London or Paris would in any 
way equal this amount in their consumption 
of the products of the watch, jewelry and 
kindred trades and it is also safe to say that 
New York is the great jewelry market of 
the world. 


New York the 





LETTER from a 
prominent jewel- 
ry manufacturer pub- 
lished in another col- 
umn of this issue adds some more facts and 
opinions to a discussion that has been going 
on in our columns over a question of vital 
importance to the industry—namely the 
establishment of a definite platinum stand- 
ard. No question that has come up in the 
jewelry trade for years is worthy of greater 
consideration at the present time because a 
solution of some kind must be found and 
an agreement by the trade must be reached 
if our manufacturers are to retain the con- 
fidence of the dealers and the dealers retain 
the confidence of the public. 

Today the word “platinum” means much 
or little to the trade according to the party 
using it and the section of the country in 
which it is used. Due to the lack of laws 
in many sections and even to the laws them- 
selves where they do exist (as in New York 
and Illinois), a jeweler who buys an article 
as “platinum” without knowledge of the 
maker or seller, has no means of knowing 
the exact content of the article in the ab- 
sence of a written or verbal guarantee. In 
the States which already have legislation on 
the subject of platinum, a platinum article 
to be designated as such need only be com- 
posed of .925 parts of the platinum metals, 
i.¢., platinum, iridium, palladium, osmium, 
rhodium and ruthenium. The article may 
contain one or all of these metals in’ any 
proportions and satisfy the law. 

While a large number of our manufac- 
turers have confined themselves to the mak- 
ing of jewelry composed only of platinum 
hardened with iridium to the amount of five, 
10 or even 15 per cent., many others have 
used combinations containing palladium in 
proportions running from five to 50 per cent. 
and others have used more or less rhodium 
and ruthenium. Though iridium was used 
originally as the only hardening agent, to- 


The Platinum 
Situation Growing 
More Acute 
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day it is sometimes displaced by other metals 
of the platinum group (rhodium and ruth- 
enium) or used in combination with them, 
and in the so-called “hard platinum” sold in 
the trade (even though platinum alone may 
be used) the hardening agent may be one of 
various metals. 

With the wide range in the prices of the 
different platinum metals as well as their 
difference in specific gravity has come a 
wide range in cost of the articles manufac- 
tured therefrom, and this has resulted in 
competitive conditions that have been most 
unfortunate for the industry as a whole, 
where the jewelry turned out was simply 
sold to the trade and public as “platinum” 
without any designation as to the kind of 
platinum metals used, or the proportions 
thereof. The laws as they exist have been 
useless to clarify the situation and for this 
reason an entirely new set of State statutes 
has been urged, as well as a section of the 
national law that will cover the subject in- 
telligently. 

But on the subject of this proposed legis- 
lation the industry has been divided into 
various camps, some demanding that the 
law recognize only platinum and _ iridium, 
others demanding that the law recognize 
all the platinum metals to a limited degree, 
and still others that the law follow the pres- 
ent statutes of New York and _ [IIlinois. 
Some of the jewelers seek to practically 
“outlaw” such metals as palladium and 
rhodium from the classification of “plati- 
num,” despite their proved utility and cheap- 
ening factors. Other jewelers urge that the 
laws recognize platinum and iridium as one, 
while still others urge a platinum standard 
and an iridio-platinum standard. A _ strong 
element in our trade is willing to recognize 
the use of the associated platinum metals as 
alloys, provided the articles manufactured 
are designated by name of the metal, as 
“palladium-platinum,”  ‘“rhodium-platinum,” 
etc., while a great mass of jewelers confused, 
annoyed and disgusted with the situation 
that has arisen would be willing to accept 
any logical basis or definition that could be 
agreed upon by the industry as a whole so 
long as the present confusion as to the 
meaning of the term might be eliminated 
and platinum stamping properly regulated. 


Unfortunately much of the confusion that 
has arisen, as well as much of the disagree- 
ment between the various camps of manu- 
facturers and dealers, has come from ignor- 
ance of the subject from a scientific side, 
while some has come from a lack of knowl- 
edge on the practical side, and while some 
claims for consideration are based on a de- 
sire to advance selfish interests, by far the 
greatest amount of difference is due to mis- 
understanding both of the subject and of the 
“other fellow’s” position. As “fools rush in 
where angels fear to tread,” so do many of 
these sincere but misguided advocates of a 
specific brand of legislation come forward 
with proposed legal regulations that would 
not only fail to solve the problem but add 
to the confusion that already exists. Others 
in their proposal for a standard suggest 
definitions that would give no standard at 
all but would simply attempt to regulate 
one or two of the platinum metals in a way 
that would leave the same troubles as exist 
today, but in a more limited degree. 

Attempts to define and make classifications 
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of “iridio-platinum,”  “palladio-platinum,” 
etc., leaving the amount of the platinum, 
palladium or iridium variable would, if suc- 
cessful, establish no standard but would 
simply leave each one of these fields open 
to elements of unfair competition under the 
respective names. The attempts to identify 
or classify iridium with platinum or rhodium 
with iridium are illogical and have no basis 
in science or common sense. Equally absurd 
is the attempt to force all manufacturers to 
use the same formula for all classes of work 
in order to bring the cost down to the same 
basis. 

It would seem that our manufacturers are 
willing to make, our dealers are willing to 
sell, and the public is willing to buy, dif- 
ferent kinds and combinations of platinum 
metals. Irrespective of the views of the 
different elements of our trade as to the 
merits or demerits of such combinations 
there is no reason in the world why they 
should not be permitted to do so, and legis- 
lation that would seek to outlaw such at- 
tempts is not only fantastic in conception 
but will prove futile in operation. The 
trade is entitled to make and the public is 
entitled to buy any combination of platinum 
and other metals which they desire to have 
made up into jewelry, the only question at 
issue being the necessity of regulation that 
will prevent confusion in the minds of the 
public and the dealers as to what they are 
getting. As long as the manufacturer sells 
to the dealer and the dealer sells to the 
public, an article under proper representa- 
tions and explains exactly tre ingredients of 
which it is composed, no harm can result to 
the industry or the buying public. In the 
end the best combination is going to win 
out and the others will be driven from the 
field. 

The problem before us, therefore, is not 
one seeking to regulate the metals which 
shall go into jewelry but only the terms 
under which these metals and this jewelry 
is to be sold, and after a study of the sub- 
ject for nearly 25 years we are of the opinion 
that the only solution to the present difficulty 
lies, as we have often said, in the full dis- 
ciosure of the metallic content to the pur- 
chaser whether the same be manufacturer, 
dealer or consumer. If the article is sold as 
“platinum” alone the metallic content of the 
metal and element “platinum” should be 
stated, a minimum being determined on less 
than which the name cannot be used. If an 
article is sold as “iridio-platinum” the con- 
tents of both platinum and iridium should 
be plainly disclosed and so on through the 
other combinations of the group. 

Until such laws or regulations are on our 
statute books there is no reason why the pur- 
chaser of platinum metals, whether consumer, 
dealer or manufacturer, should not insist 
upon the seller making complete disclosure 
to him, such disclosure being made a part 
of the representation of sale. We can see 
no reason why the seller, be he refiner, man- 
ufacturer or dealer, should refuse to make 
such complete disclosure if he wants to do 
business in an honest way and seek the trade 
of honest customers. Under such conditions 
no confusion can arise or unfair competition 
exist. When the statutes regulating the 
marking of platinum are proposed to our 
legislative bodies they should be in such form 
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the out-of-town visitors in this 
Strauss, of Strauss 
& Lerner, Meridian, Miss. 

Le Forest Bachman, silverware buyer for 
John Wanamaker, Philadelphia, was seen 
on Maiden Lane last Thursday. 

A. P. McMullen, buyer for the silver de- 
partment of the Smith, Patterson Co., Bos- 
ton, Mass., was in this city last week. 

William J. Durfey, diamond merchant, 
170 Broadway, will spend the month of Au- 
gust at the Lake Champlain Club, Mallets 
3ay, Vt. 

Albert Zawatsky, formerly of Providence, 
R. I., has moved from 49 Chrystie St. to 
larger quarters at 9 Maiden Lane, where he 
will do business under the style of LaRose 
Pearl Co. 

Ralph W. Sabsevitz, son of Alex Sabse- 
vitz, 20 E. Broadway, who returned recently 
from Europe on the Majestic, where he vis- 
ited the diamond and watch markets, is 
preparing to call on his trade. 

Louis Morrison, head of the Morrison 
Fountain Pen Co., 1545 Broadway, sailed 
for Europe on Aug. 11, aboard the steam- 
ship Majestic. Mr. Morrison is going abroad 
to visit the European agencies of the com- 
pany. 

Owing to the absence of a quorum, the 
regular weekly meeting of the Good and 
Welfare Committee of the National Jewel- 
ers Board of Trade scheduled for last 
Wednesday morning was postponed until 
today (Wednesday) at 11 A. M. 

Samuel C. Steinmann, eastern representa- 
tive of the Goldsmith Bros. Smelting & Re- 
fining Co., 20 John St., has just returned 
from a sojourn motoring in the mountains. 
Mr. Steinmann will leave shortly on an ex- 
tensive trip through the country on his Fall 
visit. 

H. H. Ladd, secretary and treasurer of 
the Standard Calibre Co., importer and cut- 
ter of precious stones, 562 Fifth Ave., re- 
turned recently from a week’s sojourn tour- 
ing Canada and visiting Montreal. He also 
spent last week in Chicago with the com- 
pany’s representative getting acquainted 
with the trade in that city. 

Paul Kollmar, of W. Reichert & Co., im- 
porters of European novelties, 15 W. 37th 
St., returned from Europe last week on the 
Leviathan, where he spent five months in 
search of novelties for the Fall. 
mar visited Austria, Germany, France and 
Switzerland and brought home with him 
many items for the gift trade. 

William A. Loeb, of James J. Loeb & 
Bro., 68 Nassau St., accompanied by his 
wife, sailed for Europe last Saturday on a 
pleasure trip. Mr. and Mrs. Loeb are mak- 


Among 
city last week was Mr. 


ing the trip on the steamship Volendam, 


and expect to remain abroad for six weeks 
during which time they will visit some of 
the interesting places in Europe. 
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It was announced last week that the co- 
partnership heretofore existing under the 
style of Baumgold Bros. & Co., diamond 
cutters, 71 Nassau St., has been incorpo- 
rated under the laws of New York State 
and in the future will be known as Baum- 
gold Bros., Inc. With considerably en- 
larged facilities, the concern now occupies 
the entire 14th floor of the Cookcroft build- 


ing, 71 Nassau St. 
After a short illness, Mr. Maukon, an 
old employee of B. Olbricht, jeweler, 730 


3rooklyn, died on Monday, July 
16. Mr. Maukon’s death was caused by 
typhoid fever and spinal meningitis. On 
Thursday, July 11, Mr. Maukon complained 
of having a severe headache and remained 
at home for several days. On Sunday, his 
condition became worse and he was re- 
moved to the hospital. After a_ restful 
night he passed away about 11 o’clock on 
Monday morning. His body was laid at 
rest in Woodlawn Cemetery. 

A. D. Leveridge of Eduard Van Dam, 
437 Fifth Ave., and his wife, were the vic- 
tims of an automobile accident recently in 
which Mrs. Leveridge suffered a_ badly 
broken hand. They started on a much 
needed week’s rest, and had taken their old- 
est boy to spend a week at a boy’s camp at 
Pittsfield, Mass. On the way back to their 
camp in Connecticut, Mr. Leveridge drove 
carefully over a piece of smoothly oiled 
macadam road on which a light shower had 
just fallen. Although exercising a great 
deal of precaution, Mr. Leveridge was un- 
able to prevent the car from skidding, and at 
one place on the road it turned over in a 
ditch, and but for the fact that the car had 


Sroadway, 


a sedan body, worse injury would have 
undoubtedly resulted. As it was, Mrs. 
Leveridge suffered a badly broken hand. 


She was taken to a Pittsfield hospital and 
is now recovering from her injury. The car 
was immediately taken to the Pittsfield 
agents for this particular make, and Mr. 
and Mrs. Leveridge were able to come back 
in the same machine at the end of the week. 
Mr. Leveridge has been driving a car for 10 
and this is the first accident. 


vears, 
At the recent annual meeting of the As- 
sociation of Manufacturing Jewelers and 


Stationers to Colleges and Schools held at 
Atlantic City, Prosper Clust, of Dieges & 
Clust, 15 Maiden Lane, this city, was re- 
elected vice-president. Another New 
Yorker who was elected to serve the asso- 
ciation in an official capacity is H. P. Dick- 
inson, of the J. F. Newman Co., who was 
selected as a member of the executive com- 
mittee. Other officers elected were: Presi- 
dent, E. A. Wright, of the E. A. Wright 
Co., Philadelphia, and secretary-treasurer, 
H. A. Neven, of Balfour & Co., Attleboro, 
Mass. Jennings Hood, of Bailey, Banks & 
Biddle, Philadelphia, was elected chairman 
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of the executive committee, and in addition 
to Mr. Dickinson, R. S. Tyler, of Harcourt 
& Co., Louisville, Ky., was also elected a 
member of the same committee. The meet- 
ing was held July 9 and 10 at the Hotel 
Strand, Atlantic City, and was presided over 
by President R. S. Tyler. There was a 
good representation of the membership pres- 
ent at the meeting, and during the two days’ 
session a number of important topics were 
discussed. Three new members were also 
admitted to the organization. The members 
discussed business conditions and adopted a 
code of ethics. 

An example of how the Jewelers’ Co- 
operative Bureau works and is assisting not 
only the trade in general, but individuals as 
well, was demonstrated last week when, 
through the assistance of General Superin- 
tendent Matthias Stratton, a private jewel 
robbery was cleared up and the thief was 
apprehended. Recently Mr. Stratton was 
informed by one of the police authorities 
that there was a gold match case in a pawn- 
shop which he wanted “Matt” to look at, as 
it had been pawned under suspicious cir- 
cumstances. It was learned that the case 
had been pledged by a man and Mr. Strat- 
ton, after examining it, discovered that it 
had been made by Carrington & Co. of 
Newark. He made inquiry at that concern 
and was told that there were only two cases 
of this kind ever made by the company, one 
of which was sold to Black, Starr & Frost, 
and the other to another Fifth Ave. jewelry 
house. Mr. Stratton immediately went to 
the Black, Starr & Frost establishment and 
there learned that the case had been sold to 
Mrs. Littauer, wife of L. Littauer, former 
member of Congress from New Rochelle. Mr. 
Littauer was immediately communicated 
with, and was surprised to learn that he 
had been robbed of the case. He made a 
further investigation and found that other 
articles of value were missing. The former 
congressman was given a description of the 
man who pawned the case and Mr. Littauer 
recognized him as a suitor of a maid em- 
ployed by Mrs. Littauer. The maid was 
arrested and, after a cross examination, the 
girl admitted that she had stolen several 
articles of jewelry from the Littauer home 
and had given them to her fiance, who in 
turn pawned them. The man was arrested 
following the girl’s confession. The stolen 
jewelry has been recovered. 

The Benjamin Gross Co. has filed an 
answer in the Supreme Court in the injunc- 
tion suit by David Belais, Inc., to restrain it 
from using the Belais name on white gold 
mountings, in which the defendant denies 
that “the white gold produced by the plain- 
tiff was at all the times mentioned in the 
complaint well and favorably known to the 
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Discriminating jewelers have featured Solidarit:’ 
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Representative Watch Jobbers 
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trade.’ The answer asks that the complaint 
be dismissed. 

Edward N. Schenkein, 2 Maiden Lane, re- 
turned from Europe recently on the Levia- 
than. 

Charles Both of the Globe Watch Mfg. 
Corp., 116 Nassau St., will leave shortly for 
the middle west. He expects to be in Chi- 
cago on Aug. 4. 

Arthur Reichman, of Reichman Bros., 
diamond importers, 170 Broadway, left for 
St. Louis, Sunday, to attend the funeral of 
the late Morris Eisenstadt. 

The business of the M. S. Jewelry Co., 
this city, was incorporated at Albany, N. Y., 
recently with a capital of $10,000. The in- 
corporators are J. Salant, M. Silverstein and 
S. Mohel. 

The American Gem and Pearl Co., 6 W. 
48th St., has shut its shop for two weeks for 
the annual overhauling and has given its 
employes a vacation of that length of time 
with full pay. 

Irving Golden, representative of Silber- 
mann, Kohn & Wallenstein, manufacturing 
jewelers, 87 Maiden Lane, who had to cur- 
tail! his trip due to the death of his father, 
expects to leave for his territory Aug. 5. 

A charter of incorporation was issued at 
Albany, N. Y., last week, authorizing Wahr- 
man & Peron to manufacture jewelry in 
this city. The capital is $10,000 and the 
incorporators are A. Wahrman and H, S. 
Peron. 

Fred Goldsmith, of Ingomar Goldsmith 
& Co., diamond importers, 2 W. 45th St., 
sailed for Europe Saturday on the Vol- 
‘lendam. Mr. Goldsmith will visit the dia- 
mond centers of Europe and will probably 
be away for a few months. 

Otto F. Muller, manager of the clock de- 
partment of Geo. Borgfeldt & Co., sailed 
last Thursday on the Albert Ballin for a 
trip to Europe, where he will visit the clock 
factories in Germany. Mr. Muller expects 
to be gone six or seven wecks. 

Leo E. Sherman, of Sherman & Henken, 
diamond importers, 15 Maiden Lane, re- 
turned a few days ago on the Leviathan, 
having visited the European diamond mar- 
kets on an extensive purchasing trip. Mr. 
Sherman was abroad three and a_ half 
months. 

“Eddie” Morse, of Morse Bros., manufac- 
turers of platinum diamond jewelry, 11 John 
St. is back in the office after being in- 
capacitated for several weeks with a broken 
leg and an attack of pneumonia. Mr. Morse 
expects to start for his territory again in 
about three weeks. 

The will of Nathan Hebald, the Bowery 
jeweler who was killed by robbers on June 
27 last, has been filed. It gives $5,000 each 
to his children, Beatrice,t Ruth, Wilhelmina 
and Milton Hebald, and $1,000 each to his 
father and mother. A sister gets $500 and 
the rest of the estate goes to his wife. 

The Rialto Watch Case Co., 99 Canal St., 
has sent out an announcement to the trade 
to the effect that due to the fact that the 
Keystone Watch Case Co. has prior right 
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to the name “Royal” the concern is com- 
pelled to change its name and will hereafter 
be known as the Rialto Watch Case Co. 

John Hackes, of the American Gem & 
Pearl Co., is on a trip to Brazil accompanied 
by his wife. Mr. and Mrs. Hackes sailed 
Saturday on the Lampert & Holt liner 
Vauban and will be away for an indefinite 
period. Although essentially a business trip 
in the interest of the firm, it will also be a 
pleasure jaunt as well. 

A regular meeting of the Good and Wel- 
fare Committee of the National Jewelers 
Board of Trade will be held today 
( Wednesday), 11 A. M. at the board’s rooms, 
15 Maiden Lane. Chairman P. J. Coffey, 
of the committee, hopes for a full attendance, 
as there are many important matters to be 
passed upon by the committee. 

Meyer D. Rothchild, chairman of the 
Jewelers’ War Revenue Tax Committee, 
accompanied by his wife left Monday night 
on a long trip to the Pacific Coast and 
northwest. Mr. and Mrs. Rothchild are 
taking the trip for rest and recreation, and 
before returning will visit the Yellowstone, 
Seattle, Vancouver, and probably Alaska. 

The Western Clock Mfg. Co., with a 
branch office at 107 Lafayette St., has pur- 
chased that property from Frederick W. 
Matthiessen, Jr., for a stated consideration 
said to be $225,000. The property is lo- 
cated on the northeast corner of Walker 
and Lafayette Sts. and consists of an eight- 
story building with stores occupying a plot 
60 feet by 78 feet. 

This week, starting July 30 and ending 
Aug. 4, is being observed as ‘Universal 
Vacation Week” among diamond workers 
in this country and abroad. The Universal 
Alliance of Diamond Workers has decreed 
that there is to be no work among diamond 
workers this week. Many of the cutting 
factories will take advantage of this shut- 
down to clean house and put the shops in 
shape for the return of the workmen next 
week, 

The platinum market still remains firm 
and with the opening of activities on Mon- 


day prices continued unchanged. Buying, 
of course, as refiners expect at this season 
of the year, is not brisk although the 
market remains firm. With the approach 


of Fall, however, the demand for platinum 
is expected to increase. Soft platinum is 
still going at $116 an ounce, while that 
containing five per cent. iridium is quoted 
at $125 an ounce. Platinum hardened with 
10 per cent. iridium continues to sell for 
$134 an ounce. Palladium still demands 
from ‘$80 tc $81 an ounce, while the price 
of iridium ranges anywhere from $275 to 
$300 an ounce. 

Ior the benefit of local jewelers a meet- 
ing has been arranged by the Retail Jewel- 
ers’ Association of the Bronx at which 
officials of the New York Police Department 
will instruct members of the trade on the 
proper use of firearms. The meeting is to be 
held at Ebling’s Casino, St. Ann’s Ave. and 
156th St., at 5.30 o’clock on Tuesday evening, 
Aug. 7. At this meeting Lieut. Michelli, of 
the New York Police Department, will 
lecture on the handling of weapons and will 
invite the jewelers, who care to go, to a 
practical demonstration on one of the nearby 
police ranges. The Jewelry Crafts Asso- 
ciation assisted in arranging for this meet- 
ing which promises to be highly instructive 
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and if it is well attended an endeavor will 
be made to hold similar gatherings, one in 
the mid-zone or up-town section, and an- 
other in the vicinity of Maiden Lane, at 
which authorities on firearms will be secured 
to lecture on firearms. 

Some time early Wednesday morning, one 
of the windows in the jewelry store of 
Herbert S. Sergison, 163 W. 125th St., was 
smashed by thieves who stole a number of 
platinum and 18-karat gold-carved wedding 
rings worth $265. The theft was not dis- 
covered until shortly before 8 o’clock on 
Wednesday morning by the officer on post. 
A man who has a newstand nearby told the 
police that he noticed three Italians loiter- 
ing around the store early Wednesday morn- 
ing. The police believe that this trio 
smashed the window. A part of a brick 
was used and was found in the store. The 
tray of rings which was stolen had been 
left in the window by mistake the night 
before. In looking through the glass on the 
sidewalk, the officer found two rings, which 
were returned to the jeweler. This is the 
third time within 18 months that the Sergi- 
son store has suffered in the same way. 
The loss was covered by insurance. 

As chairman of the Committee of One 
Thousand, Frank D. Waterman, president 
and treasurer of the L. E. Waterman Co., 
has jumped into prominence in this city 
during the past week in his fight for more 
subways for the “Greater City.” Mr. 
Waterman heads a committee of prominent 
merchants who are appealing to Mayor 
Hylan and his administration for additional 
subway facilities and in the campaign the 
committee has secured the signatures of 
thousands of voters who favor its efforts. 
The campaign is gaining friends every day 
and up to Saturday noon more than 18,000 
signatures had been received at head- 
quarters in 280 Broadway. Among promi- 
nent men on the Committee of One Thou- 
sand are David Belais, manufacturing 
jeweler, 137 W. 14th St.; Arthur Lorsch, 
importer of precious and _ semi-precious 
stones, 37 Maiden Lane, and Albert M. 
Kohn, of Theodore A. Kohn & Son, retail 
jewelers, 321 Fifth Ave. 

The Ingersoll Watch Co, sued Beatrice 
and Arthur Davidson, conducting the store 
of B. Davidson at 118 E. 14th St., in the 
Supreme Court for an injunction restraining 
them from representing that they are the 
authorized agents of the Ingersoll company 
in receiving Ingersoll watches for exchange 
or repair. The Ingersoh company also 
wants to restrain the Davidsons from tell- 
ing people who enter the store that the In- 
gersoll company does not maintain a service 
department in New York. Allan L. 
Daniells, secretary of the plaintiff, states 
that the Ingersoll company has a_ repair 
and service department in its store on Irving 
place, two blocks away from the Davidson 
store, but that the defendants have stated 
that “they are the Ingersoll Exchange.” It 
is alleged that a sign on the Davidson store 
indicates this, and that one customer pafd 
$1.95 to get a watch exchanged when the 
plaintiff would have exchanged it free be- 
cause the mechanism was defective and it 
was covered by the plaintiff’s guaranty. 
When the case came before Justice Lydon 
the defendant consented that the decree 
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Season’s Greatest Sensation 
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Tremendous Surprise for the Trade 


“men 


wr 
ad 
35 f 
J 





Surpassing our own past remarkable offers, we 
submit to you our CROWNING ACHIEVE- 
MENT: 


“‘Parival Pearls 
| Diamond Line’’ 
MADE IN FRANCE 


The Last Word in Pearl Perfection 


Solid, Indestructible. Perfectly round. Beautiful 
lustre. Uniform in color. Smooth surface. 


| Mounted with a 14-Kt. Solid White Gold, real 
Diamond Safety Clasp, in novelty silk-lined presen- 
tation case. Complete as illustrated : 


NECKLET 18 inches 24 inches 30 inches 


— gacn = °2.20 $2.85 $3.50 


| Guarantee Tag With Each Necklet 
Money back if not entirely satisfied ALWAYS. 


| To insure a supply, orders must be placed 
|| NOW as this offer terminates end of 
August 


Parival Pearl Company 


65 Nassau Street 
| New York City, N. Y. 
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asked for be granted, and an order to that 
effect was signed on Thursday last. 

Thieves using a milk can cover smashed 
the window of the jewelry store of William 
G. McDougall, 935 Eighth Ave., this city, 
early last Sunday morning, but were able to 
steal only three gold-filled bracelets. Fall- 
ing glass and the heavy can cover, how- 
ever, smashed several pieces of cut glass 
and dented a number of articles of silver, 
which damage Mr. McDougall estimates at 
about $50. The thieves, it is believed, were 
frightened away before they were able to 
grab anything more than the bracelets. <A 
policeman who arrived on the scene shortly 
after the robbery took place covered the hole 
in the window and several hours later Mr. 
McDougall arrived at the store and placed 
a watchman on guard until the following 
morning when the window was replaced. 
Mr. McDougall’s loss was covered by in- 
surance. 








EDITORIALS 
(Continued from page 108) 








as to permit no ambiguity either as to me- 
tallic content or the proportion of metals 
used, but should clearly require marks that 
will give the buyer notice of the exact pro- 
portion of each and every platinum metal 
used as well as the base and precious metals 
that may be found in the article. 


(i 


Jerome Scherer, 











jeweler, 


Fillmore Ave. 
and his wife left last week on a two weeks’ 
motor trip to Mount Tremper in the Cats- 
kills. 

2 & 
trophies which will be competed for at the 


Tanke, Inc., are supplying 10 
annual tournament of the Western New 
York Golf Association to be held in this 
city next week, 

Convicted of the theft of jewelry from 
the Luntz store, in Olean, Clayton Johns, 23, 
and Blanchert Goldsmith, 22, of DuBois, 
Pa., were sentenced to 30 days in Monroe 
County penitentiary. Harry Smith, 21, of 
New York, who engaged the only clerk in 
the store in conversation while the other 
two stole a gold watch, gold chain and two 
diamond stickpins, was discharged. 

The picnic held recently under the aus- 
pices of the 24-Karat Club and the Buffalo 
Retail Jewelers’ Association at West Falls, 
was a decided success, according to reports 
submitted at the regular meeting of the last 
named organization, held at the Lafayette 


hotel on July 19 after the customary din- 
ner. The next meeting will be held the 
third Thursday in September when it is 
expected reports from the national conven- 
tion to be held at Providence the last week 
in August, will be available. 
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The Albert Ronecker Co. 


is the trade 
name which has been filed for the jewelry 
business conducted at 91 E. Kinney St., by 
Albert Ronecker of 455 S. 12th St. 


More than 800 members of the Employes’ 
Mutual Benefit Association of the “White- 
head & Hoag Co. went on the excursion of 
the organization to Asbury Park last Sat- 
urday. 


F. Goertz, of Newark, has been granted 
patents on a combination bag frame and 
vanity or powder box. W. G. Kendall, of 
Newark, has been granted two patents on 
a vanity case. 

The New Jersey Polishing & Plating Co. 
is the trade name for the business conducted 
at 213 Prospect St., Newark, by Raphael 
Crocer of 347 Spring St. Westfield, and 
Nathan Kauffman, of 24 Johnson Ave., 
Cranford. 

Fire of undetermined origin destroyed the 
acid shed of Emile Snyder, Inc., assayer ana 
refiner, of 306 South St. The bright re- 
flection of the blaze on the sky attracted 
several thousand people to the scene. 
Damage was estimated at $10,000. 

Incorporation papers have been filed for 
the Sterling Supply Stores, whose registered 
office is at 288 Springfield Ave. The regis- 


tered agent is Stanley J. Bakley. The au- 
thorized capital stock is $100,000. The in- 
corporators are Eugene C. Lovett, Frank 


Singer and James R. Smith. The company 
deals in jewelry. 

W. Van Ezerman, secretary of the North 
Jersey Credit Men’s Association, with head- 
quarters in Newark, reports that no evidence 
of strain or inflation of credits has been 
discovered by the administrative committee 
of the National Association of Credit Men. 
He said that carefulness in production and 
wholesale buying, which is a notable fea- 
ture of the present situation, is regarded as 
a healthy business condition. 

A. J. Hedges & Co., one of the oldest 
jewelry manufacturing concerns in the city, 
has purchased from Arthur C. Hensler the 
three-story brick factory at 72-74 E. Kinney 
St., in which it has been a tenant for the 
past seven years. The building measures 
50 x 80 feet. It will undergo alterations, 
after which the New York sales office and 
show rooms of the concern will be trans- 
ferred to this city. This action is in line 
with a general tendency among local man- 
ufacturers who have had salesrooms in 
New York. 

A recent note in these columns referred to 
the arrest of John Leroy Davis, alias “An- 
derson,” a colored man, who was held in 
$1,500 bail, following his arrest, when caught 
in the act of stealing a trunk from the plat- 
form of the Market St. station of the Penn- 
sylvania Railroad. It was also mentioned 
that one of his confessions included the theft 
last May of a tray of jewelry valued at 
$4,000, which he said he sold in New York 
for $85. <A. Broder, 38 Clinton St., reports 
that his concern was the one which was 
robbed at the time. 

Watch repair records of the former 
jewelry company of Frank Holt & Co. led 
to the identification of the body of a man 
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found floating in the ocean off Scotland 
Lightship. The identification was made py 
a friend, John E. Manning, of this city, who 
went to the morgue at Long Branch. The 
body was that of Charles R. Logan, a 
member of the Newark Athletic Club. He 
had not been seen at his rooms at 16 Linden 
St. for two weeks. A gold open face watch 
was found on the body, bearing the name of 
“Frank Holt & Co., Newark.” Within the 
case were the words “March 30, 1911, 9584.” 
This repair number, according to Sidney T. 
Holt, successor to Frank Holt & Co., corre- 
sponds to that scratchea upon a _ similar 
watch for a C. R. Logan, who then lived 
at 70 Park Pl., on the date mentioned. Fol- 
lowing this partial identification Mr. Man- 
ning went to the morgue at Long Branch. 
Mr. Logan was about 35 years old and was 
unmarried. He had no near relatives. 

Search is being made by the local police 
for Harry Fagut, who until Monday of last 
week was in the employ of the Standard 
Ring Co., of 45 Lawrence St., as a polisher 
but who on that day went out with some 
sample rings to sell. According to Charles 
F. Hetz, of the concern, he did not return. 
The 132 rings which he took with him were 
valued at $900, according to Mr. Hetz. Hetz 
swore out a complaint in the First Precinct 
Court charging Fagut with embezzlement. 
He said the rings were taken out by Fagut 
as a salesman, and were to be returned by 
5:30 o’clock in the afternoon of the same 
day. He failed to do this, and no trace of 
him has been found since. When Hetz made 
complaint to the police, they showed him the 
man’s picture in the local rogues’ gallery. 
His recent address is unknown. Fagut was 
arrested a year ago, almost to a day, from 
the time he disappeared with the Standard 
company’s rings. There were two charges 
of embezzlement made by George Asher of 
8 Warren St. Fagut then gave his address 
as 241 Chadwick Ave. Jewelry is said to 
have been involved in the case, but police 
records do not show what disposition was 
made of the case. Fagut first came to the 
attention of the police when he was arrested 
in Boston in 1913 for juvenile delinquency 
and was sent to the Massachusetts State 
Reformatory. He may have met with an 
accident this time. 








_More Silversmiths Agree to Bill Products at 


Retail Prices Less 40 Per Cent 


It was announced last week that on and 
after Aug. 1 the Gorham interests (the 
Gorham Co., the Whiting Mfg. Co., the 
William B. Durgin Co., and the William B. 
Kerr Co.) will change their method of bill- 
their products. 

After that date these companies will bill 
at retail prices less 40 per cent., to dealers, 
sterling gold, electro-plate, chests, cases, 
flannel bags and rolls. Flatware price lists 
of each of these companies may be had on 
application after Aug. 1. 

Several other large silver concerns in the 
trade inaugurated this system over a year 
ago in response to the demand of the Ameri- 
can National Retail Jewelers’ Association. 





jewelry auctioneers, 
Cleveland, O., have just completed an 
auction sale for E. L. Entrikin, of Findlay, 
O. The complete stock of merchandise and 
fixtures were sold out. 


Conn & Swann, 
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QUNALCE) Rounding Up Tool 


An Absolute Necessity in Bracelet Watch Repairs 


Eliminate trouble in the train and most of your BRACELET WATCH REPAIRS ARE 


MADE EASY. This tool does the work mos: 


A Tool Every 
Watchmaker 
Wants 











It has the finest preci- 
sion construction through- 
out. All steel parts are of 
the finest quality silver 
steel, lacquered. 


The machine is mounted 
on a fine polished mahog- 
any base with glass cover 
to protect from dust. 


The machine over base 
is 54%” high; with base 
and cover over all 9 inches 


high; diameter of Base 
6% inches. 


Worth Double 


Our Low Prices 























accurately and in the least possible time. 


A Tool That 
Should Be on 
Every Bench 











It is equipped with one 
eccentric attachment in 
place of the many wheel 
attachments on other 
tools. 


It is small, very handy 
and yet durable and will 
accommodate all sizes of 
watch wheels. 


The machine is made 
with THREE AUTO- 
MATIC SLIDES: screw 
“A” brings wheel to cut- 
ter, screw “B” sets cutter 
for straight tooth, diagonal 
right or diagonal left. 
Screw “C” regulates so 
that the tips of teeth are 
at right angles to wheel. 











No. 39758. Marco Rounding up tool complete with 12 rounding up cutters 


25/0 to 14 assorted, each with individual guide................6.5. $24.00 

No. 39759. Marco Rounding up tool (without cutters)............. ccc cece eee 13.50 

SET RE At BI A LPOLY, i 5b oa oi bw see omnes Rae aio weiow wine Weise awa 11.50 
ROUNDING UP CUTTERS ONLY 






Size Each Size Each 
For Marco or any standard Rounding Up Ma- ee Pl cae « 4-4 ee rn 
chine. Each and every cutter has an individual No. 39824 3/0 ..00220...2 145 | No. 39829 8/0 ou... .. 2.50 
guide eliminating the necessity of fitting guides to No. 300% 5/0 pee | Cw ee 
cutters. All ordinary cutters are interchangeable No, 0 has cutting edge 15/100 wide 
for this machine. > ce Sanenene Sar 


0, 2 measures 37/100 mm and intermediate sizes in pro- 


THE C.&E. MARSHALL CO 


CHICAGO COLUMBUS Oo. 














A GREATER VALUE A GREATER SERVICE 
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Chicago Notes 


J. B. Crawford, of the A. Wittnauer Co., 
is in New York this week visiting at the 
home office. 

M. H. Meyer, watchmaker of Toledo, O., 
arrived in Chicago last week and is visiting 
with friends. 

Sidney H. Israel, 1202 Heyworth build- 
ing, is making a two weeks’ business trip 
through the east. 

Louis Trocky, 906 West Madison, St., is 
enjoying a couple of weeks with his family 
resting in Michigan. 

Harry H. Fruer, of Fruer & Schmoll, left 
recently on his western trip, and will be 
gone for three months. 

Samuel Fleishman & Son, 
building, returned recently from a 
weeks’ rest in the east. 

Ted White, of the J. J. White Mfg. Co., 
Providence, is spending a week visiting with 
Al. Moss, their Chicago manager. 

R. B. Piawaty, secretary of the North 
American Watch Co., made a short visit to 
the factory at Mansfield, O., last week. 

A. B. Eckman, of the Western Watch 
Case Co., is enjoying a couple of weeks 
resting at his cottage on the Fox River. 

L. W. Williams, Chicago manager for 
Theo. W. Foster Bros..Co., is making a 
six weeks’ business trip through the south. 

Mrs. H. S. Leffler, buyer for Sanger 
Bros., Dallas, Texas, stopped off in Chicago 
last week on her way to the eastern mar- 
kets. 

Arthur S. Alter, Chicago manager for 
Jacques Kreisler & Co., is passing a couple 
of weeks in New York visiting the home 
office. 

George Meehan, Chicago manager of the 
International Silver Co., spent the past week 
at his Summer home in Lake Geneva, 
resting. 

Willis Rice and Walter Morris, of the In- 
ternational Silver Co., are spending a week 
in Chicago visiting the trade and the local 
office here. 

H. P. Kionka, of Carl P. Kionka, God- 
dard building, is making a business trip 
through Wisconsin, and will be gone for 
three weeks. 

A. J. Lewin, representing the Helbein- 
Stone Co., returned recently from a business 
trip over his western territory and reports 
a fair business. 

Frank Bruns, Chicago representative for 
Chapin & Hollister, returned last week from 
Illinois, where he was for about 10 days 
calling on the trade. 

Oscar Lessing, factory representative, left 
last week on a two weeks’ trip through the 
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the trade in the interest of 


east, calling on 
the firms he represents. 


B, F. Hirsch, Heyworth building, left 
Sunday night for New York and the east 
to spend about three weeks visiting at the 
factories he represents. 

Jacob Burnstein, retail jeweler, located at 
2644 West North Ave., is enjoying a couple 
of weeks at Lake Side, Mich., and Toledo, 
Ohio, visiting friends and resting. 

John S. Braude, representing Arnstine 
Bros. & Co., left last week for New York, 
after spending a week in Chicago calling on 
the trade and visiting with friends. 

Samuel Marks, of Marks & Levy, Colum- 
bus Memorial building, returned last week 
from a short business trip through the 
northwest, and reports a favorable trip. 

Louis DeHart, of the C. & E. Marshall 
Co., returned recently from an extended 
business trip to all the large cities east of 
Denver, and reports a very good business. 

W. E. Patrick, Kentucky and Tennessee, 
representative for the C. & E. Marshall Co., 
passed last week at his home in Spring- 
field, resting, and left Sunday night for his 
territory. 

Elias Markens, representative for Wech- 
ter Bros., Capitol building, returned last 
week from an eight weeks’ business trip 
through the south and west, and reports a 
nice business. 

George Spies, of Spies Bros., is enjoying 
a couple of weeks resting at his Summer 
home at Lake Geneva. Fred Spies, of the 
same concern, is making a business trip to 
Louisville, Ky. 

Oscar Z. Silver, manager of the William 
Silver Co., wholesalers of Johnson City, 
Tenn., spent the past week in Chicago look- 
ing over lines, and en route home stopped 
off at Cincinnati. 

Max Green, Heyworth building, returned 
last week from Lansing, Ia., where he spent 
a couple of weeks resting and visiting wfth 
friends. A. W. Green left last Sunday on 
a two wecks’ trip to the east to visit with 
friends. 

Paul Will passed several days in Chicag) 
recently purchasing goods for the new re- 
tail jewelry store he expects to open in 
Milwaukee, Wis., within a few weeks. Mr. 
Will formerly was employed by the Edward 
H. Motl Co. of that city. 

John Leppert, 917 W. Madison St., ac- 
companied by his wife and son, returned to 
Chicago last week from California, where 
he went to attend the wedding of his son, 
Ensign John Henry Leppert, which took 
place on the naval flagship California. 

Wm. Schmidt, who has been connected 
with the jewelry business in Berlin, Ger- 


one name 


many, arrived in Chicago last week. Mr. 
Schmidt is a nephew of F. W. H. Schmidt, 
wholesale jeweler located on the 11th floor 
of the Heyworth building, and will repre- 
sent him in the nearby cities. 

H. P. Beck, Illinois and Iowa representa- 
tive for L. H. Schafer & Co., passed a few 
days in Chicago last week getting his stock 
replenished, and is now in his territory 
again. C. F. Billings, Minnesota representa- 
tive, also spent a few days in Chicago last 
week before leaving for his territory. 

Joseph Schulte, retail jeweler who has 
been located at 514 S. Kedzie Ave., for 
sometime, moved last week into larger and 
more modern quarters at 3155 W. Harrison 
St., directly around the corner from his 
old location, where he will be in a better 
position to handle his rapidly increasing 
business. 

Harry Goodeson, representing Factory 
E, of the International Silver Co., met with 
an accident while swimming at Wilson 
Beach one evening last week. Mr. Goode- 
fon went out to the beach with some 
friends, and while diving dislocated his 
shoulder bone. He is getting along nicely 
and left to continue his trip through the 
northwest. 

W. A. Montague, Iowa representative for 
the Hart Jewelry Co., Elmer L. Anderson, 
Minnesota representative, and H. J. Metz, 
Kentucky and Kansas representative, left 
last week on extended business trips over 
their respective territories. J. Friedland 
also left on a trip through southern Illinois 
and Indiana, and David B. Felsenthal on a 
trip through Iowa and Michigan. 

Mason Shoup, of the Regnier & Shoup 
Mercantile Co., St. Joseph, Mo., and R. R. 
Smithers, buyer for this concern, accompa- 
nied by his wife, passed the past week in 
Chicago visiting relatives and the markets 
on their way to New York and other east- 
ern markets. Mr. Shoup will return to St. 
Joseph within a couple of weeks, but Mr. 
and Mrs. Smithers will spend a month in 
New England resting. 

Rex Nevins, representative of the Hart 
Jewelry Co., returned last week from a three 
weeks’ trip to northern Michigan, where he 
spent his time fishing and resting. After a 
few days’ stay in Chicago, Mr. Nevins left 
for his territory. Lorin C. Lossau, repre- 
sentative for the same concern, returned last 
week from a fishing trip to northern Wis- 
consin, and after spending a tew days in 
Chicago getting his stock replenished left 
for his territory. 

Charles Brown, jewelry buyer for the 
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Stein & Ellbogen Co., left last week for 
Wisconsin to spend a week with his family 
resting and fishing. 

G. Fred Perry, of the Ford-Perry Co., 
returned last week accompanied by Mrs. 
Perry, from a month’s honeymoon trip to 
the east and a visit to the factory at Provi- 
dence. 

Among the many visitors in Chicago last 
week were: R. M. Garrett, Savanna, IIl1.; 
W. B. Rankin, Rochelle, Ill.; W. D. Hoover, 
Gibson City, Ill.; Horace J. Hulberg, North- 
field, Minn.; Arthur Heaps, Pardeeville, 
Wis.; C. M. Hummer, Keswick Jewelry 
Co., Keswick, Ia.; Will Homouth, Bloom- 
ington, Ill.; Henry Schafer, Reinbeck, Ia.; 
L. M. Kunkel, Buda, III, 











B. Kidwell, with his wife and baby, Kin- 
ney, Tex., motored to Kansas City on his 


vacation. 
L. S. McKee, of Fredonia, Kans., visited 


Kansas 
Chicago. 

C. T. Gansell, Independence, Kans., visited 
the Kansas City trade on his way home 
from a vacation in Wisconsin. 

Geo. A. McKinney has bought the Jones 
jewelry store at Atchison and has taken 
charge, having added to the stock. 

Mr. and Mrs. Frank Bentley, Sheriden, 
Wyo., drove through Kansas City home- 
ward bound after a motor tour of the east. 

C. C. Craven, of Craven’s Diamond Shop, 
and Mrs. Craven are entertaining the lat- 
ter’s parents, Mr. and Mrs. J. M. Cole, of 
Dallas, Tex. 

H. J. Heinrichs, Jefferson City, Mo., spent 
two weeks at Excelsior Springs, Mo., calling 
on the wholesalers here both before and after 
his stay in the resort. 

The travelers for the Knaul-Cuthbert- 
Munn Jewelry Co. started out on their ter- 
ritories July 16. They are V. G. Cuthbert, 
O. A, Knaul, and W. L. Little. 

C. B. Norton, of the C. B. Norton Jewelry 
Co., is spending a month in northern Minne- 
sota, with Mrs. Norton, their daughter, Miss 
Edith J. V. Robinson, secretary of the com- 
pany, with his family will join them later. 

Among recent visitors in Kansas City 
were Gene Weber, Lexington, Mo.; W. S. 
Noble, Drexel, Mo.; A. F. Gantz, Stewarts- 
ville, Mo.; J. L. Stotts, Paola, Kans.; Roy 
Fox, Macon, Mo., and Clinton L. Spencer, 
Westboro, Mo. ° 

FE. A. Kiger, president of the C. A, 
Kiger Co., in speaking of business condi- 
tions for the coming Fall, seemed very en- 
thusiastic. Mr. Kiger said that all of the 
concern’s salesmen left for their territories 
on July 15. Since that time they have 
been turning in fine business, and seem to 
be very optimistic in their belief that the 
retail jewelers would enjoy a brisk Fall 
trade. It is true that some of the commodi- 
ties are bringing a low price, but the large 
crop will to a certain extent offset the low 


City recently and also went to 
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price. “I believe a large crop at a small 
price is better than a small crop at a higher 
price. Of course, the ideal condition is a 
large crop at a high price.” 

The Chas. C. Scott Jewelry Co., which will 
open for business Sept. 1 at 1006 Grand 
Ave., marks the entrance of the third gen- 
eration of Scotts into this business. Charles 
C. Scott, now manager and buyer for the 
jewelry, silverware and crystal department 
of the Geo. B. Peck Dry Goods Co., was one 
of the sons in the firm of C. B. Scott & Sons, 
retail jewelers, in Paducah, Ky., the firm 
having been established by the father in 
early days. The elder Scott died about 25 
years ago, the store being sold. Charles C. 
Scott came to Kansas City and about 15 
years ago was made manager of the optical 
goods department of the George B. Peck 
Dry Goods Co. A few months later he was 
made manager and buyer of the department 
that includes jewelry, leather goods, crystal, 
silverware, and has held that position since. 
The department has grown substantially. 
The new firm consists of himself as presi- 
dent, M. R. Scott, vice president, and H. C. 
Scott, secretary. Albert W. Scott is also 
interested in the company. The latter is 
now United States Vice Consul to England 
and will probably remain in that office for 
some time. The other son, Harold C., is 
now with the J. W. Jenkins Sons Music 
Co., Kansas City, and will give his whole 
attention to the store after the opening. The 
company will carry all the lines of the 
George B. Peck department. The new store 
occupies rooms heretofore occupied by H. H. 
Watts, optometrists, already beautifully fit- 
ted, and finishings for the jewelry store will 
accord with these, largely walnut. The new 
firm will not have an optometric department, 











Roswell Downie has joined the staff of 
salesmen of the Arthur Jacobson Co. 

F. E. Maltby, of the Gift Shop, Manitou, 
Colo., is back at work after a vacation spent 
in Florida. 

Carl Fraser, formerly with W. S. Muckle, 
Denver, now is associated with H. B. Scrib- 
ner, Pueblo. 

M. Johnson, of the firm of Lytle & 
Johnston, Livingston, Mont., has purchased 
the M. E. Baur store there. 

C. H. Vincent, formerly a government 
employe, and W. O. Jensen, formerly of 
Osceola, Nebr., now are with 
George Robinson, Denver. 

A. Thomas, formerly of the jewelry de- 
partment of the Central Drug Co., Pueblo, 
is now in charge of the Pioneer Jewelry 
& Drug Co, at Lamar, Colo. 

C. A. Wennermark, Pueblo, called at the 
Denver shops last week on a buying trip. 
E. M. Miller, Longmont; E. R. Copeland, 
Greeley, and M. Lewark, Strassburg, also 
were recent visitors in Denver. 

“Business is in a good healthy condition, 
according to my observations on my present 
trip in the west,” said W. W. Harwood, of 
Schless-Harwood Co., of New York. Mr. 
Harwood was in Denver calling on the trade 
July 23. 

Edward Lehman, of the Edward Lehman 
Jewelry Co., has returned from a trip in 
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the east, where he attended the convention 
of the National Wholesale Jewelers’ Asso- 
ciation. Part of the trip was made by auto- 
mobile with his daughter and son-in-law. 

Much attention was attracted to a recent 
window display in the windows of the Bohm 
Allen Jewelry Co., when a collection of 
copies of the world’s famous diamonds, im- 
ported from Bohemia, was shown. Among 
them were the Pasha of Egypt, the Regent 
or Pitt, the Kohinoor (new), the Nassak, 
the Orloff, the Pigott, the Florentine, and 
the Diamond Secular. 











E. H. Sauer, of Jerseyville, Ill, was a 
visitor at the St. Louis Jewelry, Clock & 
Silver Co., July 25. 

A. A. Harper, of the Hess & Culbertson 
Jewelry Co., and his family have returned 
from a three weeks’ tour of Michigan. 

President Geo. J. Hess, of the Hess & 


“ 


Culbertson Jewelry Co., is again “on the 
job” after an enjoyable outing in Michigan. 

Leo Bauman, treasurer of the Bauman- 
Massa Jewelry Co., departed Thursday 
morning, July 26, for Chicago by automobile. 

Ed. H. Annan, manager of the Chas. S. 
Aehle Jewelry Co., is spending a three 
weeks’ vacation in Maryland and Virginia. 

P. T. Whelan, of the Heffern-Neuhoff 
Jewelry Co. sales force, returned Monday, 
July 23. He had been staying at Marshall- 
town, la. 

J. C. Estes, superintendent of Mermod, 
Jaccard & King Jewelry Co., recently fell 
off a step-ladder at his home and dislocated 
several ribs. 

Leo C. Phegley, in the credit department 
of the Eisenstadt Mfg. Co., is on a two 
weeks’ vacation in the Ozarks. He will 
return Aug. 6. 

Otto Burklund, of Moberly, Mo.; G. Don- 
aldson, of Gerard, Illinois, and Harry Stout, 
of Springfield, Ill. were visitors at the Ejisen- 
stadt Mfg. Co. recently. 

Mrs. Schambach, of the registry depart- 
ment of the Mermod, Jaccard & King 
Jewelry Co., lost her son Sunday, July 22. 
The funeral was held Tuesday. The em- 
ployes expressed their sympathy with a large 
floral offering. 

The travelers for the C. R. Hettel Jewelry 
Co. departed Saturday, July 28. Charles 
Mauler will travel in Kansas, Theodore 
Norpoth will cover Missouri, V. D. Mackle 
will travel in Arkansas and Louisiana and 
J. N. Keine will cover Oklahoma and Texas. 

Miss Lucille Steiner announced her en- 
gagement to Mr. George Cummins with a 
bridge party on Thursday, July 19, at her 
home. The wedding will take place in the 
early Fall. Miss Steiner is the daughter 
of F. L. Steiner, vice-president and treas- 
urer of the St. Louis Jewelry, Clock & 
Silver Co. 

George Wolfslaw, a salesman for the St. 
Louis Jewelry, Clock & Silver Co., is in 
Wanskan Springs, Mo., on a ten days’ fish- 
ing trip. Mr. and Mrs. Maurice Conreur 
were visitors at the offices of the concern 
recently. They toured from Greenville, 
Miss. After leaving St. Louis they headed 
for Colorado and California, 
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The Stewart Jewelry Co. of Edgerton 
has filed with the Secretary of State at 
\ladison articles of dissolution of the cor- 
poration. 

Mr. and Mrs. Max Krieger, Summit 
Ave., Milwaukee, have announced the en- 
gagement of their daughter, Sylvia, to Mar- 
tin Goldman, Los Angeles, Cal. 

Greenberg’s jewelry, 310 State St., Madi- 
son, which has been conducting a selling 
out sale of its entire stock of jewelry mer- 
chandise, expects to complete the merchan- 
dising event about the middle of August. 

Renovation and redecoration of the Ferdi- 
nand Hirzy jewelry store at 418 Main St., 
Stevens Point, has been completed, and the 
store makes an exceptionally pleasant ap- 
pearance. New display windows were put 
in and the front remodeled to provide bet- 
ter display facilities. The interior and fix- 
tures have all been redecorated in light, 
cheerful colors, contrasting with the dark 
show cases. 

One of the largest pearl finds reported 
in this section was that of William Castner, 
Rockton, Ill, who found a perfect pearl 
in a clam in the Pecatonia River, near Be- 
loit, Wis. The pearl is about half an inch 
in diameter and estimated to be worth about 
$2,000. Numerous reports of good finds of 
pearls in fresh water streams of Wisconsin 
are being reported this season, but the one 
mentioned ranks among the largest ever 
found in this State. 

Jewelers joined with other merchants, 
members of the Wausau Retail Merchants’ 
organization, in staging a picnic for mer- 
chants and employes and their farailies at 
Rothschild Park in that city on Wednesday. 
More than 500 persons attended the outing, 
the stores being closed for a half holiday. 
A feature of the picnic was a baseball game 
in which the employes trounced the em- 
ployers. Various athletic events were ar- 
ranged for the children and ladies. Supper 
was served at six o’clock and the evening 
spent in dancing. 

Milwaukee retail jewelers will co-operate 
with the merchants in other lines in staging 
the big Fall style show during the week of 
Sept. 7 to 15 under the auspices of the Mil- 
waukee Style Week Association. Special 
railroad fares will be offered as an induce- 
ment to residents from all parts of Wis- 
consin and surrounding States desiring to 
attend. In addition to store advertising and 
decorations for the event, the main hall of 
the municipal auditorium will be used for a 
fashion show with live models, vaudeville 
and other features. Jewelry, shoes, women’s 
and men’s wear and other personal effects 
will be displayed. 

At Oshkosh retailers are of the opinion 
that keeping stores open on Saturday nights 
is a paying proposition. They point out 
that much business is done Saturday eve- 
nings in most lines of trade, and from ex- 
perience during the last few weeks this con- 
tention has been borne out. Hundreds of 


automobiles are parked each Saturday night 
in the downtown district and people throng 
the stores. 
farmers 
towns and cities. 


A large number of these are 
and residents of nearby smaller 
In many other cities of 
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the State Saturday night closing during the 
Summer months is generally practiced, those 
retailers contending that the small amount 
of business done hardly warrants keeping 
the stores open and their employes from en- 
joying the evenings. 

In a performance unprecedented in Wis- 
consin trap shooting circles, C. W. Olney, 
jeweler at West Allis, duplicated his feat 
of breaking 100 consecutive targets both 
days of the State trap shooting meet at 
Waupaca, Wis. He thereby captured the 
State trap shooting championship with a 
perfect score of 200 for the two days’ shoot- 
ing. Olney’s victory is the first in the 
United States this year won with a perfect 
score. His performance was phenomenal as 
the day was hot and sultry with a flighty 
wind blowing. He followed his performance 
in the 150 target event by a third victory 
by capturing first place honors in the special 
doubles event with 390 out of a possible 
400. 

A letter has been received by the Ash- 
land police department from the Pinkerton 
Detective Agency thanking all the officers 
who took part in the efforts to solve the 
$30,000 diamond mystery for their attention 
to the case. As noted, J. B. Kopell, jewelry 
salesman for Morris Rosenbloom & Co., 
Rochester, N. Y., reported the loss of that 
amount of white gold rings and unset 
stones, which were either lost or stolen while 
being transferred to his trunk in the baggage 
room at the depot. The jewelry was not 
missed until several hours later. About 46 
white gold rings without settings were later 
found in Ashland. There have been no new 
developments in the case since, according to 
the police. 











TRADE CONDITIONS 


While there, apparently, has been no slowing 
down of wholesale trade in Indianapolis, other 
than that due to the usual seasonal influences, the 
trade here is coming to be a little worried over 
agricultural conditions and the possible effect on 
sales in rural districts. Indiana primarily is an 
agricultural State and much of the sales volume 
viewed from a Statewide standpoint, hinges di- 
rectly on how much buying power the farmer 
possesses. With grain and live stock prices at 
their present levels, it would seem certain this will 
be a poor Fall for the farmer. Already a couple 
of rural banks are in trouble because of inability 


of farmers to take care of their bank paper. 
Others are said to be somewhat worried. The 
large financial institutions in Indianapolis, and 


other large cities of the State, according to the 
secretary of the Indiana Bankers’ Association, 
stand ready to aid as much as possible in relieving 
both the farmer and the smaller banks of embar- 
1assment. Wholesalers here say August promises 
to be rather a dead month unless the general 
agricultural situation improves. Dealers in smaller 
cities are beginning to take cognizance of the 
situation and will take care not to load up too 
heavily with stocks. 





A man giving his name as R. A. Moore, 
of Plymouth, Ind., entered the Peirce 
jewelry store, Rochester, Ind., and after 
selecting a watch attempted to pass a check. 
When communication showed the check was 
fraudulent, the man disappeared, and has not 
yet been located. 

A 46-grain ball pearl found in the Missis- 
sinewa River above Gas City, Ind., was sold 
recently to A. Levitonsky, Chicago pearl 
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buyer, for a price which was not made 
known, but which is understood to have 
been in the neighborhood of $1,500. 











Jennings Ware, 29, jeweler, and Lillian 
Hawkins, 25, both of Newport, Ky., secured 
a marriage license and were married in that 
city during the week. 

G. Rome Thomas, president of the com- 
panies of that name in both Dayton and 
Brookville, O., was in Cincinnati during the 


week on business. One of the firms he vis- 
ited was A. G. Schwab & Sons. 

Julian G. Schwab, of A. G. Schwab & 
Sons, has returned from a_ business trip 
through Ohio and Michigan. He and his 
family will leave next week for a rest at 
Charlevoix, Mich. They expect to be gone 
several weeks. 

Mr. and Mrs. Charles Swigart and their 
son have returned from the lakes in north- 
ern Indiana, where they enjoyed a fishing 
trip following their attendance at the In- 
diana State Jewelers’ convention at Culver, 
Ind. They received word upon their re- 
turn that J. P. Walton, Durand, Mich., a 
close friend and customer, had sold out his 
jewelry business there and will move to 
Pasadena, Cal. 

“While usual mid-season conditions pre- 
vail in general jewelry lines,” says the 
weekly review of R. G. Dun & Co., issued 
Saturday, “practically all jobbers report in- 
creased sales averaging 20 to 25 per cent. 
compared with the first six months of 1923. 
Salesmen have been booking Fall and holi- 
day business during the past six weeks or 
so. However, there is found a tendency on 
the part of the retailer to defer the bulk of 
his requirements, and conservatism. still 
seems to be a predominating factor in pres- 
ent day purchasing. Notwithstanding this, 
Fall orders are somewhat in excess of last 
year. Southern trade is reported to be 
especially good, and with labor well em- 
ployed a satisfactory future business is in 
prospect, Prices have advanced, particu- 
larly in the case of heavy materials such as 
silverware and clocks, and there still is an 
upward tendency. Manufacturers experi- 
ence a shortage of skilled help.” 

Adolfo Luque, premier pitcher of the Cin- 
cinnati Reds and the leading pitcher of the 
National League this year, receives a num- 
ber of telegrams after each game he pitches. 
Telegrams are sent from all parts of Cuba, 
more especially Havana, where he lives in 
the Winter. But one of the most concen- 
trated telegrams yet received by him is from 
a large jewelry firm in his native city. The 
bit of cheer was sent by no less than 600 
employes of this firm, which is probably the 
largest in the islands. Luque retains all 
telegrams, but discards letters which are 
sent by fans. Just before he started pitch- 
ing Thursday’s game for the Reds, Luque 
was presented with a large silver baseball 
by W. Cone, a Cincinnati jeweler. Cone, 
who is a baseball enthusiast and admirer 
of the Cuban pitcher, built the ball of silver 
so that it opens like a book, and is just 
large enough to enclose a regulation base- 
ball. Luque is going to take it home to 
Havana in the Fall. 








Chi- 


G. Nolan, of the Newall Mfg. Co., 
cago, is here visiting the trade. 


Ray Bosler, associated with H. Ahlers 
Co., San Francisco, is here on a gr ir 
trip. 

E. L. Tiffany, Taft, is spending several 


days in Los Angeles on business. He is ac- 
companied by his wife. 

C. E. Perham, San Pedro, is again able to 
be at his place of business after having been 
confined to his home for several weeks by 
illness. 

E. McKeen, western representative of 
the W, altham Watch Co., is spending several 
days in Los Angeles in the interests of his 
concern, 

Mr. and Mrs. H. E. Gould of San Ber- 
nardino passed through Los Angeles on a 
trip to Ocean Park, where they spent the 
week-end. 

J. E. Heidker, of Bishop, Inyo county, is 
spending some time in Los Angeles on busi- 
ness. He thinks conditions in his county are 
very encouraging. 

H. C. Bilger has bought out the interest 
of Mr. Moore in the former partnership of 
Bilger & Moore, Venice. He is now con- 
ducting an auction sale. 

E. V. Saunders, chief representative of the 
International Silver Co., with headquarters 
in San Francisco, stopped here a few days 
on his way back from the east. 

Henry Nieman, associated with Shreve & 
Co., San Francisco, has taken a cottage at 
a beach resort near here, where his family 
will spend the rest of the Summer. 

Hjalmer Hulga, jeweler and watchmaker 
at Big Creek, 60 miles north of Fresno at the 
Edison Electric Co.’s big camp, has been 
spending several days in Los Angeles. 

P. J. Koke, of Koke, Slaudt & Livermore, 
manufacturers’ agents, has just started on a 
trip over his regular territory in the north- 
west, expecting to be gone three months. 

FE. Bastheim is in San Francisco with his 
family, having motored up there for a visit 
with friends. Four of the employes of the 
E. Bastheim Co. have gone to Catalina for 
the week-end. 

Joseph Reed, of the jewelry department of 
the E. W. Reynolds Co., has left for a two 
weeks’ vacation at Camp Baldy in the moun- 
tains about 50 miles east of here. 
companied by his wife. 

H. Victor Wright, who was vice-president 
of S. Nordlinger & Sons for a short time, 
has resigned that position, and Clem S. 
Glass, formerly vice-president of Brock & 
Co., has been elected in his place. 

H. S. Brandt, who recently returned from 
a business trip through the San Joaquin 
Valley and as far north as Reno, Nev., will 
make a two weeks’ trip to Salt Lake, and 
after that will take a vacation of two weeks. 

The owners of the new credit establish- 
ment on S. Hill St., first announced as 
“K. H. S.,” it has developed are Samuel 
Kohn, H. L. Horowitz and Martin Silver, 
all well known in Los Angeles. They will 
do business on the credit system 

Frank Turner, who formerly called on the 
trade for the Robbins Co., and also the G. H. 
French Co., has been assigned to Pacific 


He is ac- 
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Coast territory, and in the future will repre- 
sent the Mayer & Talbott Co., wholesale 
jewelers, 507-8-9 Title Guarantee building. 

Workmen have begun removing some of 
the fixtures in Montgomery Bros. store in 
order to have them refinished and fitted for 
use in the new store on W. 7th St., to which 
the firm will move as soon as completed. 
This will probably be the middie or latter 
part of September. 

The Mayer & Talbott Co. have added to 
their force Mrs. G. A. Thompson and Mrs. 
Ruth Rood to assist in the stocking of new 
merchandise recently purchased by the firm. 
This new stock is being put through the 


routine of pricing and given to the salesmen 
as rapidly as possible. 
Mrs. M. Fornes, wife of a prominent 


jeweler of Venice, spent the last week at 
Catalina Island, accompanied by her daugh- 
ter. After touring the island, they returned 
by seaplane to San Pedro, and experienced a 
thrilling trip. Mr. Fornes visited his family 
at the island for the week-end. 

Arthur Turner, traveling representative of 
the E, W. Reynolds Co., has returned from 
a business trip as far north as Paso Robles. 
He reports that all the jewelers throughout 
California were well patronized during June. 
Graduation presents, he says, have come to 
be a big factor among the jewelers of the 
State. 

Max Klein, of Klein & Sons, Antwerp, 
who has his headquarters in San Francisco 
with the Alfred H. Bullion Co., has been 
here about 10 days. He is one of the seven 
sons of the elder Klein. He carries a com- 
plete stock of diamonds and sells to the job- 
bing trade only, importing his merchandise 
direct. Two of his brothers are in Antwerp, 
one in Africa, one in British Guiana, one in 
Shanghai and one in New York. 

Among the visitors in Los Angeles re- 
cently are: H. E. Wellman, Alhambra; A. 
Mosher, West Alhambra; S. B, Clem, Re- 
dondo; Walter Lawrence, Burbank; Wil- 
liam Lorenz, Santa Ana; E. L. Tiffany, 

Taft; J. E. Heidker, Bishop; T. S. Lailey, 
El Monte; Mrs. E. T. Stoddard, Whittier ; 
L. J. Tindall, Owensmouth; C. W. Middle- 
ton, Pomona; Mrs. McCormick, Redondo; 
Mrs. H. EF. Gould, San Bernardino; J. H. 
Woolard, Whittier; Mrs. M._ Fornes, 
Venice; H. C. Bilger, Venice. 

Sincere sympathy is felt for John O. 
Slemmons, whose wife passed away at their 
home in this city on Thursday, July 19. Mrs. 
Slemmons had suffered from a_ painful 
disease for more than two years, during 
which time Mr, Slemmons took the tenderest 
possible care of her. She was 66 years of 
age, and had been married 38 years. Mr. 
Slemmons is one of the oldest and_best- 
known traveling salesmen on this Coast. 
For many years he ‘represented J. B. Bow- 
den & Co., and everyone known 
him prizes him as a friend. 

The new firm of Wright, Campbell & Gin- 
der was legally incorporated on July 5, and 
at a meeting of the stockholders the follow- 
ing officers were elected: President, H. Vic- 
tor Wright; vice-president and treasurer, 
Malcolm P. Campbell; vice-president and 
secretary, Wallace Ginder. John Wesley 
Hunt, formerly with Tiffany & Co., New 


who has 


York, and recently vice-president of Brock 
& Co., 


the ne 


will also be actively associated with 
w firm and will hold the office of vice- 
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president. Mr. Ginder is just starting for 
New York and the eastern markets,. where 
he will be met by Mr. Wright, who will 
start east Aug. 4. Mr. Wright will remain 
with Brock & Co. until Aug. 1. He will 
have his headquarters at the Hotel Penn- 
sylvania while in New York. 








Cleveland 


Mr. and Mrs. A. T. Hubbard, of this city. 
have returned from an extensive trip in the 
east. 

E. G. Law, of the Webb C. Ball Co., is 
leaving on his vacation for Krouse Lake 
near Akron. 

E. H. Dutter, manager of the Cowell & 
Hubbard Co. silver department, has returned 
from California. 

H. R. Averey, manager of the diamond 
department of the Webb C. Ball Co., has 
returned from a business trip throughout 
the east. 

The 10-year-old son of Charles Myers, 
engraver with Bowler & Burdick Co., was 
hit by a street car and suffered a broken leg. 
He was taken to St. John’s Hospital and is 
doing nicely now. 

F. G. Storey, of the Webb C. Ball Co., 
has left for Storey Lodge in the mountains 
near Washington, N. H. Mr. Storey ex- 
pects to spend a great deal of time fishing 
with his father, who is an extremely active 
man in spite of his age. 

The Cleveland jewelers are experiencing a 
larger volume of business than is usual dur- 
ing the Summer months. The various shops 
are almost as well filled as during June. 
Most of the jewelers are rather pleasantly 
surprised under the circumstances. 

E. H. Corday, traveling representative of 
the Rudolph Deutsch Co., has been forced 
to take a four months’ rest for his health. 
Mr. Corday is to undergo a mastoid opera- 
tion during this time. Sam H. Deutsch, 
vice-president of the concern, has purchased 
the Cleveland franchise for the National 
Football Association. He spent the last 
week-end in Chicago at a meeting of this 
association for the purpose of arranging 
schedules. Mr. Deutsch has lined up a for- 
midable team containing several all-Ameri- 
can players and expects to be a strong con- 
tender for champion honors. 








Pacific Coast 





R. H. Wilson, Santa Monica, Cal., has 
moved his jewelry and optical store from 
154 Pier Ave. to 140 Pier Ave. 

Dr. H. K. Sohn has opened a new jewelry 
and optical store in Watsonville, Cal., at 
Lake and Main Sts., in the new Week’s 
building. 

D. A. Hodge has opened a modern jewelry 
and gift shop, in Mount Vernon, Wash. 
This store occupies the former location of 
the Nelson jewelry establishment. 

The faithful old Seth Thomas clock that 
for 55 years had ticked in the Sheriff’s office 
at Colusa, Cal., has been laid up for re- 
pairs. This is the first time that anything 
has had to be done to its mechanism during 
the long period of its activity. It is believed 
that the clock is still good for considerably 
more service. 
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Albert E. Lee, manufacturers’ representa- 
tive of this city, is leaving for the northwest. 

Ben Klein, diamond broker of Los An- 
geles, is calling on the San Francisco trade. 

Paul C. Paulsen, special representative of 
the Gorham Co.’s ecclesiastical department, 
is now in the southern part of the State. 

Max Schoemann continues to be highly 
satisfied with his new location, on the seventh 
floor of 704 Market St., for all his former 
customers have found their way there. 

Miss Isabelle Lowery, a trusted member 
of the staff of Mayer & Weinshenk, is en- 
joying her vacation in Humboldt County, 
_ motoring with members of her family. 

E. C. McKeen, Coast representative of the 
Waltham Watch Co., has been paying some- 
what hurried visits recently to his office here. 
At present Mr. McKeen is in Los Angeles. 

A. B. Tuckey, of Henry W. Tuckey & 
Co., has returned after a week’s vacation at 
Carmel, with Mrs. A. B. Tuckey, where 
they enjoyed both the surf and the scenery. 

Henry Horst, who does not let the in- 
juries he received in the late war interfere 
with his activity, has returned to N. T. 
Turner, of 704 Market St., to work in the 
watch repairing department. 

Richard Adam, diamond broker of 704 
Market St., has gone to Portland, Ore., on 
a business trip. B. Shemanski, Swiss watch 
importer, of the same building, has also 
left for the Pacific northwest. 

Henry Landsberger has started to repre- 
sent M. Schussler & Co. on the road. A. R. 
Cooper, representing the same firm, will be- 
gin his usual trips about Aug. 1. This will 
be his first since his long and dangerous 
illness. 

The local staff of the International Silver 
Co. is preparing to welcome back Edward 
V. Saunders, Coast manager of the organiza- 
tion. Mr. Saunders has been finishing up a 
long business trip by enjoying ,a brief vaca- 
tion at the Grand Canyon. 

A. M. Gilbert reports a successful trip 
through some of the northern territory, in- 
cluding Humboldt County. He is now in 
the south. Ed. Zeisler, secretary and treas- 
urer for Mr. Gilbert, says that business 
with them is good along all lines. 

Arthur Wall, of Wall & Dougherty, Hono- 
lulu, T. H., has sailed for the islands after 
spending some time on the mainland. Mr. 
Wall came over in time to attend the recent 
Shriners’ convention in Washington, D. C., 
after which he went to the Atlantic Coast 
and called at some of the factories. 

Constant J. Auger, a leading retail jeweler 
of 178 Geary St., having been for six years 
in his present location, is modernizing the 
front by widening and deepening the show 
windows in a way which will give the store 
a thoroughly up-to-date appearance. The 
woodwork is mahogany. Mr. Auger is first 
vice-president of the California Gold and 
Silversmiths’ Association, and is the retail 
jeweler Rotarian for San Francisco. 

Ed Bastheim, of the E. Bastheim Co., Los 
Angeles, is at present in San Francisco on 
a combined business and pleasure trip; O. 
L. Wuerker, of Los Angeles, who attended 
the Shrine convention in Washington, D. C., 
has been taking advantage of his return trip 
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to visit San Francisco, and other jewelers in 
town recently include: C. F. Thomsen, of 
Scotia; L. C. Koberg, Healdsburg; R. C. 
Haun, Merced; Leo J. Smith, Marysville; 
Mr, and Mrs. W. E. King, Stockton, and 
L. H. Bauer, of the George E. Bangle Co., 
Vallejo, 











TRADE CONDITIONS 


_ Taking the month as a whole, July has been a 
fairly active month for both the retail and whole- 
sale jewelers of this city. The retailers say that 
while there was a slight slump in trade along near 
the close of July, that the month showed a big gain 
in trade over the corresponding month of last year 
and that they are looking for a very good business 
in August. Farmers in the tri-State section are busy 
at this time and this is the reason assigned for a 
falling off in trade late in July, as the farmers and 
their families were unable to get to the towns and 
cities to do trading. General business conditions are 
better than they were at this time last year and 
collections are at least 50 per cent better than a year 
ago. While no big increase in business is expected 
the balance of the year, dealers believe that there 
will be more or less business and that things will 
come along all right. The various manufacturing 
plants of Evansville are being operated on full time 
and men are employed at good wages. There is no 
longer a problem of unemployment in Evansville 
as practically everybody is working. The wholesale 
jewelers of the city believe that their Fall and 
Winter trade is going to show a big improvement 
over their trade of a year ago and that holiday trade 
will be quite satisfactory. Salesmen on the road 
are sending in good reports of trade conditions. 





Charles F. Artes, Jr., of the Charles F. 
Artes Co., Inc., has returned from India- 
napolis, where he attended a Republican con- 
ference and transacted business. 

E. A. Rhodes, retail jeweler at Chrisney, 
Ind., was a business visitor in Evansville a 
few days ago and reported trade conditions 
in his section some better than a year ago. 

The annual races will be held at Peters- 
burg, Ind., from Aug. 1 to 4, and Hovery 
H. Tislow and Clark Whitman, both retail 
jewelers of that city, were on the commit- 
tees to arrange for the races. 

John A. Rholander who conducts a retail 
jewelry repair shop on Jefferson Ave. here, 
has returned from a trip to southern IIlinois, 
where he visited relatives and friends for 
several days. Mr. Rholander is greatly im- 
proved in health, 

Chris Hewig, traveling salesman for A. 
Bitterman & Son, wholesale jewelers at 204- 
206 Main St., who was in from a road trip 
recently, reported that trade conditions are 
coming along all right, that he has had a 
better trade than he enjoyed last year and 
that he is looking for a splendid trade this 
Fall and Winter. 

T. C. Bayse, retail jeweler at Rockport, 
Ind., and ‘secretary of the Spencer County 
Fair Association that will hold its annual 
fair at Rockport late in August, is busy 
planning for the fair. Mr. Bayse is one of 
the oldest and best known fair secretaries in 
southern Indiana and has been doing this 
work for more than a quarter of a century. 

John F. Heinzle, of Heinzle & Nester, 
retail jewelers at Boonville, Ind., who was 
a visitor in Evansville several days ago, re- 
ported trade conditions at Boonville much 
better than they were this time last year. 
The building of many improved roads into 
Boonville and the location of a large gar- 
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ment factory in that town have caused ‘things 
to hum and the citizens of the town -are 
greatly enthused over the business outlégk. 

Mrs. Lena Kahn Rosenbaum, 63 years“6fd, 
widow of the late Julius Rosenbaum,-~ for 
many years engaged in the retail jewelry 
business at Mt. Vernon, Ind., died in a local 
hospital a few days ago after a short illness. 
She was well known in southern Indiana 
towns. She was born in Golconda, IIl., but 
spent most of her life in Mt. Vernon, where 
the body was taken for burial. It was 
buried beside that of her husband in Bell- 
fontaine Cemetery. 

Pearl button factories in this section are 
still being operated on full time and the 
manufacturers report that they are getting 
plenty of shells from the beds of the Ohio, 
Wabash and White Rivers. At the rate the 
mussel diggers are turning out shells it is 
expected that the button factories in southern 
Indiana and southern Illinois will haye 
enough shells on hand this Fall to keep them 
in operation far into the Winter. This has 
been a good season for the mussel diggers. 

The Evansville Lodge of Elks, No. 116, 
had charge of the dedicatory services of the 
Copello flag staff in the Garvin Park here 
recently. The flag pole was erected by the 
city as a memorial to Joseph Copello, an 
Italian who spent many years of his life here 
and who was a full-fledged American citizen. 
Copello was a cigar maker and single. . He 
spent many of his Summer evenings and 
holidays under the shade trees in the park 
and at his death he left all his savings to 
the city with the provision that the money 
be used to beautify Garvin Park, and Mayor 
William H. Elmendorf and other city offi- 
cials thought it would be a very appropriate 
thing to take the money and erect a large 
flag pole in memory of the man who loved 
his adopted city. Among the prominent 
jewelers of the city who are members of 
the Elks and who participated in the cere- 
monies were Theodore and Jack Bitterman, 
of Bitterman Bros.; Oscar Esslinger, of the 
Esslinger & Salm Co.; David Cohn and Ben 
Kruckemeyer, of Kruckemeyer & Cohn; 
Mose Gans, who for many years was vice- 
president and general manager of the I. Gans 
Co., successors of Raphael Bros. Dry Goods 
Co., and many others, 








Omaha 


Oscar Homan, of the C. B. Brown Co., 
has gone with his family to Minnesota for 
a vacation of three or four weeks. 

John Crabill, Plattsmouth, Neb., left last 
week for Minnesota, where he will spend 
some time among the lakes fishing. 

Watchmakers are still at more or less of 
a premium in this territory. It is said that 
several good ones could find jobs in Omaha 
at this time if they were available. 

Gordon Smith, son of A. F. Smith, of the 
A. F. Smith Co., and associated with his 
father in that jewelry business in Omaha, 
spent the week-end at Lake Okaboji, Ia. 
Harry Filkins, Dale Griffin and Charles P. 
Sharpe, travelers for the concern, have 
gone out on their respective territories 
again after being in recently to replenish 
their stocks and add some new lines the 
company has taken on, 











J. Simon, Baton Rouge, was in the city 


last week. He reports business as in every 
way Satisfactory. 

C. D. Smith, of Brookhaven, Miss., and 
George Surgi, of Covington, La., were 
in town for a few days last week. 

Mr. M. Blumstrom, head of the watch re- 
pair department of White Bros. Co., Inc., 
624 Canal St., has returned from his vaca- 
tion spent in Minnesota. J. E. Grace, head 
salesman of the diamond department of the 
concern, is back from Chicago, where he 
has been visiting friends. 


Gabe Hausmann, of Hausmann, Inc., 135 
Baronne St., says business in all branches 
of the jewelry line is improving. Mr. Haus- 
mann is an advocate of prompt pay and never 
loses an opportunity to emphasize his belief 
in its virtues. This policy has impressed 
itself upon him through the long years of his 
connection with the jewelry business directly 
and indirectly through observation of the 
conduct of other businesses. In his judg- 
ment, it is far more important “to have a 
turnover in accounts due on the ledger than 
it is to have a turnover in merchandise.” 
“T find,” says Mr. Hausmann, “that the tele- 
phone is the best collector, finding it ex- 
tremely advantageous to customers when 
making a sale to have an understanding as 
regards terms of payment. Just as soon as 
jewelers begin to co-operate in the matter 
of credits and upon all other matters per- 
taining to their business, their efforts will 
be crowned with success.” Louis Hausmann, 
president of Hausmann, Inc., is going to At- 
lantic City on Aug. 28, from New York; 
Mrs. T. Hausmann and daughter are already 
in Atlantic City, where they will remain un- 
til the latter part of September. Martin 
Knesel, who has been with the Hausmanns 
for more than 35 years, having charge of 
the plating department, has returned from 
his vacation spent with his son in California. 

Judge Cage of the Civil District Court of 
New Orleans has awarded Thomas L. Camp, 
of Dallas, Tex., judgment against Joseph H. 
Cothran, jeweler, of Covington, Tenn., and 
others, for diamonds valued at $2,100. The 
stones, mounted in a platinum ring, were 
said to have been stolen from the Camp 
household by an individual named Akers, 
having gained admittance, it is said, to the 
house through the help of a servant. Akers 
was traced to Denison, Tex., and from there 
across into Louisiana and Alabama, and into 
Tennessee. The jewel was traced by a trunk 
which was shipped to a man in Covington, 
said to have served a term in the Federal 
penitentiary at Atlanta, Ga. Akers sold the 
diamonds to Cothran, the Covington jeweler, 
for $2,100, and disappeared. The man to 
whom the trunk was shipped became fright- 
ened and carried the setting of the ring left 
by Akers to Sheriff Volz, of Covington 
County, Tenn., and is said to have explained 
the affair to him. It was further alleged 
that Cothran sent the stones to Leonard 
Krower & Son, of this city, for appraisal. 
Judge Cage sequestered them at the request 
of attorneys for Camp several months ago, 
and has now ordered the diamonds returned 
to him. Cost of the litigation was assessed 
against Cothran and J. Anthony Shelton, 
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also of Tennessee, who was alleged to have 
advanced Cothran the money to purchase 
the stones from Akers. 











Miss Evelyn Kopelowich, of the Roches- 
ter Jewelry Co., is away on a vacation for 
two weeks. 

The Sime Berson Co. has engaged two 
salesmen for the local territory. S. Marine 
and S, Berson leave for a business trip next 
week, 

M. Rosenbloom was in Binghamton last 
week on a business trip for the Ilex Optical 
Co. W. Levinson left town Monday for a 
month to call on the trade. 

Antonio Russo, jewelry salesman, 774 
Smith St., this city, was shot dead at mid- 
night, Wednesday, in a quarrel which started 
about a bottle of beer. His death took 
place in a saloon. Russo leaves a widow 
and five small children. 

C. E. Sunderlin, secretary of the N. Y. 
S. R. J. A., has mailed to each member of 
the association a request of H. N. Clark, 
president, for contributions to assist in a 
drive for the jewelers’ tax elimination 
campaign, A State membership directory 
was mailed with the other matter sent by 
Mr. Sunderlin. 

Charles Dygert, jeweler, Monroe Ave., is 
preparing to take a vacation. Mr. Dygert 
for the past 27 years has been diligently at- 
tentive at the watch bench and he believes 
that it is about time to take an outing. He 
has become an able autoist and may take 
the outing trip in his machine. Mrs. Dygert 
will go with him. 








Canada Notes 





Louis 
Montreal. 

A. E. Howard has opened a jewelry store 
at Gladstone, Man. 

Ernest Plourde, Montreal, has given a 
chattel mortgage to J. A. Chevrier for $200. 

The jewelry stock of C. F. Clare, Prince 
Albert, Sask., has been sold to C. P. Erwin. 

The stock of Arnold’s Jewelry Store, Re- 
gina, Sask., has been sold to James Gordon. 

Mallett & Munn, jewelers of Vancouver, 
B. C., have assigned to the Canadian Credit 
Men’s Trust Association, Ltd. 

G. Harold Robinson, a jeweler, of Wel- 
land, Ont., has given a chattel mortgage to 
J. A. and M, T. Tuckey for $5,175. 

James Russell, a boy living at Stratford, 
Ont., while camping with other boys by the 
Thames River, near Thamesford, having 
heard of pearls being found in clam shells 
started pearl hunting and found a_ pearl 
which the local jewelers consider very valu- 
able and possibly worth $500. ; 

The jewelry store of O. W. Ferris, of 
St. Thomas, Ont., was entered by burglars 
some time between last Saturday, July 21, 
at midnight and the following morning, and 
watches and jewelry stolen valued at $700. 
The store was entered at the front door 
with a duplicate key. Mr. Ferris was ab- 
sent from the city, and the robbery was not 
discovered until his return on Monday, 


Haber, jeweler, is registered at 
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M. B. Hudson, of G. F. Geiger & Son, is 
spending his vacation on a fishing trip on 
Green River. 

M. Parks Avery, of William’ Kendrick’s 
Sons, leaves for a two weeks’ vacation at 
Eminence, Ky., July 28. 

Maybelle Specht, of William Kendrick’s 
Sons, will leave for Columbus, O., about 
Aug. 1, for a two weeks’ vacation. 

Cora J. Ellis, of the sales force of Wil- 
liam Kendrick’s Sons, is making an extended 
tour through the west this month. She is 
at Denver, Colo., at present but will leave 
soon for California and Washington, 

Plans are being made among the local 
jewelers for representation at the conven- 
tion of the American National Retail Jewel- 
ers’ Association to be held at Providence, 
R. I., soon. As yet the only delegate defi- 
nitely decided upon is Will Irion, president 
of the Louisville Retail Jewelers’ Associa- 
tion. 


R. L. Kintz, of the International Silver 
Co., Derby, Conn.; Joe Hyman, represent- 
ing the Hyman Platinumsmiths, New York 
city; R. M. Hull, representing Fredk. Kauf- 
man, of New York; Herbert P. Barnett, of 
the Traub Mfg. Co., Detroit; Mr. France, 
of Whitehouse Bros.; A. J. Gannon, of the 
Tuttle Silver Co., and George Detmering, of 
the Joseph Noterman Co., Cincinnati, O., 
were among the recent commercial visitors 
who have called on the local jewelry trade. 

Mary M. Rieger, administratrix of the 
estate of the late George W. Rieger, has 
announced that the entire stock and all fix- 
tures of the George Rieger Jewelry Co. will 
be sold at cost, to both the retail and whole- 
sale trade. The stock, while not kept up as 
well as formerly, due to Mr. Rieger’s ill 
health for some time before his death, con- 
sists of the very highest grade Sheffield and 
sterling flat and hollow ware, a small line 
of jewelry and some exceptionally good 
values in watches. The business is being 
disposed of in this manner as there is no 
one left to carry it on, the sons of the late 
George Rieger being engaged in other lines 
of work. It was rumored at one time that 
the entire business, including fixtures and 
good will, would be sold to one person, but 
George Rieger said that no suitable pur- 
chaser had been found. 

Schneider & Doelckner, preparatory to 
removing their business from their present 
location at 104 E. Market St. to 114 W. 
Market St., are holding a sale. The new 
store, which is much larger than the old 
place of business, is being renovated from 
top to bottom. It will be ready for occupa- 
tion about Aug. 15. Saturday following 
Aug. 15, Schneider & Doelckner will have 
their formal opening. Announcement cards 
will be sent out to old customers and to a 
selected list of prospective patrons. Sou- 
venirs will be given to everybody who at- 
tends the opening. Eugene Doelckner, of 
the concern, has just meved into his new 
home on Kenwood Hill. This is one of the 
popular residence sections of the city, and 
Mr. Doelckner’s home, which was completed 
only a few days before he and his family 
moved into it, is quite an addition to the 
neighborhood. 
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A. J. DeRoy, of Jos DeRoy & Sons, sailed 
last week from Europe on the Leviathan, 
having bought a stock of diamonds abroad. 

“Charlie” Rihn and Henry Terheyden, of 
the Terheyden Co., will attend the Ameri- 
can National Retail Jewelers’ convention 
in Providence. 

Grafner Bros. and the S. W. Weinhaus 
Co. are receiving very good reports from 
the men they have on the road, Fall buying 
having started. 

The directors of the Hardy & Hayes Co. 
will meet this week for the election of new 
officers for that concern. It is stated that 
the business of the house for July showed 
an increase. 

Frank Lincoff, Weirton, W. Va., is open- 
ing a branch store at Cumberland, W. Va., 
which is near Weirton, and Mr. Lincoff 
is positive that the territory will prove an 
advantage to his business. 

John M. Roberts, of the John M. Roberts 
& Son Co., and Mrs. Roberts spent last 
week ,at Plainville, N. J., visiting their 
daughter and also a short time at the sea- 
shore, The daughter was recently married. 

Merchants who buy goods abroad are 
just a little on the anxious seat at this time, 
because of the financial condition in some 
of the countries and also in the matter of 
deliveries. In some lines deliveries are re- 
ported to be very slow. 

What jewelry is selling in Pittsburgh at 
the present time, is general in character, 
according to the reports of the merchants. 
Several good pearl and diamond sales were 
reported as having taken place in this ter- 
ritory during the last week. 

W. F. Hofmann, of Heeren Bros. & Co., 
is at present in Philadelphia but is motor- 
ing this week to the .Pocono Mountains, 
where he will spend most of the rest of the 
Summer. Albert Heeren, of the same firm, 
is motoring through Pennsylvania and New 
York State on his vacation. Men on the 
road for this house are sending in good re- 
ports at the present time. 

C. Glenn Sipe, of the house of Sam F. 
Sipe, mailed back some souvenirs to the 
customers of that concern in the shape of 
miniature wooden shoes during his stay in 
Amsterdam. In a line to THe JEWELERS’ 
CircULAR correspondent, Mr. Sipe says he 
found the market quiet on the other side but 
firm, He will be home next week, having 
had an enjoyable time connected with his 
business trip abroad. 

W. B. McConnell, of Pittsburgh, and a 
director of the National Retail Credit Men’s 
Association, has been made governor for the 
association of District ‘No. 4, including 
Pennsylvania and West Virginia, the coun- 
try having been divided into districts, simi- 
lar to that of the Federal Reserve Bank 
system, There are 15 districts. The terri- 
tory throughout the country has been divided 
up among the directors and the credit struc- 
ture of the districts will be kept tab on by 
the directors in these particular districts. 
They will report to headquarters in St. 
Louis. In this way, the national association 
will be in close touch with the credit situa- 
tion, as it affects the retail trade throughout 
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the United States. Mr. McConnell is a 
former president of the Retail Credit Men’s 
Association of Pittsburgh. The Pittsburgh 
members will furnish the national associa- 
tion with a missing debtors’ list and in turn 
its members will help to find such persons— 
those who move from one city to another 
without notifying their creditors of their 
address. 











J. J. Williams, of the Webb C. Ball Co., 
Cleveland, O., was in town last week. 

Mr. and Mrs. Charles G. Perry are at 
Pigeon Cove for their vacation. Mr. Perry 
is a member of the Ripley Mfg. Co. 

The sympathy of the trade is extended to 
H. W. Lundstrom, who recently resigned 
from the International Silver Co. on the 
death of his mother. 

Jacob Friedstadter has been made super- 
intendent of the Waltham Watch & Clock 
Co., which was formerly the Waltham 
Watch Co. He assumed his new duties at 
once. 

Benjamin Goldberg, “Jack of all trades” 
at the E. Howard Clock Co., will qualify 
for Tufts College in the Fall. He will take 
a general course. Benjamin is most ambi- 
tious and declares that he will come out of 
college with flying colors. 

The San Jacinto Co., Beaumont, Tex., 
has ordered an illuminated four dial tower 
clock from the Howard Clock Co. of this 
city. It has specially constructed dials to 
withstand the wind pressure, which some- 
times assumes a velocity of 80 miles an 
hour. The dials are 16 feet in diameter. 

A watch stolen from his store more than 
a week ago was received July 25 in the mail 
of Charles A. Lyman, Randolph jeweler. At 
the time, Mr. Lyman remembered waiting 
on some boys, one of whom purchased a 
cheap watch. He was obliged to go to the 
other end of the store to get change, and 
while doing so one of the youngsters took 
the gold watch. 

Charged with breaking into the store of 
Charles E. Ray, New Gloucester, and 
rifling the safe of gold watches and $185, 
Edward Currier, Waterville, and A. 
Getchell, Fairfield, were held in $1,500 bail 
in the municipal court July 26, while cases 
against them were continued to Aug. 1. 
Authorities are attempting to secure evi- 
dence against the men that will connect 
them with recent safe exploits in Maine and 
New Hampshire. 

Extensive alterations are being made to 
the offices of Charles May & Son Co. The 
changes provide much larger space for the 
material department and also furnish private 
offices. Light oak and glass partitions add 
considerably to the appearance of the .lay- 
out. The company is one of the oldest in 
Boston, having been founded more than 60 
years ago. Charles May, who started the 
business, still is in harness and active in 
the direction of the company’s affairs. 

Jacob and Sydney de Young, wholesale 
diamond dealers, are having their offices in 
the Washington building reconstructed. 
They have leased the whole of the premises, 
which give them four large rooms, where 
formerly they had two. The quarters are 
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divided by oak and glass partitions, with 
specially designed lights. Provision is 
made for private diamond offices, outer re- 
ception room and space for the clerical 
force. When finished the rooms will com- 
prise one of the best equipped diamond 
establishments in this city. 

The dream of pearl makers for centuries 
to create synthetic pearls, the same in 
texture and chemical composition as the real 
gems, has not yet been dissipated. The 
French scientist who brought fame to the 
little town of Hyannis a year ago when 
he hit upon the secret of making artificial 
pearls from Cape Cod fish scales, claims 
he has discovered the formula for creating 
a product that much more approximates the 
real pearl. Edouard Petow, who admits 
no one to his laboratory, says: “The arti- 
ficial pearls are very beautiful. But after 
all, they have only the coating of the real 
pearl, but the pearl I am making now is 
like the genuine in composition and in 
process of formation. The. difference will 
be that my new pearl will be able to be 
made in short space of time and not de- 
pendent upon the agency of nature.” He 
says that he has worked for two years on 
fish scales after he had found his present 
formula. 











James P. Black, the local jobber, returned 
last week from a business trip through New 
England. 

Herman Holzner, for many years with the . 
F, M. Whiting & Co., will represent the D. 
Evans Co. on the road. 

The J. F. Sturdy Sons Co. resumed oper- 
ations on Monday morning, after being 
closed for a week to make repairs to the 
factory. 

Most of the jewelry firms selling to the 
wholesale trade are closed down this week 
for the vacation period. All the silver firms 
had their vacation during the July 4th week. 

The office and packing room employes of 
the Bugbee & Niles Co. were tendered a 
dinner last Wednesday at the Weber Inn, 
Wrentham, by the firm. Howard Gardiner, 
treasurer of the company, was in charge of 
the party. 

O. W. Clifford, Walter’ McAlpine and 
Lester Wall, three well known jewelers, 
have been named as’ members of a commit- 
tee to be in charge of a banquet to be ten- 
dered Governor Channing Cox by the North 
Attleboro Republican Club sometime next 
November. 

Announcement was made last week of the 
marriage of Charles V. Whitmarsh, book- 
keeper of the F. M. Whiting & Co., to Miss 
Mildred F. Chase of Taunton. Mr. Whit- 
marsh has been with the Whiting concern 
for many years, and is well known among 
the trade. 

Henry Grant last week completed 65 
years of service for the Le Stage Mfg. Co. 
and its predecessors. In appreciation of his 
long and efficient service the LeStage Co. 
presented Mr. Grant with a_ substantial 
check and life position with the firm. Mr. 
Grant started work for the firm when it 
was known as The. Stanley Freeman Co. 
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The Pairpoint Corporation 


Factories: New Bedford, Mass. 


Branches: 
NEW YORK Manufacturers of 


43-47 W. 23rd St. ‘ 
MONTREAL oie 
Coristine Bldg. Artistic 
St. Nicholas St. 

SAN FRANCISCO 
Hammond Bldg. Glassware 

278 Post St. 


Green 
Amethyst 
Canaria 
Blue. 


Plain and 
Artistically Engraved Cut and Engraved 
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A Properly Arranged Table Is a 
Silent Salesman 





H4Y E you enough room in the interior 
of your store to set a party table? A 
cloth can be obtained for the purpose from 
some store stocking them and credit for 
the source given in a small card on the 
table. 
This table can be set with silverware, 


a party table you can set them on your 
table for her to see the effect. That is 
something which takes considerable sales- 
person time but in the end it is worth while 
for no store can give too much service to 
customers. 

“T bought all these things at X————,” 
is a wonderful recommendation for any 
jeweler. It means that the next party 
given in your town will have the con- 




















Group No, 322—HAMMERED BRASS JARDINIERES AND DINNER CHIMES FOR THE GIFT STOCK 
(See text on page 125) 


glasses, dishes, place cards, nut and bon- 
bon holders of paper and silver, candles 
in tall silver candle sticks, and in the 
center the Jack Horner crepe paper pie, 
or such novelties as the jewelry store may 
have which are adaptable for this party 
table 

The idea of this table is many-fold. 
Many women do not know exactly how 
to dress a party table. This they learn 
from your display. Your place cards and 
other novelties are displayed in their 
proper setting and the Jack Horner pie 
seems to belong to that table. Granted 
your customer will ask to see other place 
cards, other favors, other bonbon and nut 
individual dishes and other pies but she 
will undoubtedly prefer the table as you 
have set it. 

Another thing, with a set table, if your 
customer cannot visualize her purchases on 


sideration of your stock of favors, place 
cards, etc. And a reputation is imme- 
diately built up for the jeweler on this 
score. , 

Every jeweler wants a _ reputation in 
every line of merchandise he carries—and 
this certainly is an easy and novel man- 
ner to help it. But, let a woman dress 
that party-table. She knows the little 
touches due a table which many men over- 
look and do not even miss. Here again 
is where a clever saleswoman on your 
staff is almost essential though a wife can 
always be called upon if only male em- 
ployees are connected with the stores. 

Push your favor stock to its utmost and 
get the most out of it. Never have any 
stock in your store which you do not 
push to the utmost. It is unfair to your 
store, your salespeople and even your cus- 
tomers. 


Flowers in the Store 





FLOWERS in the store have been spoken 
of several times in the gift department 
of THE JEWELERS’ CIRCULAR, but again, 
backed by the word of a prominent and 
progressive jeweler we make. a plea for 
flowers on the counters of the jewelry store. 
Summer is flower time, so is Easter, and 
Christmas. Flowers in the jewelry store 
lend an air of enchantment which is very 
befitting the class of merchandise shown 
there. Another thing—jewelry stores sell 
vases of all types and descriptions. Are 
not vases more attractive with flowers in 
them? Are not women more apt to buy 
vases if they see them filled with beautiful 
flowers, or the simple flowers which grow 
in her garden? Will not a woman buy a 
pansy or violet dish if she sees it filled with 
flowers? Yes, more often than if she does 
not see flowers in it. The vase alone is 
not as much of a reminder as the vase or 
dish filled with flowers. 

This prominent jewelry store which has 
practiced and proven this idea has vases 
—one or two—on each counter of the store 
during the Summer—flowers which are dis- 
tinctly the garden variety. During Easter 
time the store is filled with vases and dishes 
filled with flowers, with plants in pottery 
jars. This same idea is carried out at other 
holiday seasons. 

And the result? At Easter time the 
‘casual observer would wonder if the store 
were really a jewelry and gift store or 
whether it was a florist. 

“I like that vase with. the flowers in it,” 
one customer will say, “Will you send it 
to the house just as it is?” And so on, 
with the plants in their beautiful pottery 
jars and the vases of flowers. 

Easter time, with flowers and plants fill- 
ing every corner of the store, a great busi- 
ness is done in vases and jars of all 
descriptions. Though not confined to Easter 
time, the sales are heavier at that time than 
any other. 

This is just another little merchandising 
plan which can push the sale of a particu- 
lar article—the sale of vases and of pottery 
jars for flowers and potted plants. Can 
you utilize the idea in your store? The 
florist does not carry vases, nor does he 
carry a large assortment of pottery jars— 
but the jeweler can carry a small assort- 
ment of flowers and plants about his store 
for the purpose of decoration and also to 
sell which will push the sale of his vases 
and jars up to some instances an increase 
of fifty per cent. 








Art Bryngelson has disposed of his 
jewelry business at Shell Lake, Wis., to R. 
J. Goetzl, and has gone to Harlowton, 
Mont., where he expects to again engage 
in business. 
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pensive that the woman who must 
provide many shower presents at this 
season will be deeply grateful to you 
Order this dish today. Show it and it is for suggesting it. And the woman 
sold (with a considerable profit). We'll who receives it, will be coming to you 


ship the day your order reaches us. or other pieces of Hawkes artistic 
) crystal-ware. 


IF T. G. HAWKES & COMPANY Corning, N. Y. 


i) Pacific Coast Office: 140 Geary Street, San Francisco, California. 
as a 7a Canadian Representative: R. G. How, 118 Coristine Bldg., Montreal, Canada. 
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It’s Just the Thing for |; 

No. 3703Salted Almond Dish, b 
rod fitted with detachable handle Sh P =~ f 
of nickel plate. $1.50 each net. a ower r esent e fs 
6e7,? ° ° "i ( 

fo It’s just the thing for a shower ||‘ 

an 7 9 ° (' 
“Ae present’”—you will hear one cus-_ ||, 
ia tomer after another say when you ) 

show this dainty salted almond dish. |/4 

(Suitable for after-dinner-mints also). |/@ 

In exquisite taste, yet it is so inex- |/4 
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Hints for the Dealer Conducting a Gift Department 














Epitor’s Notre:—Jewelers who are intercsted in special lines for their Gift Departments are invited to 


suggest articles which they desire to see illustrated. 


Whenever possible, illustrations and descriptions of 


such articles will be published in this department and additional information given upon request when- 


ever the data is available. 


BRASS goods are always popular. No 

matter what the articles may be they 
are effective in decoration. In Group 
No. 322 are shown interesting examples of 
this metalware. The dinner chimes, which 
come in various sizes from 19%4 to 14 inches 
in length, are ornamental and useful. They 
consist of a black mission rack and six brass 
tubes. The hammered brass bowls or jardi- 
nieres may be obtained in different sizes, 
making them convenient for use in various 
ways. The artistic handles at the sides 
give them a note of distinction. Articles of 
this kind should move quickly and the 


time. During the war when there were no 
importations in this line there was little evi- 
dence of its popularity but after the renewal 
of activity in trade this beautifu] and quaint 
silverware began to attract considerable at- 
tention and many of the domestic manu- 
facturers of silver-plated ware started in the 
manufacture of reproductions of these 
charming patterns, carrying out the old 
world designs in various articles of modern 
use. Group No. 324 shows a number of 
particularly attractive articles both orna- 
mental and utilitarian, Especially useful are 
the hot plate pads. The present mode of 
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tractive goods than ever and, in line with 
the potteries, are presenting much colored 
glass for table use, which has an extremely 
decorative effect, Group No. 325 shows sev- 
eral styles of stemware. The three center 
pieces with spiral optic effect are the prod- 
ucts of a celebrated European factory. The 
bowls of these are made in many colors with 
stems of another hue, thereby making a most 
alluring finish to a well set dinner table. 
Such colors as amber with blue stems; ruby, 
blue, amethyst or emerald are used for the 
bowls with a harmoniously colored stem, 
but in contrast to the bowl. This gives a 
wide scope and enables a jeweler to match 
up any color scheme that any of his patrons 
desire. The other illustrations are of do- 
mestic ware, some having the optic effect 
while others are pure crystal glass. The 
decorations on these are cut, engraved and 
etched. A multiplicity of designs are avail- 
able in all of these shapes and there would 
be no difficulty whatever for a jeweler to 
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Group No. 323—ORNAMENTAL AND USEFUL BITS OF COLORED CHINA HELP TO 


jeweler should intersperse his stock with a 
few attractive pieces of this metalware. 
* * + 


sright colors in china articles of utility 
and ornamentation, are the vogue, or, to put 
it stronger, are the rage. Up-to-date young 
matrons are pleased with the possession of 
a high-grade piece of china that is both ar- 
tistic and brilliant in coloring. Here is a 
fact that jewelers will do well to bear in 
mind. The contrast of colors, too, has been 
given much thought by the artistic. One or 
two ornamental pieces, which might include 
a flower vase or candy dish of pure white, 
or a comport of pure white with colored 
floral decoration, form a most desirable con- 
trast with the exotic coloring of the parrot, 
the iridescent coloring of a peacock or the 
brilliancy of a pheasant’s rich red and gold 
plumage. Group No. 323 shows a few 
pieces of several lines that the progressive 
jeweler should investigate. The peacock, 
the pheasant and the parrot are all in the 
natural colors of the birds in the height of 
their plumage, while the swan is of pure 
white. The other three pieces are of white 
body. The flowers, all made perfectly to 
emulate nature’s specimens, are made sepa- 
rately of china before being applied to the 
main portion of the vase. They are then 
all baked in the kiln together. The flowers 
and foliage are all faithful reproductions 
both in shape and color. The open work of 
the vases is one of the most delicate opera- 
tions in the art of pottery. 

* * ' 

_ Dutch silver products and their reproduc- 
tions are very much in vogue at the present 


‘age has been found. 





serving meals from a bare table or on doilies, 
make them indispensable in keeping the hot 
dishes from marking the polished table. The 
Turkish cigarette box is of a hand-chased 
effect with a copper base. It will not tarnish 
or lose its lustre. The Egyptian salt and 
pepper shakers also have copper bases heav- 
ily silver-plated, oxidized and lacquered. 
They embody all the old Egyptian art, such 
as hieroglyphics of Horus, the Sun God; the 
great God and Goddess, Osiris and Isis; the 
Lotus; the Holy Beetle, etc. They are all 
of high quality and moderately priced. The 
creamer and sugar are gold plated on the 
inside. 
* + * 


Jewelers have repeatedly been advised in 
these columns to take up stem-ware as one 
of the most profitable lines of enterprise in 
the field of goods, not actually jewelry, but 
adaptable to a jeweler’s stock. It cannot be 
too forcefully brought home to retailers that 
this is not only a profitable source of  in- 
come from the original order, but from. the 
first day the original order is taken an un- 
ending chain of refill orders to replace break- 
With 50 or 100 cus- 
tomers buying stem-ware from a jeweler, 
not only would he be receiving constant 
breakage refill orders but he would, if he 
applied intelligence to his business, get his 
various customers to add to and increase 
their supply of glass, by adding water sets, 
ice cream sets, berry sets, sherbet sets, finger 
bowls and the many other items that go to 
make up a complete crystal set for a well- 
equipped home. Today the glass manufac- 
turers and importers are offering more at- 


BRIGHTEN UP THE GIFT SECTION 


arrange to control one or two such patterns 
in his town, thus making it an exclusive line 
which makes it impossible for his customer 
to secure refills in any store but his own. 
Elegance of shape has as much to do with 
selling crystal or colored stemware as has 
the design of decoration or the color of the 
glasses. Therefore, the jeweler must use 
great discretion in making his first pur- 
chases, being sure that he has secured the 
correct shapes. The next step is to be sure 
that the glass of which the ware is made is 
a pure crystal. If he is careful in these 
two points and uses good judgment in select- 
ing the decorations and colors he puts in 
stock, he will soon find that this stemware 
trade is a very important branch of his 
business. It will draw a good class of trade 
and add customers who will also be in- 
terested in his regular jewelry stock. 








E. L. Glouskin, New Haven, Conn., re- 
ported to the police several days ago that 
his office on the second floor in the build- 
ing at 1048 Chapel St. was broken into some 
time between 5.30 p. M. on July 24 and 6.30 
A. M. July 25. The thieves cracked open 
the safe and stole a miscellaneous assortment 
of jewelry worth about $1,000. In break- 
ing open the safe, the men used drills and 
a sectional “jimmy,” otherwise known as a 
“can opener.” The burglars apparently 


were frightened away before they completed 
the job and left behind them a large gray 
flannel bag containing jewelry worth about 
$1,500. Two strangers who were seen about 
the place the day before the robbery was 
committed are suspected as the thieves. 
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Our New Line of High Class GIFT ARTICLES Now on Display 


Small Tea Tables, Marble or Inlaid Tops, 
Crystal Table Candelabras 


aon 


Let us send 
you an 
illustrated 
price list. 








GLAENZER TRADING CORP. *22,WEST 2th ST: 


Importers of Filet Laces, Furniture, Art Objects, Accessories for Decorations, Antiques 
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The Gift Department Linked with the Jewelry Stock 








By Vivian Radcliffe Bowker 

















the gift department of THE JEWELERS’ 
CircuLAR for March 14 appeared the 
article entitled “Reorganizing stock for the 
Gift Department” and in this article it was 
stated that one of the large New York 
jewelers was reorganizing his gift depart- 
ment to link it up more closely with his 
jewelry and silverware departments. It was 


stated in that article that these changes 
would be completed within a month and the 
new layout would be given during April. 
But changes necessitate considerable work 
with painters, carpenters and display mana- 





frames where we meet a half moon show- 
case against the wall backed with a gray 
cloth and having glass shelves. This is our 
entrance to the gift department proper and 
all of the wall show cases even the center 
showcases are of the same style—gray cloth 
background and glass shelves. In the half 
moon showcase are gold frames of all sizes 
and designs completely filling that small case. 
Now we will follow along the left-hand side 
of the room naming the types of merchandise 
which are displayed, and in this way showing 
how both jewelry and novelties have been 


Group No. 324—UNIQUE GIFT OFFERINGS SURE TO ATTRACT ATTENTION 
(See text on page 125) 


gers. 
department was not disorganized, and has 
just been completed. 

This store has on its main floor the main 
stock and off to the back a gift department 
which is approximately 25 by 30 feet. On 
the second floor are all types of silverware 
and another floor is devoted to china and 
cut glass. The main floor contains all gems 
and jewelry which are sold in the house and 
has the conference rooms along one side. 
The gift department extends two counters 
into the main jewelry store, the first of these 
counters contains playing cards, calling 
cards, card tallys and score pads; the next 
counter contains leather bags with gold tops, 
sets of pens and pencils in gold and silver, 
address books, engagement books, “My Trip 
Abroad,” and the next case chips and card 
cases of all styles and description, while the 
next case contains dominos, packs of cards 
and different styles of smoking boxes. 

The display case along the walls behind 
these showcases contain bags from the over- 
night bag to the equipped suitcase, desk sets, 
beaded bags, toilet cases and leather backed 


It was done slowly so that the whole combined very successfully. These cases are 


all wall showcases; the center cases will be 
spoken about later. 

Following the gold frames are boxes for 
cigarettes and cigars and a miscellaneous 
assortment of smoking articles. Also a 
group of medicine cases with their glass bot- 
tles and with their silver or gold caps as 
the case may be. The next case contains 
equipped bags. These bags inave silver, gold 
tortoiseshell, ivory, amber and another ma- 
terial which is varied in color equipment. It 
might be said that these equipped bags take 
up about one-third of the showcase space on 
that side of the room. But there is no dupli- 
cation of style in that display. As an article 
is sold it is replaced immediately from stock. 
If the customer wishes a bag equipped with 
silver or ivory instead of gold the silver or 
ivory is taken from the toilet goods stock 
and placed in the bag so that she may see 
how it appears. 

Next to the equipped bags are jewelry 
cases ranging in all their styles and next 
vanity cases, vanity boxes and vanity bags, 
The vanity stock is exceptionally complete 
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because it has been found that these are 
very good sellers not only as gifts but 
among all women for their own use. They 
sell rapidly and even though this is the case 
the stock is not duplicated on the shelves 
but kept in a store room particularly ar- 
ranged for this purpose. The next case has 
the sets of umbrella handles and tops to 
match, leather cases, vases with silver base 
and glass tops, removable, or other combina- 
tions and some odd boxes which women al- 
ways buy, but always have around the house 
and for which men can never understand the 
use. The next case is filled with some more 
of these boxes and odd pieces of desk sets. 
Then come canes of every description to 
please even the most particular men. Fol- 
lowing canes come umbrellas and we are now 
at the end of the room. At the end of this 
room is one big case containing picture 
frames of leather and silver. A doorway to 
the right of this showcase gives entrance to 
the Ladies Room which is set up with desks 
and other accessories which please women 
customers. 

We will follow from there up the other 
side of the room taking in the type of mer- 
chandise carried in these showcases. There 
are scales, pads, memo pads, date pads, cal- 
endar pads, desk pads and other odd pieces 
which can be used on business desks. Next 
come tallys, screens with or without pad 
and pencil attached in leather and heavy 
silks. Also some large portfolios. The next 
case contains portfolios in leather and painted 
novelties which match and also book ends. 
The next case contains sewing sets and 
boxes, smoking boxes, trays of silver and 
cigarette and cigar books. These books open 
as would a real book displaying an interior 
large enough to handle a good supply of 
either cigars or cigarettes and their leather 
covers are very deceptive. The next case 
is devoted to note books, silver boxes and 
boxes of royal metal. In this case are very 
attractive prayer books with their ribbons 
marking references but when open two packs 
of cards are found inside. The next case 
contains social register covers, match boxes 
and several dishes of silver. The next case 
contains smoking trays and desk sets in sil- 
ver and leather also a few enamel desks 
and smoking sets are also found in that case. 
Silver, paper holders, some clocks, enamel 
vanity and bureau sets, desk scissors of sil- 
ver and silver and enamel combination paper 
cutters are in the next case. The next show- 
case contains clocks, powder puff jars in 
silver and in glass and then come two tele- 
phone booths and along this end of the 
room are some doors—where they lead to 
the writer did not inquire but they seem to 
be a part of the office. 

The center showcases are two in number 
with entrances on either side. The one 
which we first look upon when entering the 
department contains, at the end, ladies toilet- 
ware in silver and gold. On either side were 
silver sets in other designs and style of 
toiletware for women. Then comes the 
division in the case. Silver brushes, mili- 
tary brushes and other toiletware for men 
are to be found on the right-hand side, 
while men’s and women’s toiletware in odd 
pieces and all types of traveling and expen- 
sive razor sets were on the other side. The 
other end of this case contains a complete 
and very beautiful display of flasks set in 

















THE NOVELTY 
OF THE SEASON 


VANITY SET 


(Patent applied for) 
Novel things are desirable 
But, 


the combination of Novelty, 
Art and Utility is rare 


This Cologne-Puff-Box is 
The Hit of the Season 


The base of the Cologne bottle forms the lid of the 
puff-box. 

The decorations are exquisite and rich. 
Gold encrustations with delicate tints of 
colors, such as turquoise blue, rose pink, 
heliotrope, etc. 





Orders are being filled in the order in 
which they are received, so don’t delay in 
placing your order. 


Write for prices. 







Fostoria Glass Co. 
Moundsville, W. Va. 
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JULES SCHWAB IS BACK /1/ 
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Many Beautiful 
Novelties 
Have Arrived! 


They are more fascinating than ever. 
More are expected on each incoming 
steamer. See them here if you can. If not, 
we will send you some for selection. 


Wonderful Beaded 
Bags 


Dainty Necklaces 


Smart Cigarette Hold- 


Exclusive Novelty ers and Cases 


Bags 
Steel Beaded Cro- 
cheted Bags 


Pendants on Cords 
Clever Bracelets 
Unusual Earrings New Brooches 


Novelty Bar Pins 


JULES SCHWAB & CO. 
IMPORTERS 
Three Seventy-Seven 


Fifth Avenue 
at Thirty-Fifth Street 


New York 








The Sisters’ Creations 7 Rue Bergere, Paris 
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trays either of different designs but the 
same size in a tray or an assortment of 
sizes of the same design in the tray. 

The second center showcase contains in 
the front cigarette cases in trays, arranged 
the same as the flasks which they face. 
These cigarette cases are engine turned and 
engraved. On the right are silver pencils, 
smoking pieces, holders for cigarettes and 
cigars with silver trimmings or of plain 
expensive ambers and jades. Smoking tray 
clusters of silver trimming on cut glass or 
enamel with silver are next in these trays 
the silver is hammered, engraved or engine 
turned. The left side of the case holds 
vanity cases and novelties in the form of 
charms and figures in gold, silver, wood, 
ivory, jade and other precious stones; per- 
fume vials, silver, enamel and gold and ivory 
manicure sets in leather or moray cases also 
moray pocket cases and an assortment of 
small change purses. 

The right side of the division between 
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Buying Old Silver, Pottery and China 


HERE is a craze, and quite a heavy 

craze, for old pottery, old china and 
old silver. The craze also extends to 
bronzes and brasses but as few jewelry 
stores have learned to cash in on these big 
selling articles we will not touch upon them 
any more than that generally. 

Along this line we learned that 
jewelry store had a man in England 
bought odd pieces of silver, pottery and 
china, which had belonged to nobility, and 
sent them to America to that jewelry store. 
The result was that the jewelry store had 
on its shelves several silver vegetable plates, 
one with a coat of arms and crest, dated 
1790, of rolled plate and ornamented in solid 
silver, and another of silver with the crest 
of the Prince of Wales who became George 
1V, dated 1810. There had been other 
plates but they had been sold, promptly 
from their shelves, and though this jeweler 


one 
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Greoure No. 325—STEMWARE IN A 
(See text 


the showcases (so that one can get behind 
them) contains purses and bill folders of 
leather with expensive tooling and gold or 
silver trimmings. To the left side are key 
holders in moray and leather cases, and a 
large assortment vanities, magnifying 
glasses, cigar and cigarette holders, buckles 
in silver and gold, and men’s leather belts. 
The end of this case contains silver and 
gold eyeglass cases, watch chains of differ- 
ent types, some more silver and gold pencils, 
scissors and book marks in enamel and gold 
and the medal of Saint Christopher, which 
is believed to protect autoists against auto- 
mobile accidents. 

It can be easily seen that this display of 
stock linking up jewelry and gift depart- 
ment merchandise is one which enables the 
customer to see the complete stock of the 
store in less time and assist in making her 
selection. 


This layout may be of assistance to other 
jewelers who are considering this same idea 
but are not just sure how to group and lay- 
out their stock or how well the idea will 
work. It had been tried in a small way in 
this store and found so successful that this 
whole reorganization took place. It is given 
here so that it can be utilized by other pro- 
gressive jewelers who desire to reap the 
greatest amount of profits from their gift 
departments. 


CHOICE OF 
om page 125) 


SHAPES AND DECORATIONS 


is in New York State the sale of one of 
these old English pieces of silverware was 
made to a western customer who was 
touring the east and had stopped into their 
store to look around. 

In stock also was a coffee urn dated 1795. 
These were quite big drawing cards for 
their silver department, but these were not 
all that they had. Among the new silver- 
ware were articles which the silver buyer 
had picked up from sales, from auctions, 
and from estates which were closed. When 
any kind of a sale was to be held which 
might bring forth some valuable old china, 
silver or pottery, the silver and china buyers 
were there. And they purchased whatever 
they thought were the goods to be placed 
on the shelves of their store. 


There was pottery there, two beautiful 
big Chinese vases among them which had 
been bought at one of these sales and were 
now for sale. And the same in china. 

There is no need of going deeper into the 
idea. There are people today who want 
old pieces of china and pottery, and of 
silver, but who have not the time or do 
not know about many sales. Therefore, if 
a jeweler will buy up this old merchandise 
and display it in his gift department and 
china and silver departments, these people 
who want such merchandise will know 
where to come, and because it is handled 





129 


by a jewelry store they will feel that they 
are getting ‘their money’s worth” when they 
pay the jeweler’s price. And in selling this 
class of merchandise the jeweler can make 
from 50 to 100 per cent. profit for he cer- 
tainly cannot sell at the price which he paid 
at auction or at a 25 per cent. profit—it 
would make the price too low and people 
would underestimate the value of the mer- 
chandise. 

So, the next sale you hear of, run over 
and see if there is not something you can 
gather from it which will fill the heart of 
these antique “collectors” with joy and 
bring them in to see you often. 





The Jewelers’ Shop the “Gift Shop ofe 
the World.” 





DURING the convention of the A. N. R. 

J. A. at Providence, R. IL. this month 
while the retail jewelers of the nation 
are sitting in solemn conclave discuss- 
ing all the various ramifications of their 
business and the multifarious difficulties 
which have to be overcome in their industry, 
it would be well that they devote a part of 
their time to the much neglected department 
generally referred to as the “Gift Depart- 
ment.” 

The title “Gift Department” is somewhat 
of a misnomer, because almost everything 
that a jeweler sells is given at some time 
or another as a memento of some anni- 
versary or to celebrate some auspicious 
event. Has not the jeweler’s store always 
been the gift shop of the world? Then 
why designate any department therein as a 
“Gift Department”? But as it has become 
the custom to so call a section of the store 
which contains “goods other than jewelry, 
but adaptable to a jewelry store,” it is un- 
wise to start still another custom. A 
jeweler should take the utmost advantage 
of the situation as it now exists and seeking 
to enlarge its scope, reap all the benefits he 
possibly can from it. 

“Oh! I haven’t room,” explains one man. 
The answer is “Make room and do not let 
your competitors, the Gift Shops, steal 
your business.” 

Another says, “I can make more money 
selling a $150 watch than a dozen smaller 
gifts.” Yes, but does one have customers 
calling for $150 watches every hour in the 
day? Are there not many hours in the day 
when he is just waiting for customers? 

If the jeweler has an attractive gift de- 
partment wherein he shows all kinds of 
pretty, dainty and artistic goods other than 
jewelry, do you not think that he will be 
busier every hour and each hour add _ per- 
centage to his profits? It offers a golden 
opportunity for the jeweler. 

The situation is more serious than 
jewelers will give credence to and there 
could be no better time, when discussing 
jeweler’s affairs at the A. N. R. J. A. con- 
vention, Providence, in August, to bring 
this matter up and open a campaign to re- 
instate the jeweler’s shop as the “Gift Shop 
of the World.” 


’ 








R. G. Payne will buy out and take over 
the jewelry stock of his nephew, Herman 
Payne, Milton, Fla. 
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See These First 


During the Chicago Gift Show 
at the Palmer House 


Rooms 634-636-641 


HAEGER POTTERIES, Inc. 
APPLETON STUDIOS 
MARMORSTEIN STUDIO 
A. H. WATERMAN & CO. 

















Borghese Productions 


Replicas of beautiful objects belonging 
to other ages, made in a variety of 
artistically selected pieces appropriate 


THE ROMBONG, Inc. 

STUDIO ART SHOP 

DE LUXE LEATHER GOODS, Inc. 
KRIELKRAFT STUDIOS 

THE GIFTS CO. 

H. W. SCHMIDT CO. 

A. W. MAAS & CO. 
PATTERSON STUDIOS 

ART CRAFT PRODUCTS 

C. M. COOPERSMITH CO. 
COLUMBIA WAX WORKS 
PERIN-FAIR CO. 

INMAN STUDIOS 

MILLAR STUDIOS 

SHIRLEY STUDIOS 2, 


W. C. OWEN 


Direct Factory Representative 


17 N. Wabash Ave. CHICAGO 


Principal Gifts, Artwares and Novelties 
Supply House in the Middle West. 


for use in the best homes. 














Wonxs-Springfield, Mase 





CHARLES HALL. Inc. 
18 West 23” Street, NewYork(e 


























Jewelers Visiting Providence 


should not fail to visit Pawtucket, where the 
Pohlson Galleries line of gifts are manufactured. 
As a side-line this line of gifts is of real im- 
portance to jewelers. We will be glad to send 
catalogue and further information if interested. 


THE POHLSON GALLERIES 
PAWTUCKET, R. I. 


Watch dials. 














Everlasting Photographs 


BURNED iNTO CHINA 


For monumental purposes, also any kind of fancy 
goods, brooches, lockets in photo tone or tinted in 
natural colors. We also burn photographs on 


Ask for Illustrated Catalogue, 


F. J. H. ABENDROTH 
7203 Franklin St., Forest Park, IL, P. O. Box D 














It is Always a New 
Novel Idea with— 


ART-CRAFT PRODUCTS CO. 
5335 N. Western Ave., CHICAGO, ILL. 
Let this coupon point the way to bigger silver profits 





No. 62-P—Turkish Cigarette 


Science knows of only one pro- 
cess by which the original hand- 
chased die can be reproduced with 
the same sharpness and distinctness 


in design, and that is the elec- 
= trolytic process of manufac- 
ture, which is exclusively 


used on all 
Art-Craft Prod- 


ucts. 






Gentlemen: Please send us, transportation prepaid, sam- 
ples and catalog of your Old Dutch Silver Reproductions 
with a view to our placing an order if found satisfactory 
in quality, craftsmanship and price. Will remit in due 
course to cover your memorandum bill or return your 
samples within 30 days carefully packed. 












8-1-23 
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Section of our Street and No. ............. s Aeistnetat ieee aie ae City and State........... 
large tank room 


A standard of 
quality by which 
other products 
may be judged. 
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42 Walnut St., Newark, N. J. 
MAKERS OF 
Ladies’ Fancy 20K. White and 14K. Green 


Gold Stone Rings and Diamond Mountings. 








Manufactured, Repaired, 


Refinished, and 
Painted 
with Radium— 


Special Dials to fill 
special orders for pre- 
sentations, etc., quickly 
made at reasonable 
price. Quantity orders 
especially solicited. 
Estimates and Prices Sent 


Upon Request. 
Write Us. 


Swiss Radium & Dial Painting Co. 
116 Nassau Street New York City 


Watch Dials, 











NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 








9 Throw your worn out Tiffany Rings in the 
DON T melting pot. SEND THEM TO US. We 
will make them look like new for 75c and up. 


M. J. Stern & — 
Brother 


| Repairing and Special 

Order Work for the 
Retail Trade 

61 BEEKMAN ST. 

New York City 

UP TO % CT. $0.75 

UP TO % CT. 1.00 

UP TO 1 CT. 1.25 

UP TO 2 CT. 1.50 














The Protection Ring Guard 
Has No Points to Catch or Scratch 
EASY TO PUT ON 


Made in 14K Yellow and White 
Gold 


The Lion Safety Pin Clutch Co. 


Pat. Feb. 20, 1917 10@ W. 2ist St., Room 411, New York 





Pat. May 25, 1920 


| DIAMONDS CUT, RECUT AND REPAIRED 


Our specialty is the prompt and efficient cutting of your difficult 
and ordinary gems in our own factory under the care and supervision 
of none but experts Write Us for References and Prices. 


Emerald Cuts, Marquise Shapes, Pear Shapes, etc. 
mR R. PEREIRA * © © (Formerly With Eduard Van Dam) 


Cutters of Diamonds Exclusively 
New York City 








THE BUYERS’ DIRECTORY 
Price $1.00 


The Jewelers’ Circular, 11 John St., New York 








64 Fulton Street 

lucis PITKIN inc. 
ANALYSES OF 

PLATINUM METALS, WHITE COLD 


CREEN COLD, SOLDERS, WASTES 
47 Fulton St. New York 











Precious Stones 


Cutters aé Importers Superior Lapidary Co. Cut from Rough 
of AUSTRALIAN SAPPHIRES 


62 West 45th Street, New York 


Phone Vanderbilt 6479 


to fit 
Your Mountings 




















Have you a Diamond with Red DIAMOND DOCTORS 


Imperfections? We remove these 
Red Spots and increase the value 
of your stone. 


Trade and Bank References 


A. SHAPIRO & SON 


71 Nassau St., New York City 


We carry a complete line of 
Platinum Waltham Opera 
Watches in all shapes with or 
without Diamonds. 


Tel. Cortland 1540 


















132 


THE JEWELERS’ CIRCULAR August 1, 1923. 











a 
ah 


WATERBURY 


















.. 











Da 


52" CLOCK COMPANY 
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The Sign of GES 900 Time 









































Clocks 


Pre-eminent by Inheritance 


HE time-keeping precision found within 

the movement of a Waterbury Clock 
discloses the time-honored principles and 
policies that for 65 years have prevailed 
within the Waterbury Institution. 


Every Waterbury Clocksman... . a special- 


izing veteran in a particular process....is — 


dominated always by the broader Waterbury 
tradition of pre-eminenceinclock production. 


Through the most modern of specially de- 
signed automatic machinery Waterbury 
maintains fixed uniformity of make at least 
production cost. Critical inspection at every 
stage of making adds weight of ultimate 
authority to the final O. K. of Waterbury. 


Write for the complete new Waterbury Cata- 
logue showing the most recent models and 
the most popular of the old. Have us tell 
you|the What, Why and How of Waterbury 


pre-eminence in dealer sales and profits. 


WATERBURY CLOCK CO. 


Salesrooms: 
NEW YORK CHICAGO 
SAN FRANCISCO TORONTO 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
CircuLar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their busi.ess. 

















Busy Hands Make Light Selling 





Written Expressly for The Jewelers’ Circular 














No man can feel himself alone 

The while he bravely stands 

Between the best friends ever known, 

His two good, honest hands. 

—Nixon Waterman. 
HAVE you, as a retail jeweler, ever given 
any serious thought to the part your 

hands play in selling jewelry? Has it ever 
occurred to you that the use you make of 
your hands in the presence of a customer 
speeds up or retards sales, as the case may 
be. An awkward pair of selling hands can 
undo all that an intelligent line of sales talk 
seeks to accomplish. 

It has been said that trained hands go far 
toward making satisfactory sales, and it is 
worthy of note that a salesman’s hands do 
assist materially in bringing the average sale 
to a speedy and successful termination. 
Permit me to elucidate. A woman of the 
hard-to-please type comes up to the counter 
and asks to see wrist watches. You will, in 
all probability, show her several styles, nam- 
ing prices in each instance, and then com- 
ment upon the virtues of each separate time- 
piece in the interval. She may listen to your 
sales argument without displaying any emo- 
tion whatever, or giving you a hint as to 
what particular watch she prefers. Trying 
as it may appear to sell a customer of this 
type, there is usually a way out of the dif- 
ficulty. 

Has it ever occurred to you that most 
women like to try on things they are about 
to purchase for personal adornment, regard- 
less as to whether it be a suit, a watch or 
a string of beads. You have tried to talk 
this woman into buying a watch, all the 
while neglecting to suggest that she try it on 
her wrist. Use your head in selling, but use 
your hands, also. 

One of the first things I do in selling a 
lady’s wrist watch is to slip the timepiece 
over her hand, adjusting the ribbon brace- 
let to her wrist. While I am driving home 
my selling arguments, I am making my 
hands help along the good work. Very 
often it is the deciding hand of the jewelry 
salesman that assists the customer in mak- 
ing up her mind what to buy. Even keeping 
the finger poised above, or resting on the 
article you hope to sell, is sometimes suf- 









ficient to make the customer want that par- 
ticular item in your stock. So much for the 
“deciding” hand in selling jewelry over the 
counter. 

Let us now consider briefly the part “will- 
ing” hands play in making sales. The alert 
salesman finds it a pleasure to anticipate a 
customer’s wishes. He sees a man pause be- 
fore the floor case containing emblem rings, 
and assuming that the customer wishes to 
at least price the rings, he takes out the tray 
and places it before him on the counter. 
Even though the customer had no intention 
of buying a ring just then, he could hardly 
help but be impressed with the salesman’s 
willingness to show him the rings. When 
this customer is actually in the market for a 
ring, his first impulse will be to seek out the 
salesman who first waited upon him. Many 
times unexpected sales can be made by hands 
that willingly reach into the showcase or 
window for some article a customer happens 
to be interested in. I know this to be a fact 
from actual experience, and I honestly be- 
lieve less sales would be lost in the average 
jewelry store if salesmen were more ready 
to take the initiative in this respect. 

“Selling hands” are part and parcel of 
every jewelry salesman’s make-up, or should 
be, at least. Do you realize that hands that 
hold up for the customer’s inspection fine 
watches, silverware, or in fact anything in 
a jeweler’s stock, impresses the customer to 
a certain degree with its intrinsic worth and 
beauty? Furthermore, this attitude of the 
hands helps to create a desire for the article 
on the part of a customer. Fine art in 
jewelry salesmanship consists partly in the 
ability to handle beautifully finished mer- 
chandise without finger marking. The exer- 
cise of care in this respect on the part of a 
salesman not only imparts to the stock that 
appearance of newness, but serves to im- 
press the customer as well with the impor- 
tance of properly caring for jewelry and sil- 
verware, 

“Courteous” hands are a very necessary 
factor in connection with the successful 
termination of every jewelry sale. In mak- 
ing change, for example, the “courteous” 
hands will place the loose coins in the cus- 


tomer’s outstretched palm, rather than strew 
them over the counter. Nothing, in my esti- 
mation, is quite as irritating as being obliged 
to pick up coins from the glass top of a 
showcase or counter. Bills should be count- 
ed out singly before the customer and placed 
in his or her hand, as the case may be. I 
never consider a sale closed until I have 
made it as easy as possible for customers 
to deposit the change in their purses, if there 
is any due them. Ladies, particularly when 
wearing gloves, are grateful for such cour- 
teous attention. Parcels that are neatly tied 
up and carefully handed to the customer 
carry with them a message of good-will, and 
it is this particular feature of a store’s serv- 
ice that helps to win and hold friends for a 
jeweler. Be your own judge as to which 
you consider the best salesman of the two— 
the one who politely hands the parcel ta you, 
or the one who shoves it across the counter. 
Many times I have volunteered to wrap up 
several small parcels, into one compact bun- 
dle for a customer, and- have never yet failed 
to be rewarded with a smile or a word of 
gratitude for my trouble. 

“Careful hands” are no less an asset in re- 
ducing to a minimum errors that prove irri- 
tating both to the customer and to the store. 
Getting the customer’s name and address 
correctly spelled speeds up deliveries, and 
lightens the labor of the bookkeeper when 
jewelry is to be charged. Many times care- 
lessness in spelling names or putting down 
addresses results in untold confusion and 
delay, trying the patience of customers to 
such an extent that some are apt to take 
their business elsewhere. 

“Clean hands” take precedence over those 
that seem to wear an habitual coat of grime, 
when it comes to selling jewelry. A sales- 
man’s hands are generally in full view of 
the customer during the progress of a sale, 
and any indication of carelessness insofar as 
the condition of the hands or nails are con- 
cerned, is likely to réact~to the salesman’s 
disadvantage, particularly if the customer 
happens to be a woman of culture and re- 
finement. I am speaking now of the sales- 
man, not the jeweler, who, perforce must 
look after his own watch repairing in, many 
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No. 2009 


“Herschede Quality” Mantel Chime Clocks offer the Jeweler a wide range of beautiful design cases 
with superior movements and chimes—Popular prices with a very interesting margin of profit—to- 
gether with “deliveries when promised” are features of our policy. 
Send for latest catalog and price list. 
List Prices $65.00 to $110.00 


The Herschede Hall Clock Company 





* a Hall & Son, McMillan and Essex Place New York Salesroom 
acific Coast Agents, ° - . ° 586 Fifth Ave., 
San Francisco Cincinnati, Ohio Robt. E. Wilkes 




















Cut No. 8. F. gap 7% of the Business Men that fail come from the ranks of the Non-Advertiser. Play safe and 
Advertise. Write for our Free Cut Service. 


SOLID GOLD EMBLEM ELGIN 2 GENUINE DIAMONDS 4/100 Each 
to | R BCT Gentine 25 Year pas Gren Gold Filled Movement | Solid Gold 
Diamonds | __;: ares; 12 $$ze| 14kt.White 


SAF 









4/100 ea. 
Looks and Wears Like ameter Thin Model} Gold Top 
4 D mal Genuine 
20KT. White Gold A ae tae Fancy Sil-| py Rub 
d Fr Sx SRS, ~“ ver Dial ope Kuby 
tend carve yy > _ To Retail 
to Retail 
Real - Send “= o oes 
‘eal name the <> Mark 
‘S ae md oe “jeweler bli. My Bing 
ring wil All orders are being turned over 
This <i Reg. Trade Mark diamonds h — Tr f : o g 
Quneunese you grantnd dinmande, salen. 7 Insert this ne: na oe to the retail jewelers 
ad in your Cuts in all ey and a 
Buffalo Jewelry Mfg. Co. oa nie FREE ith One or More Rings « 
. aii and get Watches 
Brisbane Building, Buffalo, N. Y. senuite. WRITE for WHOLESALE PRICE 











ELK TEETH Genuine Butterflies in Lockets 
(1/10 Gold and Sterling Silver) 


and Butterfly Art Novelties. 

















Genuine (mow scarce and 
f We are Manufacturers—if you buy directly 
high), Deer Teeth (small), you save money. Send for memo selection. 
Imitation Elk Teeth. Each la- anit TEneLy NOVELTIES | 
IMP. lo 
beled correctly, on Memo. 33 Bromfield St., Boston, Mass. 
Novel, unique Rings, Brooches, etc. —— 
14 K. solid gold, grapevine design, 
beautifully made and very taking. 
Made in the great “Gold Belt” of Only ‘Live Wire’ JEWELER Read 
the Black Hills, So. Dakota. Sell . a - 10 
well everywhere. want to get in touch with about | 
Synthetic. Rubies and Sapphires, reliable jewelers who believe in advertising 
‘Aquamarines Garnets, ourme- and attracting new trade. The service I o e 
lines, Topazes, Amethysts, ote. - — — scheme to sell you g 
all faceted; all the leading Cabo- pp eller tae ME Sg 
chon cut semi-precious Somme, WILLARD A. PHILLIPS, Advtg. Msgr. 
le—Memo to Jewelers end GEO. PHILLIPS & CO., Scranton, Pa. 
Manufacturers—Price free. — 
L. W. Stilwell THE BUYERS’ DIRECTORY 


Price $1.00 
The Jewelers’ Circular, 11 John S¢., New York 





Importer, Deadwood, So. Dakota 
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instances, and is, therefore, unable to keep 
his hands immaculate. Soap and water is 
within the reach of the poorest jeweler, 
which is all the more reason why people who 
wait on the jewelry trade should keep their 
hands in presentable condition during busi- 
ness hours. Picture to yourself the effect a 
grimy paw, the nails of which were in deep 
mourning, would have on milady who came 
in to look at diamonds, pearls or wrist 
watches. 

Summing up, then, the part your hands 
play in selling jewelry, let it be remembered 
that well-groomed hands are of prime im- 
portance in creating a favorable and lasting 
impression in the minds of your customers.— 
A. S. K. 





Business Simply 


Thoughtfulness, 
Expressed 


A DETROIT florist, recently sent a very 
beautifully lithographed letter to a select 
list of customers. Accompanying the letter 
was a reminder card, carrying the following 
message : 


Name 
PANU NSS 2 ita vs laa awl p wisid dead Reo ate aeels 
Wi 06S. MRCOG oo 5k i5'6 asad eWiawemewswaiers 
MIGOT S) THECRGAY iis sev a olseaarasii nner 
WOGGING, ANNIVENSOLY «i :6:6.6.6:65 sis's oie ware'n en's 
OEE ANNIVERSALICS «6.6566 cssciasisovediecwns ss 


(Mail this card to us. We will file it 
and remind you a few days before above 
dates. This reminder places you under no 
obligation. ) 

This is one of the cleverest means of 
doing business that has come to our atten- 
tion in a long time. 


Returns Most Unusual 


The caid has been returned to the com- 
pany in droves, for the very excellent rea- 
son that it sounds a real note of unusual 
service of the type the average executive to 
whom it was sent, is glad to avail himself. 

Again and again business thoughtfulness, 
simply expressed, is being used in Direct- 
Mail Advertising. It develops business 
when a great many people are certain that 
the world has gone to the dogs.—The Mail- 


bag. 





Three Straight Shots 


T takes a lifetime to establish good credit, 

and this valuable, indispensable asset can 
be dissipated in a day. 

if you cannot pay the account, say so. 
Often indifference on your part harms more 
than a shortage of funds. 

It is not necessary to be a professional 
humorist in order to be successful, but it 
is absolutely essential that you should smile 
often enough to get rid of a grouch. 





What does it profit a merchant to have 
gained a world of good goods and lost an 
opportunity to advertise the fact? 





You play the manly part when you do 
what you can do as best you can.—The 
Silent Partner. ‘ 
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Three-Minute 
Selling Talks 


Written Expressly for 
The Jewelers’ Circular 


























A Wedding Gift Display 
NOTHING in the way of unusual de- 
parture is found in this successful win- 
dow exhibit to be described except its basis. 
It was presented to the public just as the 
jewelry salesman would do so in conversa- 
tion. For example the main sign read— 
“Something in Wedding Gifts” then about 
this sign were the different articles each 
with a smaller card printed with words that 
would be expected from the salesman. For 
example a Silver Water Pitcher was ex- 
hibited and a smaller card rested against it 
bearing these printed words: “Here is 
something nice in a Silver Water Pitcher.” 
On the other side was a Gold Lined Bon 
3on Dish and a card reading—“Or you may 
prefer one of these neat appearing Gold 
Lined Bon-Bon Dishes.” Among the other 
articles was a Desk Set and a Salad Dress- 
ing Bottle along with other suggestions 
every one carried a card lettered not in the 
conventional way but in the same phrase- 
ology the jeweler would use in person.— 
C. Fea 
Excellent Selling Copy 
In a blotter sent out by Lapido, an enter- 
prising watchmaker of Springfield, Mass., 
we find this excellent copy: 





If you want “her” eyes to sparkle as 
brightly as the stone itself, let me help 
you select 


the ENGAGEMENT 


DIAMOND 
The gift of gifts! 


You will find here a wonderfully wide choice 
in all sizes of diamonds, all flawless and ex- 
quisitely lovely—at many dollars less than 
“downstairs” jewelers have tu charge. 
Many types of beautiful settings at the 
lowest prices anywhere 


Lapido 
Watchmaker and Diamond Merchant 
289 Main Street Room 300 

Springfield, Mass. 











Above the text in natural colors is the 

picture of an attractive girl. 
Receiving Money 

HE efficient salesman is distinguished 

even by the manner in which the cus- 
tomer’s money is asked for. Usually it is 
not necessary to ask for the money. If the 
salesman says, “That will amount to $6.78 
in all,” this is ordinarily suggestive enough 
for the customer to produce the money. If 
she does not, the salesman should say, “May 
I have your money, please?” In many 
stores, when receiving money the salesman 
is required always to call back the amount 
of the bill or coin proffered by the cus- 
tomer, as. “$2,” “50 cents.” This simple 
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method does away with the many disputes 
about the amount tendered by the customer. 
If the customer, in payment of a 50-cent 
purchase, hands a $1 bill to the salesman 
under the impression that it is a $5 bill, she 
will be reminded of the error before the 
money goes out of her sight. Disputes 
about money are always very embarrassing, 
and even if this rule is not one of the 
store where a salesman works, he will do 
well to follow it. 

In delivering change, it is best to start by 
mentioning the amount of the purchase, 
Thus, if a customer buys something at $3.40 
and tenders a $10 bill, when the change 
comes the salesman should deliver it in this 
way: “$3.40, $3.50 (putting the dime in 
the customer’s hand): $4 (giving her the 
50-cent piece), $5 (giving her the $1 bill), 
$10 (giving her the $5 bill).” Change 
should always be counted out to the cus- 
tomer in this way, for this too, eliminates 
disputes—RatpH L. Woop. 


Rating Selling Efficiency 

In less than 20 days in one department 
stcre there were 1,851 errors made by the 
salespeople and posted by the Educational 
Division, while there were doubtless count- 
less others not posted. 

Nearly a hundred errors a day in a single 
stcre, every day, not occasionally, mind you, 
for that is the average number of errors 
made in that store. 

It is on account of the large number of 
errors that are made in handling the busi- 
ness of the larger stores that great sums 
of money are spent on educational work to 
better the efficiency of the selling staff. 

The jeweler and the salesmen in jewelry 
stores must not consider themselves as any 
different from the usual salesman in a de- 
partment stcre. We are all human and 
subject to the same frailties and illusions, 
We are apt to think that the other fellow 
may do wrong, but not ourselves. 

In the Jordan Marsh Boston store a 
“Personnel Rating Sheet” is now kept for 
everyone employed. Those of the sales- 
people have ten qualifications upon which 
they are judged. If these qualifications are 
important to this store they are important 
to any retail store. The salespeople are 
judged on these points: 

1. Approach to customer. 

2. Interest in work. 

3. Courtesy. 

4, Co-operation. 

5. Salesmanship, 

». Care of stock. 
Knowledge of store system. 
Personal neatness. 

9. Flealth. 

10, Attendance, 

The Division head is responsible for the 
rating and upon his marking of the sheets 
depends the promotions, salary increases, dis- 
charges, etc., of each individual. There are 
four ratings for each subject, as follows: 
(a) very good; (b) good; (c) fair; (d) 
poor. 

In a Kentucky store the salesmen grade 
themselves on cards supplied each month by 
the firm. The grading of the salesmen as 
made by themselves is compared with a 
grading made by the department heads. In 
this store the following are the basis of the 
rating: Apnearance; Industry; Manner; 
Knowledge; Accuracy; Co-operation; Sales. 
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ge A Quality and USEFUL Article for Weddings, Prizes and General Presentation Purposes 





SHIP’S BELL CLOCKS Clocks of Excellence a 
and All Others Are Comparative BOUDOIR 
AUTO CLOCKS Ask Any User CLOCKS 





For Your RESIDENCE, CLUB, AUTOMOBILE, YACHT, MOTOR BOAT, 
HOUSE BOAT, and for GENERAL PRESENTATION PURPOSES 


‘Chelsea’: Clocks 


ge FOR YEARS THE RECOGNIZED STANDARD OF QUALITY 
- ON SALE BY LEADING HIGH CLASS JEWELERS 
= Buy From Your Jeweler or Nautical Instrument Dealer 


88 In Residences, Clubs, etc., very many users prefer the “CHELSEA” 8-day Ship’s Bell Striking Clock to 
any other form of striking clocks. YOU HEAR and, at once, KNOW the Time. 


CHELSEA CLOCK CO. Makers of High-Grade Clocks 


10 State Street, Boston 9, Mass. Established 1897 


@ap~ For carrying in Stock or selling from Catalog, correspondence solicited from the Leading Jeweler in each City 
not now handling these fine goods. You can make many sales at good profit. 


ge SPECIAL to JEWELERS and High Class Supply Houses EVERYWHERE 


Are you aware that many automobiles, motor trucks and boats are now being put out by the makers not clock equipped, 
causing a good demand for clocks from users? We suggest that you promptly get in touch with local agencies, dealers, 
garages and car owners. YOU can recommend the CHELSEA auto clock to most careful buyers. 


YOU want the BEST CLOCK? Buy the “CHELSEA” 
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The Bow-Knot 
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Samples Sent Upon Request 
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RING FINDINGS 


Easy to Assemble 
that typify the very latest in 


18 Kt. White Gold 


and Platinum 
and All Colors and Karats 
14 KARAT FINDING CO., Inc. 
64 Fulton St. New York 
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One-Piece Shank 


SIMSON BROS. 


125 Canal St. New York 
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More Sales by Better Salesmanship 








Written Expressly for The Jewelers’ Circular 

















(THERE are a few men who think anyone 
who can handle an article can sell mer- 
chandise. That is, if they have two eyes 
to see, two hands to hold things with, two 
feet to go after them, that they can sell. 
This belief is found among merchants as 
well as among salesmen. 

One peculiar thing about this belief, how- 
ever, should be noted. Each believes this 
of himself, but does not always believe it 
of the other fellow. Everyone believes he 
can sell, but there are some he knows 
cannot. 

Now, who are the best salesmen? Are 
they not the men who have learned, first, 
that there was a lot about selling that they 
did not know; second, that they could learn 
salesmanship if they were willing to study; 
third, that they did study and have learned 
a great deal about selling through study 
and experience. 

Whe are the poorest salesmen? Just 
those who have never learned that they can- 
not sell. Those who will not try to learn 
how to sell after they have found out that 
they can’t. Those who do not care very 
much, abcut the whole matter. 

For the fellow who is willing to learn, 
and few but are in that class who will take 
the trouble to read this page, the following 
should be of considerable value, as it points 
out the reason why the average man falls 
down when he attempts to get by in the 
selling game. 

A large New York store analyzed the 
records of the salespeople who were dis- 
charged during a year. The following terse 
statement indicates the principal reasons, 
and are a warning to all salesmen to watch 
these things, so that they will not fall into 
the same pitfalls and loose selling power. 

Thirty per cent. were too lazy for the 
job. They failed to learn what they should 
have about the merchandise they were sell- 
ing, the store they were working for and 
wouldn’t bother themselves with the details 
of prices, but always wanted information 
from others about such things. 

Twenty per cent. failed to satisfy the 
management because they were too inde- 
pendent to follow instructions. They were 
above their positions. 

Twelve per cent. lacked tact and courtesy 
in dealing with customers. They thought 
they were just as good as the customer and 
to prove it were often discourteous. 

Eight per cent. failed to stick because 
they wanted an easier method of gaining a 
living. 

Six per cent. lacked confidence in them- 
selves and could not cope with the cus- 
tomers’ objections. 

Twenty-four per cent. talked too much, 
watched the clock too closely, didn’t get 
down to work on time, were dishonest, were 
disturbing influences in the organization, or 
were guilty of other faults which precluded 
their successs as salesmen. 

This store did everything a modern store 
does to make these sales people efficient, to 


make them loyal to the store, to teach them 
the business of selling, yet the faults 
enumerated in the proportions mentioned 
were sO prominent in the salespeople that 
they could not be overcome by the best 
possible influences. In other words, the 
salespeople fell down on the job. 

Why do salespeople fall down on their 
jobs? Is it because of actual inability to 
make good, or because of some influence 
that for the time being, perhaps, influences 
them so that they must be laid aside as unfit 
for their jobs. 

There is no doubt that many people are 
of superior intelligence, that many are of 
decidedly inferior intelligence, but it is the 
writer’s opinion that the large majority of 
persons are “just average beings” who may 
become successful if they will. It is also 
the writer’s opinion that it is the individual’s 
health that governs most of the moods and 
actions that place him in the lower or 
higher class, according as it is good or bad. 

An insurance company’s house-organ is 
responsible for the following fifteen good 
rules of health: 


Air. 

1, Have fresh air where you work and 
live. 

2. Wear light, loose, porous clothing. 

3. Spend part of your time in the open 
air. 

4. Have lots of fresh air where you sleep. 

5. Breathe deeply. 
Food. 

6. Avoid eating too much. 

7. Do not eat much meat and eggs. 

8. Eat various kinds of food. 

9. Eat slowly. 
Habits. 

10. Have your bowels move at ieast once 
cacn day. 

11. Stand, sit and walk erect. 

12. Avoid poisonous drugs. 

13. Keep clean and avoid catching dis- 
eases, 
Activity. 

14. Work hard, but play and rest, too. 

15. Be cheerful; learn not to worry. 


A healthy man can become an efficient 
salesman; an unhealthy man cannot become 
efficient in anything. A test of the health 
of a combined group of factory workers 
and clerks showed that 67 per cent. were 
physically defective, but 90 per cent. did 
not know anything about it, were sure they 
were all right. 

Keep well and you can be _ successful. 
Fail in body and you will also fail in mind. 

Frof. H. S. Clark, of the University of 
Chicago, recently told a gathering of mer- 
chants that there are seven human appeals 
that can be made to unlock the doors of 
sales resistance. Into these seven funda- 


mental appeals may be classed every human 
appeal: 
1. The money appeal. 


The customer buys 
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because it will bring money to him. 

2. The happiness and contentment appeal. 
The purchaser buys goods which may have 
no money value to him, but contribute to 
his happiness, health and peace of mind. 

3. The affection appeal. The purchaser 
buys to protect or benefit others. 

4. The vanity appeal. Depending upon 
his character and intelligence, the purchaser 
buys from motives that are worthy or 
foolish. 

5. Sentiment appeal. The purchaser buys 
to help a good cause along. 

6. The curiosity appeal. The purchaser 
buys novelties to see what they are like, 
or how they work out. 

7. The good taste appeal. This really is, 
in most cases, what might be called a con- 


tributing appeal. The sales presentation 
which is in good taste is greatly 
strengthened. 

Salesmen who have never made a 


scientific study of selling, but who have 
followed along the lines that are mostly of 
least resistance, or have followed some blind 
instinct in taking advantage of the mood, 
or emotion that appeals to the customer, 
will benefit much if he will analyze some 
of the merchandise he is handling and learn 
the principal appeals that it will make to 
the customer. This chief appeal should be 
strengthened by a. sales-talk that will 
emphasize this appeal. 





William Maxwell, in his book, “Sales- 
manship,” tells us that there are four 
separable parts to the science of making a 
sale. These he mentions as follows: 

1. You must gain the undivided attention 
of the customer. 

2. You must arouse a definite interest. 

3. You must create an unqualified belief 
in and accord with your statements. 

4. When you have removed all quibbles 
and doubts, you must replace them instantly 
with an impelling resolution to do the thing 
you ask. 

The retail salesman can apply these same 
four sub-divisions of a sale to his work: 

1. The customer’s attention is gained as 
soon as he comes into the store, but the 
customer’s attentions must not be allowed 
to stray from the sale in hand. If a watch 
is under discussion the matter of a ring 
should not be allowed to come into the 
thought of the customer until the watch 
sale has been consummated. 

2. Suppose a watch is asked for. The 
salesman learns as easily and quickly as 
much as possible about the prospect’s ideas 
of the kind of watch desired. As quickly 
as possible such a watch, or one most 
nearly filling the specifications should be 
shown. It is at this point that the salesman 
should decide whether this is the watch 
the customer should buy. If it is, a definite 
interest in that particular watch should be 
created by the sales talk, in which the good 
qualities of the watch should be touched 
upon. 

3. A belief in the statements of the sales- 
man can only be created by gaining the 
confidence of the “customer. This is too 
large a subject to discuss in detail. In some 
succeeding article this will be dealt with at 
length. 

4. The final step should be taken at the 
proper moment. The sale is to be closed 
at this point. 
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Display Windows Reflect 
Your Stores Character 


Do yours give an accurate reflection? Do 
they convey the best possible impression of 
the store that is behind them? A Kawneer 
Solid Copper Store Front will make them 
do so. It will give the public a correct 
estimate of the quality of the merchandise 
you sell and the high standards on which 
you conduct your business. 


The favorable impression a Kawneer Front 
gives of your store has a direct bearing on 
yoursales. People will come in just because 
the appearance of your store strikes them 
right. Once inside, your merchandise and 
your sales people complete the sale. More- 
over, your Kawneer Front will show off 
whatever you put in your windows in a way 
that is bound to bring added sales and profits. 


Free Book of Designs 


This book shows types of Kawneer Solid 
Copper Store Fronts now in use by success- 
ful merchants in many lines of business. 
May we send you a copy? The coupon 
below, attached to your letterhead, brings 
one without obligation. 


Kawneer 


SOLID COPPER 


STORE FRONTS 


CLIP AND MAIL TODAY! 





The Kawneer Company, 
24g Front Street, Niles, Michigan 


Gentlemen:—Please send me a copy of your 
latest Book of Designs. 


Name 


Address 
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The C.G. BRAXMAR CO. 


10 Maiden Lane, New York City 





Fraternal Emblems 


Medals and Class Pins 
Fire and Police Badges 








Made to Order Goods our Specialty 
Forty-four years of satisfactory service to an increas- 
ing number of customers. 
Our facilities for manufacturing and designing are 
at your service. 


Write for Emblematic or Badge Catalog 








SPIRO Ring Watch Case 


Wrist Watch 


Cases 


of every description 


Samples sent on request 


LKADE ¢ MAKn 


SPIRO WATCH CASE CO., INC. 


Manufacturers of Gold and Platinum Cases 


79 Nassau St. New York 











Compend of Diseases of 
the Eye and Refraction 


By Gould and Pyle. Including Treatment and Opera- 
tions and a Section on Local Therapeutics. With For- 
mulae, Useful Tables, a Glossary and 111 illustrations, 
several of which are in colors. Price Cloth, $2.00. 





The Optical Publishing Company 


























11 John Street : : : New York 
A NEW 
ti. Diaiiiond Fs Send for 
Z 100° & Samples. 
aes” pal 28 School St. 
* Engraved Reproductions 9 Actual Hand Work ” Boston, Mass. 














USCH 
KO ALES 


FINE BALANCES AND WEIGHTS 


Catalogue 
on request 


HERMAN KOHLBUSCH, Sr., Inc. 
Office: 41 Union Square, New York 
Factorv: 149 New York Ave., Jersey City. N. J. 


Established 
1859 
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New Store of M. J. Kittredge, 
Springfield, Mass. 








Written Expressly for The Jewelers’ Circular 
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WO views of the progressive retail 

jewelry establishment of M. J. Kitt- 
redge, Inc., Springfield, Mass., are illus- 
trailed below. The store was _ formally 
opened a short time ago, two days having 
been devoted to the occasion. The store 
has an excellent location at 14-18 Main St., 
in the Capitol Theatre building. 

The new store has been thoroughly re- 
modeled in the most modern fashion, hav- 
ing a beautiful marble and copper front, 
with the latest style jewelry windows. The 
interior is of the most modern type, floors 
being of terrazza marble, side walls tinted 
blue and pure white ceilings. The store is 
120 feet long and is equipped with the 
latest style jewelry fixtures in mahogany. 
The store proper runs back 90 feet to a 
mezzanine floor balcony, faced with a broad 
panel of mahogany. The lighting fixtures 
throughout the store are beautiful crystal 
hangings, with platinum and green gold 
finished chandeliers. 

The layout of the store combines some 
of the most modern ideas for the display 
and sale of high class jewelry. The dia- 
mond room and watch rooms are located 
in the front of the store, with horseshoe 
cases extending through the center, the 
jewelry repair booth being located 70 feet 
back at the entrance of the sterling silver 
department. The sterling silver buffet 
cases are something new to Springfield 
shoppers, and are made up to display flat- 
ware and hollowware to the best advantage. 

A number of leading jewelry manufac- 


turers attended the opening. They were 
guests of the management while in Spring- 
field and were given a dinner at the High- 
land hotel. 

One of the pleasant surprises in connec- 


2M. J. KITTREDGE =) |} 
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tion with the opening was the installing of 
the beautiful marble clock, a gift to -Mr 
Kittredge, from traveling men. Mr. Kitt- 
redge was also pleasantly surprised with a 
gift of an office rug from his associates and 
employes. 


Salesmen Should Measure Them- 
selves 





D»*: FRANK CRANE’S editorials ap- 

pearing in various newspapers and 
magazines should be read by every sales- 
man, in fact by every many with ambition 
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ATTRACTIVE STORE FRONT OF M, 














AN INTERIOR VIEW CF THE STORE, WHICH IS OVER 90 FEET DEEP 


J. KITTREDGE, INC., 


SPRINGFIELD, MASS. 
to succeed. They are not only interesting 
and instructive, but they are inspiring as 
well. The following paragraphs begin an 
editorial on “Where to take hold”: 

“The place to take hold is Here. 

“Right Here. 

“And the time to begin is Now. 

“Right Now. 

“If you don’t know how to go at it right, 
go at it wrong, but go at it. 

“All the worth-while things of this life 
are difficult. Nothing is easy but slumping. 

“Most of the problems that affect your 
happiness are complicated. 

“And the way to perform a difficult and 
complicated task is to go to it somehow. 

“Kor you learn by trying.” 

The retail salesman should take hold 
right here. There is a great future before 
the salesman who takes hold right now. 
There's no future for the man who is 
slipping. 








Weisficld & Goldberg have opened a new 
credit jewelry store at 310 Pike St., Seattie, 
Wash. The interior of the store is in har- 
mony with the fixtures. Four and a half 
years ago Sam Weisfield started in business 
at 304 Union St. This business has grown 


by leaps and bounds and larger quarters 
have been demanded. 
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Uncle Sam is a good salesman. Is he selling goods for you? 


A friend of ours who lives in a large city 
preserved for a year all the advertisements 
received through the mail at his home. 

There were many announcements of sales 
by department stores, cards from tailors 
and milliners, invitations from haberdashers 
to inspect newly arrived merchandise, low 
price offers from tire dealers and a veritable 
host of others. 


Practically every kind of merchant sent 
him an advertisement by mail with one ex- 


ception. There were eighty-eight retail 
jewelers listed in his telephone directory, 
but not a single jeweler sent him a mailed 
advertisement during the year. 

Surely this condition cannot be typical of 
the jewelry trade throughout the entire 
country. We have known jewelers who 
used direct-by-mail advertising regularly 
and with excellent results. We have talked 
to them and received letters from them. 

Other merchants sell millions of dollars 
worth of merchandise annually by advertis- 
ing through the mails. It provides a way 


THE WADSWORTH 


| 
of reaching just the very people who should 
know the news about your store. 

A neat and dignified letter sent to a good 
mailing list of substantial people will call 
their attention to your convenient location 
and your attractive merchandise, your spe- 
cial prices, new arrivals of stock, gift sugges- 
tions, or any other news or messages that 
may be appropriate at the time it is mailed. 


The two big advantages of direct-by-mail 
advertising are—that it reaches only the 
people you want to reach, and it is almost 
certain to be seen by the person to whom it 
is directed. 

Well prepared advertising sent through 
the mails is effective. It does stimulate 
business for merchants of all kinds. 

It only costs what you want to spend, as 
your list can be a small one of the hand 
picked variety, or a large one reaching every 
good family in your community as you 
please. 


Why not give it a trial in your store? 


WATCH CASE CO. 


“Makers of Watch Cases Exclusively” 


DAYTON, KENTUCKY 
OFFICES 


New York 
17 Maiden Lane 


Illustrate your advertisements with watches. 


NOTE: 


Chicago 
31 N. State Street 


San Francisco 
150 Post Street 


Electrotypes vf various styles of watches will be sent free to any 


jeweler. Order by number. Write for our big catalog sheet of watch cuts, advertisements, movie slides, etc., free on request. 
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Written Expressly for The Jewelers’ Circular by Lester B. Pratt 


The Horological Questionnaire 

















AutHor’s NotEe—Realizing that there is a scar- 
city of competent watchmakers employed or en- 
gaged in the jewelry business, this article is writ- 
ten at the request of the technical editor for the 
purpose of interesting the younger generation in 
the selection of watchmaking as an occupation. 
Among the mechanical occupations, watchmaking 
stands pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many other 
lines. The watchmaker has invariably been hon- 
ored as the highest exponent of human mechanical 
skill, and delicate precision instruments of every 
description come within the scope of the watch- 
maker’s ability. It would be impossible to operate 
our vast industrial system without the aid of 
accurate time pieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as_ watch- 
making generally comprises the manufacture of 
watch movements. However, the name, “watch- 
maker,” in the jewelry business, is invariably 
applied to one who repairs watches, and a com- 
petent watchmaker or watch repairer should be 
able to make practically any part of the different 
kinds and models of watches now in use. 

If the remarks contained in this article are ‘‘old 
stuff’ to the competent workman, we trust that 
it will be considered in the same spirit in which 
it is tendered, viz.: that of interesting and im- 
parting information to the beginner.—L. B. P. 





(Continued from Technical Issue of July 4) 


Question.—Assuming that we have at 
hand a marine chronometer that requires a 
new balance staff, how shall we proceed to 
remove the balance and take the movement 
apart preparatory to obtaining the correct 
dimensions for the new staff ? 

ANSWER.—When a marine chronometer 
is received for fitting a new balance staff, 
great care must be observed in handling the 
movement. Especially is such care neces- 
sary if one of the pivots is actually 
broken. While in this condition, if the 
movement is suddenly turned over in the 
case, it is quite possible for the balance to 
fall to one side and release the unlocking 
spring, thereby allowing the escape wheel 
to spin. It may be readily understood that 
much damage can be caused in this manner, 
such as bent escape wheel teeth or chipping 
of the jewels. 

The proper procedure in such cases is to 
remove the movement from the brass case 
a carefully as possible, holding it strictly 
dial up, until a tuft of tissue paper may be 


wedged against the escape wheel. After 
this important item is attended to, then we 
may safely turn the movement over and 
proceed to remove the balance. 

Our first step will be to detach the hair- 
spring stud from the cock and this is espe- 
cially advisable in chronometer work. In 
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watchwork, it is a common practice to re- 
move the cock screw and then lift out the 
cock and balance together. However, this 
is not advisable on very high grade move- 
ments and it most assuredly is not advisable 
to handle a chronometer in this manner as 
the balance is very heavy and the spiral hair- 
spring may be readily damaged if it is 


handled carelessly. After detaching the 
hairspring stud, then we may remove the 
cock screw and lift off the cock. Then the 
balance may be lifted out and in this case, 
we must be careful to avoid striking against 
the unlocking spring, which is very delicate 
and easily damaged. 

The hairspring may be easily removed by 
inserting a thin blade under the collet. 
To remove the rollers, the safest method 
to follow is to use a large V-shape roller 
remover in the staking tool. These are 
usually furnished with the staking tool for 
use in removing rollers from watch balances, 
but they are not large enough for chro- 
nometer balances. £uch an attachment would 
have to be made by the watchmaker and 
it is a good “safety first” rule. It is not 
so important to save the staff from damage 
as this must be replaced with a new one, 
but it is important to avoid all possible 
risk of damaging the rollers, and while the 
rollers may be removed in various ways, it 
is much safer to make a special attachment, 
which may be used in connection with the 
staking tool, with suitable punches. With 
such an attachment, we may place the 
balance in position to remove the releasing 
roller, allowing the releasing jewel to be 
clear in the V-slot. Then we select a staff 
removing punch that will fit well over the 
cone of the pivot. A light blow will usually 
remove the roller. Then the impulse roller 
may be removed in the same manner. 

As chronometer staffs are usually tapered 
and forced into the balance friction tight and 
from the top, they may be readily removed 
without any undercutting, as is required in 
removing staffs from watch movements. We 
may select a hole stump with a hole slightly 
larger in diameter than the staff and after 
centering the proper hole in the staking tool 
die, we place the top of the balance on the 
stump. Then we select a hole punch that 
will fit closely around the impulse roller 
shoulder, when the staff may be easily 
driven out. 

Of course, the staff may be removed with 
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In presenting to the attention of the Jeweler, Fancy Shaped V. T. F. 
Lentilles for most of the standard cases now on the market, so that they may 
be fitted almost as readily as a round watch glass, a long felt want has been 
satished. By means of these glasses, a customer will not have to wait while 
the case is being sent away to have a new glass fitted to it, and will therefore not, 
as they do at present, go from one Jeweler to another in an endeavor to find a 
glass in stock to fit the watch and eventually not succeeding, will leave the watch 
‘at the last Jeweler they visit, to have the work done. 

To have the Jeweler become acquainted with these Fancy Shaped V. T. F. 
Lentilles, a combination of 85 different shapes and sizes has been introduced, 
some of which are herewith illustrated. All of the various sizes and styles 
of glasses in this combination can be re-ordered by number from your Jobber’s 
stock as they may be required. 

The glasses are numbered and, according to the chart, fit certain watch 
cases, but as all cases may vary more or less (which doubtless you have found 
to be a fact), it may be necessary, in some cases, to either use a little cement if 























the case is larger than the standard or, if it is smaller, a slight rubbing of the 
edges of the glass with Emery Paper will bring it to the required size and fit. 


fo 
Combination of 85 Glasses in Cabinet, complete, $30.00 64) 


Separate V. T. F. Fancy Lentilles - - $4.20 per dozen sat” 
or - - .40 each fess —s 


Order from Your Jobber. 


HAMMEL, RIGLANDER & CO. 


Exclusive Wholesale Distributors 


NEW YORK, U. S. A. 
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a staff removing punch that will fit over 
the cone of the pivot, but as chronometer 
staffs are long and slender there is a risk 
of bending the staff in driving it out. It 1s 
not essential that we save the staff from 
such damage, but it is essential that we pre- 
serve the truth of the hole in the balance 
and a bent staff may possibly open the hole 
slightly to one side in driving out. By using 
a hole punch that will fit closely around 
the impulse roller shoulder, we may remove 
the staff without any risk of damaging the 
hole in the balance. 


QuESTION.—Assuming that we have re- 
moved the staff, how shall we proceed to 
obtain the correct length for the required 
new staff? 


ANSWER.—If the old staff was intact; 
i. e., pivots bent, but not broken, and the 
endshake appeared to be right when we 
made our examination, then we _ could 
measure over the ends of the old staff to 
obtain the length. However, this method 
is not always accurate. It may happen that 
in previous repairs, the balance cock has 
been bent or burrs thrown up under the 
cock seat in order to make a long or short 
staff answer the purpose. Such “botch” 
work is encountered in chronometer work 
the same as in watch work. Needless to 
say, that a first class workman, who takes 
pride in his workmanship, will not allow 
such “botch” work to pass. Therefore, if 
we find that the balance cock requires lining 
up, this should be done, before we find the 
length of the required new staff. 

To obtain the length accurately we may 
measure over the outsides of the endstones 
with a micrometer caliper, if possible, but 
if this will not reach over the plates, then 
we may use a slide gauge. We must be 
sure that the gauge jaws rest on the end- 
stones and not on any screws or projections. 
This measurement gives us the combined 
length of the staff and the thickness of the 
two endstones. Then, if we remove the 
endstones and measure the thickness of the 
two stones, we may deduct this measurement 
from the total and the result is the exact 
length of the required new staff, although 
a slight alteration will be necessary to obtain 
the proper endshake. Assuming that the 
total measurement reads, .838 and the thick- 
ness of the two endstones reads, .040, then; 
838 — 040 = .798, which will be the length 
of the new staff. 


Question.—What further measurements 
are required for the new staff? 

ANSWER.—We | shall require accurate 
diametral measurements throughout. Our 
first step in this connection will be to make 
a sketch of the general outline of the staff. 
Then all measurements may be clearly in- 
dicated on the sketch. 

The length is indicated in the English 
system and the diametral measurements in 
the Metric system. Referring to Fig. 78, it 
wili be observed that two measurements are 
given for each shoulder. This is done in 
order to duplicate the taper of the old staff. 
This may seem a slight item, but it must 
be borne in mind that accurate fitting is 
required of all parts. Especially important 
is the proper seating of the balance staff; 
if the taper of the balance shoulder is re- 
produced accurately, we will have very 
little, if any, balance truing .to do, which is 
quite an item, as a chronometer balance 
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cannot be safely trued on the cones of the 
pivots while it is in the calipers. We may 
do watch balance truing in this manner, but 
with the long, slender chronometer staff, 
there is too much risk of damage to the 
staff. Consequently, the less truing we have 
to do the better, and we may save much 
work if we reproduce the taper accurately. 
The taper on all shoulders is approximately 
1 degree, but if we have two dimensions to 
work with, we may be sure of a well made 
staff. Another point in regard to the taper 
shoulders is important. The impulse roller 
and the releasing roller are slotted rather 
deep to take the jewels. If we attempt to 
drive them onto a staff with a different 
taper than the staff they were on, we have 
the risk of breaking the roller. For in- 
stance, if the original staff contained roller 
tapers of 1 degree and we attempt to drive 
them onto a staff with roller tapers of 2 or 
3 degrees, it will readily be observed that 
the change in the form of the taper will 
act as a wedge and it is very easy to 
imagine the result. It is not an easy task 
to make a new roller, and we must not take 
any unnecessary risks of breakage. 


QuUESTION.— Assuming that we have all 
measurements that are required in making 
the new staff, how shall we proceed to pre- 
pare a suitable blank for the staff? 

ANsSwerR.—Referring to Fig. 78, it will 
be observed that the largest diameter is the 
top of the balance seat, which is 1.67 mm. 
We may select a piece of steel rod slightly 
larger in diameter than 1.67 mm.,. which 
may be hardened and drawn to a full blue, 
which should be about the proper temper 
for turning. ; 

After testing this rod for turning quali- 
ties, then we grip it in a wire chuck, allow- 
ing the rod to extend from the chuck about 
125 in excess of the total length of the re- 
quired staff. Then we set up the traverse 
grinder with a very fine grinding wheel on 
the spindle and grind the blank absolutely 
true and of uniform diameter for the full 
length of the new staff. The diameter 
may be just a trifle larger than the diameter 
of the balance seat, or about 1.70 mm. 
Then, we may turn the front end of the 
rod to a sharp point and also cut off the 
rod from the balance of the stock, so that 
the finished blank will have true, sharp 
points, that are concentric. The shape of 
the points is immaterial, so long as they are 
true and end in a sharp point similar to an 
alarm clock balance pivot. 

If we grind the blank absolutely true and 
of uniform diameter, then we may grip it 
in a true wire chuck and readily center it 
by means of the fine points. The blank ex- 
tends from the chuck just enough to turn 
and polish one end of the staff, then it is 
reversed and trued from the opposite point 
and the other half of the staff may be com- 
pleted. Turning and polishing of the staff 
will be considered in the next installment. 


(To be continued.) 








“An’ when you get that done,” bawled 
the supply sergeant to his acting assistant, 
“charge Sergeant Hardguy with a bayonet.” 

“W-w-well,” stammered the other, trem- 
bling, “if you say so, orders is orders, but 
you might just as well issue me a wooden 
cross right now.”—American Legion Weekly. 


CIRCULAR 





143 


The Proper Care to Give a Watch 
Lecture by G. W. Chatterton, Manager, Watch De- 
partment, C. D. Peacock, Inc., Chicago, Broad- 
casted Over Westinghouse Station K Y W 
of That City. 

AFTER spending 12 years in the manu- 

facturing part of the watch industry, 
I made a change to the sales end with one 
of America’s largest retail stores, and after 
my first six months of dealing direct with 
the public, I realized how little they under- 
stood about a watch, and how very much 
they expected of it. This condition is partly 
the fault of the watch salesman, as the pub- 
lic is not only willing but anxious to know 
the facts about what to expect of a watch, 
and the proper care to give it, but in toa 
many cases the salesman being anxious to 
make a sale will claim too much for a 
watch. 

A watch more than any other machine 
may be compared to the construction of the 
human body, there are over one hundred and 
fifty distinct parts, each part has to fit per- 
fectly, while one imperfect part may not 
stop the watch still it may cause it not to 
take a proper rating. It may make it 
either lose or gain. 

Oil is one of the most important things 
for a watch, and it is very important that 
the proper oil be used. Less than one drop 
of oil in a well made watch is sufficient to 
oil all the necessary parts and keep the 
watch running from six to 12 months, de- 
pending on how much dust the watch col- 
lects. 

It is surprising how little the average 
watch wearer knows about a watch needing 
oil. I will give one example. When I 
told a customer, a business man, that his 
watch needed oil, his reply was: “Who ever 
heard of oiling a watch. I never saw any 
brands of watch oil advertised.” While this 
is an extreme example still at least 30 per 
cent. of our customers look at me in utter 
amazement when I tell them that their 
watch needs oiling. Many of you have 
heard a watchmaker say a watch needs 
cleaning and oiling, and this brings us to 
what this really means. 

To properly oil and clean a watch the 
entire watch is taken apart, more than one 
hundred and fifty parts. Each part is 
thoroughly cleaned, the old dry oil taken 
out and all pivots repolished. The watch 
is then put together and new oil put in the 
proper places. Great care must be used that 
too much oil is not used. The oil cups are 
so small that a magnifying glass has to be 
used to see them. If too much oil is used 
and the smallest amount gets on the hair 
spring the fine coils will stick together and 
cause the watch to gain as much as two 
hours in 24. After the watch is put together 
it should be under the observation of the 
watchmaker for at least two weeks as it 
takes that long to get a good watch back to 
its original rating after being cleaned. 

Watchmakers are considered among the 
world’s most skilled mechanics, and seldom 
qualify for a good position with less than 
seven years training, and those who work 
on the highest grade watches require fully 
12 years experience at the bench. The work 
on the very fine small watches and ex- 
tremely thin ones is so delicate that a watch- 
makers’ eyes are seldom good for this kind 
of work for more than 15 years. Taking 
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all this into consideration I hope you may 
realize why the charge for cleaning the 
watch is from $6 to $15, and the job car- 
ries a guarantee against recleaning of from 
six to 12 months, according to the size of 
the watch. 

There is no such a thing as regulating 
a watch that needs cleaning. Dust or bad 
oil is apt to make it gain as lose. This is 
always a puzzle to our customers as they 
cannot understand how a watch can be out 
of oil and still run too fast, so after about 
a year if your watch begins to gain, that is 
just as much a sign that it needs cleaning 
as when it begins to lose. Many’ fine 
watches are so perfectly constructed that 
they will continue to run for months after 
every bit of oil is dried up, but just as 
sure will injury follow.as day follows night. 
You will find that when it finally does stop, 
the highly tempered, finely finished, steel 
pivots and winding parts are so badly worn 
that when it is repaired the cost will not only 
be very high but the watch will never again 
give the satisfaction that it would if it had 
received the proper treatment. Do you 
know that the railroads have a very strict 
rule that their train men must use a large 
16 size watch, that it must be inspected at 
least every 10 days by a jeweler appointed 
by the railroad, and that they must have 
their watch cleaned once every 12 
months. 

One of the most damaging things that 
-can happen to a watch is a bump or a drop. 
It is possible that a watch may receive a 
drop and land in such a way that it does 
not do any damage, but if you drop it or 
give it a slight bump, take it to a jeweler at 
once, tell him exactly what happened. Often 
a slight bump will bend a pivot. You notice 
that the watch is still running and pay no 
more attention to it, yet in a week or more 
it stops. You have forgotten all about the 
bump. This is what has happened. The 
bump bent one of the small pivots, not 
enough to stop it at once, as this pivot re- 
volves in its setting and rubs aside where 
it is bent until the pivot becomes worn and 
has to be replaced with a new one. In many 
cases, if given immediate attention, the bent 
pivot can be straightened at small cost. 
Many times a bump will crack a jewel, and 
often the watch will continue to run. When 
a jewel is cracked it leaves a rough edge. 
Naturally the pivot revolving against this 
edge is soon cut and instead of just a new 
jewel your watch will require both a jewel 
and pivot which is an expensive piece of 
work. 

In 99 cases out of 100 a hard drop or 
bump will break the balance staff. This is 
a pivot that holds the balance wheel in 
place. What the heart is to the body the 
balance wheel is to a watch. If a staff is 
broken the watch will stop at once, the 
balance wheel makes the watch tick. A 
watch ticks five times a second, 300 times 
a minute and 432,000 times a day. To a 
watchmaker these ticks are called beats, so 
if from a drop, a bump, a very hard sudden 
jerk, from dust or partly dried oil your 
watch is caused to lose one tick or one beat 
a second this means one-fifth of a second, 
any of these causes is apt to throw a watch 
out so that it either loses or gains one tick 
a second this means one-fifth of a second, 
figure how much vour watch wil) vary in 
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” week, only losing or gaining one tick in 
ve. 

A grain of dirt as small as the point of a 
needle will stop a watch if it lodges on the 
hair-spring, or in between the teeth of one 
of the wheels. These wheels are fitted to 
each other so perfectly that this grain of 
dirt will cause the wheels to bind. Your 
watch may stop for a minute or any length 
of time. If a grain of dirt works loose the 
watch will start again. When your watch 
does stop under no circumstances is it ever 
safe to try to start it by either bumping 
or shaking it. 

I will give you one example of how far 
the balance wheel in your watch travels 





CIRCULAR 


“145 


' Outing ‘ofthe: New: England’ Jewelers 


Institute 





THE second annual outing of the New 

England Jewelers’ Institute was held 
recently on the shores of Beaver Lake, Mil- 
ford, the features being a clambake and 
sporting events. Fifty students took part 
and made the neighborhood echo with their 
pranks and mirth. The keenest rivalry pre- 
vailed during the races, the contestants 
showing that they possess rare prowess in 
athletics. The prizes included a watch from 
B. H. Bristoe Draper, of Hopedale, a watch 
from the Waltham Watch & Clock Co., a 
rounding-up tool from Harkins, Kirby & 





STUDENTS AND FACULTY OF NEW ENGLAND JEWELERS’ INSTITUTE, MILFORD, MASS., ENJOY- 
ING THEIR RECENT OUTING 


with one oiling. If this wheel traveled in 
a straight line instead of back and forth as 
it does, it would make a complete circuit 
of the earth in just one year. Again do I 
say is there little wonder that a watch needs 
to be recoiled from six to 12 months. 

I want to take just a little more of your 
time to speak of wrist watches and jewels 


in a watch. The most common question 
asked is, “How many jewels has_ this 
watch?” This really does not mean very 


much as I have seen many 21-jewel watches 
of some makes that are not to be compared 
with 15-jewel grades of another make. 
For example, today, I showed two watches 
of different makes. The outer appearances 
were about the same, the quality of the 
cases was exactly the same. The move- 
ments were of different makes, one of 21 
jewels was $75 less than the one of 17 
jewels, the difference being in the finishing 
of the parts and the general workmanship. 

As to ladies’ wrist watches, do not get 
them too small. For the best results as to 
accuracy and durability ask your jeweler to 
show. you the two sensible sizes known_as 


8% and 934 sizes. 


Murphy and cups by Dean E, F. Lilley and 
others. 

The Institute since its inception has shown 
remarkable growth. The present students 
are a splendid type of manhood and have 
manifested unusual aptitude in their courses. 
When they are graduated the jewelry trade 
will be enriched by as fine a group of skilled 
watchmakers as there are in the country. 
Dean Lilley is much impressed by the prog- 
ress the students have made and predicts a 
fine future for them. 








W. H. Mellor, field secretary of the 
American National Retail Jewelers’ Associa- 
tion, is on another membership campaign 
and is now working in New England. It is 
expected that he will continue his work up 
until the time of the national convention, 
which is being held in Providence, August 
27-31. In conjunction with his work on 
membership Mr. Mellor is creating senti- 
ment for a big attendance at the national 


convention. He is also chairman of the 
transportation committee of the national 
association. 
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The Perfect Watch Crystal 
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K. K. is a watch crystal of prestige among 


jewelers, as well as watch case manufacturers, 


for their serviceable quality. 
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“K. K. are the best fitting glasses on the 


market,” so states a leading watch case manu- 


facturer. 


Have you ever tried them? 


KONISHI KOTAKUDO CO. 


116 Nassau Street, New York City 




















Free samples and illustrated booklet upon request. 
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NOTES AND 
QUE 


[Answers are also solicited from our readers to the questions published on this page.] 
No attention paid to communications unless accompanied by full name and address of the writer. 





QuesTIon No. 3915.— Watchmaker’s 
Material Stock.—/J am a young watch- 
maker and am thinking of opening a place 
of my own. Please tell me what amount 
of material I should carry for ——— 
about 50 watches per week.—C. F. 


ANSWER.—It is rather a difficult proposi- 
tion to advise the amount of material 
required for the watchmaker, as this de- 
pends to a great extent upon the cash out- 
lay you are prepared to invest. For in- 
stance, the item of watch glasses alone may 
amount to quite a sum. If we buy the 
small bracelet watch glass cabinet which is 
usually fitted to take sizes from 6 to 10 in- 
clusive, this will mean 90 distinct sizes and 
Y% doz. of each size will foot up nearly 2 
gross; to be exact, it is 270 glasses. Mi- 
concaves will answer the purpose, but len- 
tilles are preferable for bracelet watches. 
Then, in the larger sizes, you will require 
from 8 to 12 gross, which will. include, 
miconcaves and geneva glasses. <A large 
cabinet will also be required for these 
glasses. The most popular sizes in brace- 
let watches are 7, 8 and 9, while the modern 
styles in men’s watches will take 16, 17 and 
18. However, some of the other sizes will 
also be required, as we will always have 
at least a few of the old style watches for 
glass fitting. From the above, it will be ob- 
served that a fair stock of watch glasses 
will cost from $100 to $200. In main- 
springs, the stock may run from 20 to 30 
dozen, which will take in the most used 
sizes and models, so you can see that the 
mainspring stock may be kept under $100. 
In balance staffs and jewels, the stock could 
also be kept under $100 which would give 
us a very good assortment. We would not 
advise the young watchmaker to lay in a 
supply of other material, as the better plan 
would be to buy as needed. When a certain 
piece of material is required, buy % doz. or 
Y, doz., and in this manner build up a stock 
of “live numbers.” Of course, if an unusual 
piece of material is required, then we would 
only buy the single piece. Your staple stock 
will consist of watch glasses, mainsprings, 
baiance staffs and jewels, and this stock 
may easily be kept under $500. All other 
material should be purchased as required 
and the surplus properly labelled and placed 
in order in a cabinet. This is the safest 
plan for the young watchmaker to follow 
in pbuilding up a stock of watch material. 
It is a very simple matter to spend $2,000 
for watch material, if not properly selected, 
in fact, some of the large shops probably 
have material on hand that will be far in 
excess of the above figure. 


Question No. 3916.—An Assortment.— 
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(1) What is the factory method of selecting 
staffs and jewels to match when assembling 


their movements? Do they gauge each 
separately and if so what are the best 


gauges for this purpose? 


(2) I seem to have difficulty in removing 
the slight grinding and getting a clear bump 
with a healthy ring to it, although I use 
nothing but supposed-to-be genuine material. 
I notice that when I bump a movement that 
is new, no matter what grade, they all seem 
to bump with some pep. 


(3) What is the correct method of set- 
ling a jewel pin in a bronze roller table 
without the use of shellac?—O. T. 


ANSWER.—(1) In the watch factories all 
pivots and jewels are gauged and each size 
is placed in a separate container. When 
movements are assembled, the proper 
balance staff is selected and then the jewels 
are fitted properly to these pivots. In gaug- 
ing pivots or jewels, there will always be a 
certain percentage that are above or below 
size. For instance; in jewel sizes, we may 
have .107 mm., .11 mm., and .113 mm., yet 
they would each be placed in a container for 
.11 mm. When a balance pivot requires fit- 
ting with its hole jewel it is a simple mat- 
ter to select the proper jewel, as the various 
sizes are at hand, properly gauged and 
simply require the final fitting to obtain 
correct sideshake. The factories usually 
make the gauges that are in use in their 
own plants, but these gauges are not for 
sale on the market. However, you will 
find that any well made jaw-gauge is ex- 
cellent for gauging pivots, while a needle 
gauge may be used for the hole jewels. 
You will find such gauges listed in the 
tools and supply catalogs. 


(2) “The clear bump with a healthy ring 
to it” as you term it, is simply a matter of 
{first class workmanship on the new move- 
ments which you say you have examined. 
This includes, among other points, proper 
fitting of jewel to pivot, straight pivots 
which are highly polished, jewel holes that 
are highly polished and set true in the set- 
ting and seated properly. There is no 
mystery connected with it; it is simply fine 
parts properly assembled. 


(3) The method of setting a roller jewel 
in a bronze roller is simply a matter of 
selecting a jewel of the same form as the 
hole in the roller. The jewel is then forced 
into the hole from the top of the roller, or, 
in other words, from the side nearest the 
balance arm. In large work, we would 
term this a “drive fit.” However, there 1s 
no particular advantage to this method. 
Some of the very finest time pieces that 
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were ever made had the roller jewels set 
in the roller with gum shellac. 

Question No. 3917 To Hold Balance 
Bridge in Face Plate.—Please give method 
of holding an 18-size full plate balance 
bridge in the face plate—L. M. 


ANSWER.—Take the watch apart and re- 
move the balance from the bridge. Then 
remove the potence cap jewel, leaving the 
hole jewel in the seat. Next, secure the 
watch plate in position in the face plate, 
centering it by the balance hole jewel in the 
potence. It might be well, at this point to 
state that the face plate should grip the 
watch plate in the same plane, otherwise, 
the watch plate will be thrown out of align- 
ment, which will obviously destroy the ac- 
curacy of the work to be done. Also see 
that the jaws, when screwed down, are 
parallel; a matter easily adjusted by means 
of the leveling screw in each jaw. Having 
the watch plate level, centered and securely 
attached, then screw the balance bridge in 
place and proceed with the job. 

QueEsTIon No. 3918 Magnetism in 
Steel and lron.—Please inform us if steel 
is less magnetic than iron—H. A. & Co. 

ANSWER.—On the contrary, it is iron 
that is less magnetic than steel, especially 
hardened steel, which, owing to its great 
cohesive force, is magnetized with greater 
difficulty but retains its magnetism for a 
longer period. Soft iron, properly pre- 
pared, is easily magnetized or demagnetized. 

Question No, 3919—French Gray— 
We have a lot of silver articles that were 
brought in to be finished in French gray. 
Can you advise us how this may be done? 
—J. & Co. 

ANSWER.—To French gray silver, clean 
the articles, first by dipping in a cyanide 
solution to remove the tarnish, then scratch 
brush them, dip again and rinse in clean 
water. The object in this case is to remove 
all of the tarnish and have the articles 
bright and clean. Then prepare a solution 
of potassium sulphuret, about a quarter of 
an ounce in a quart of water. Dip the 
silver articles in this solution, until the de- 
sired color is produced. By varying the 
amount of potassium sulphuret and the 
temperature of the solution, almost any 
color from a light gray to a dead black 
may be obtained. In your case, a warm, 
weak solution will produce a dark gray 
tone in a few moments. Then the articles 
should be removed and rinsed well with 
cold water. The darkened pieces are next 
scratched with a bristle or tampico wheel, 
preferably on the lathe and with moistened 
fine pumice stone powder. The deep re- 
cesses may be left dark, if desired, which 
makes a good contrast with the lighter 
portion. The brushing should be carefully 
done, with sufficient moisture so that there 
will be no drag marks left by the brush. 
Also, a low speed is best to use in such 
work. If the pieces are silver plated, do 
not scratch brush too much with the pumice 
stone or the silver will be removed. A 
good silver lacquer should be applied to 
articles which have been given a French 
gray. To apply lacquer properly, the work 
must be chemically cleaned just the same 
as we do in plating, then swung dry and 
dipped in the lacquer. To dry the lacquer 


properly it should be hung in a warm place 
for a few hours. 
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This entire building used ex- 
clusively by the Hcrological De- 
partment of Bradley Institute. 


At present there are 245 students 
in attendance, about’ evenly 
divided between civilian and 
Federal. Several of these are 
working on their third year. 


One of our latest catalogues will 
prove of interest to you. 
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Get the Bradley Way 


MAKE YOUR ARRANGEMENTS AT ONCE with the Horological 
Department of Bradley Polytechnic Institute for a course in Watch- 
work, Jewelry or Engraving, to begin as soon as possible, as every 
day that you are not attending Bradley will be money lost, if you 
really anticipate taking this course. 


Bradley has thousands of students scattered all over the country and 
many working in foreign countries. We have thousands of the very 
highest class recommendations and a few of them are contained in 
the catalogue which we furnish free of charge. 


A thorough organization; a system that has been worked out by years 
of experience in handling thousands of students, adopting some special 
line of work, eliminating things that were not of the utmost impor- 
tance. Doing things finally adopted and doing them well has been the 
means of putting Bradley in the very forefield of Horological Insti- 
tutions. 


Bradley Horological with its increased facilities is bigger and better 
than ever. In its thirty-six years of existence this great school has 
turned out scores of the best workmen of which the country can boast. 
Figure your affairs so that you can be with us this year, if not im- 
mediately just as soon as possible. 


Try to make it September Ist if you can. 


BRADLEY HOROLOGICAL, Peoria, Illinois 
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The Art of Engraving 
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Prize-winning Essay by Miss Eloise Kennedy, in an Educational Contest Conducted by M. 
Duffy, Jacksonviile, Ill. 














NGRAVING, in its broadest sense, may 

be classed as one of the most ancient 
of the fine arts. To those of us who know 
very little of this art, or its productions, 
this may seem a rather broad statement. 
But, if we consider the true nature of en- 
graving, we shall see that it has not merely 
heen known for a long time, but, that it 
is also a means to other arts. 

The word “engrave,” comes from the 
French, meaning, “to mark by incision”; 
and it is through the medium of “marking 
by incision” that we are in possession of 
most of our knowledge of early centuries 
and their people. To them, the idea of 
making paper and printing on it had not 
occured. Instead, with sharp instruments, 
they incised or cut their symbols on some 
hard material, and now, after hundreds of 
years, these symbols are still legible. 

In Rome we read of the laws and the 
events of each year being cut into plates 
of brass. But the early Greeks and 
Egyptians did not practice this cutting 
merely as a means to record their history. 
They raised it to the plane of a fine art 
by executing beautiful designs on_ tools, 
weapons, dishes, and other articles of metal, 
showing an appreciation for the artistic 
value of such work. 

With the increased use of papyrus for 
writing material, the more difficult method 
of cutting letters and symbols into hard 
substances was abandoned, and engraving 
took its place among such arts as painting 
and sculpture. Howeyer, from the time 
when it was employed for preserving writ- 
ings, until the fifteenth century, we hear 
very little of this art, or the artists who 
practiced it. We do know that all during 
this time there were men who had become 
skillful in engraving designs on silver, 
gold, and other metals. 

This line engraving, or engraving on 
metal is an intangio process in which it 
differs from wood engraving; the back- 
ground is cut away, leaving the design in 
relief, 

The engraver in metal fits his plate into 
a form to hold it while he works. His 
chief instrument is the burin. This tool 
is made in many different sizes, for the 
varying depth or thickness of the line to be 
cut, and is tempered to suit the kind of 
metal to be worked on. The cross section 
of the burin is diamond shaped, and the 
angle which forms the point is always kept 
next to the work. The free end of the 
engraver is placed in a wooden handle 
which is held against the palm of the hand, 
while the tool is pushed forward, making 
a furrow. The metal which is driven out 
of the furrow, is scraped away with a 
burnisher. 

The outstanding feature of engraving is 
the line. Every impression must be pro- 
duced by a line, made with a tool having 
.a very fine point. 

In this way thousands of lines may be 





made in a small space, and the greatest 
patience and care is required for the work. 
Those who know little of this art will 
exclaim over the attention which the 
painter gives to details in producing a 
portrait or landscape, but few would be- 
lieve the infinite pains and time which an 
engraver must take in making an apparently 
simple design. Many of them have spent 
from three to six years of almost constant 
work on a single plate. Consider, then, 
the great effect of a discovery made in 1452. 

Previous to this time, the goldsmiths had 
found that by forcing black enamel into 
the incised lines, the design was made to 
stand out more clearly. But when this 
enamel had once hardened it was difficult 
to remove it, so, desiring to see the effect 
before the work was finished, some of these 
goldsmiths put lamp black into the lines. 
It is claimed that Finiguerra, an Italian, 
was the first to discover, by accident, that 
when this engraving was pressed into a 
damp cloth or paper, the design was trans- 
ferred from the one to the other. Until 
this time, engravers executed their work as 
a painter paints a picture,—with no idea of 
reproduction. 

From this date begins what is called “The 
Golden Age of Engraving.” There were 
two principal European schools of engrav- 
ing which finally merged their good 
qualities in a finer expression of the art. 

Durer was the head of the Northern or 
German school, of which Schongauer was 
also an important member. Durer was one 
of the first to find the power of the en- 
graver of the curved line. He used very 
fine burins and proved himself one of the 
most versatile engravers; he seems to have 
taken delight in filling in his space with 
as many figures as possible. These men 
of the Northern school were original 
artists. They designed as well as engraved, 
wherein they differed from most of the 
later artists. 

Montagna was probably the first of the 
Southern engravers to engrave plates from 
which prints were to be made. He, like 
most of the Italian school, was hampered 
by a rather formal style, due to his ad- 
herence to the rule of the straight line. 
But, as soon as the influence of the German 
school with its curved line was felt, the 
Italian school lost much of its distinctive 
character. 

In France, the art of engraving was 
given over chiefly to portraits. The cos- 
tumes and display offered much to the 
imagination of such men as Edelinck, Nan- 
tenil, Masson, and the younger and Elder 
Drevet. 

The various countries of the Continent 
contributed something to the art of the 
English engraver. Among these are Woolet, 
Hogarth, Robert Strange, and William 
Sharpe. From the sixteenth century be- 
gins the gradual subordination of engraving 
to painting. Marcantonio Raimondi, who 
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carried the art to its height, copied Durer, 
and he was also the engraver of Raphael. 
The latter realized the value of engraving 
as an art, and did not require his engraver 
to copy his paintings. Rather, he supplied 
them with outlines or sketches, and left 
the interpretation to the engraver. Thus 
Muller’s “Sistine Madonna” is as truly a 
work of art, in execution, as the painting 
by Raphael himself. 

Rubens, likewise, found worthy repro- 
ducers of his work in Schelte a Bolswert, 
Paul Pontius, Vorstermans, and deJode. 
Rubens marks the beginning of landscape 
engraving, besides certain technical develop- 
ments, which changed the art to a great 
extent. 

Raphael, Rubens, Claude, and Turner, 
had a great influence on engraving, and 
brought it to a high artistic perfection, 
although they hampered it by discouraging 
the originality of the engravers. It was 
much more simple to let the painter suggest 
the idea, than for the engraver to conceive 
it himself. 

We notice that most of the engravers of 
merit are men of the 15th to 18th cen- 
turies. What is the present state of the 
art? During the last century it has been 
practiced by very few. In the modern de- 
sire for speed, men have resorted to etch- 
ing, mezzo-tint, machine ruling, photogra- 
phy etc., to produce a similar result with 
little trouble. Among the few artists of 
the last century there is a greater striving 
for perfection in detail, but these substi- 
tutes for pure engraving have lead many 
to commercialize their art by combining it 
with other processes. At present, the most 
general demand for the engraver is in the 
designing of bank notes. If a note is en- 
zraved, it is much more difficult to make 
a successful counterfeit, since the engraver 


will give his work certain inimitable 
touches which no one but. himself will 
recognize. 


The preservation of the art of engrav- 
ing for future generations rests with the 
few who cultivate it for its own sake. In 
France, lovers of pure engraving have 
formed a society for its spread, and if such 
steps are not taken in other countries, it 
would seem that engraving will soon be- 
come a lost art. 





A large number of Attleboro jewelry firms 
closed last week for the annual vacation 
period and others will close next week. The 
list of firms closed last week are: Sykes & 
Strandberg, C. O. Sweet & Son Co., L. M. 
Flanders Co., Dobra Bros. Co, H. E. 
Thompson Co., F. L. Torrey & Co., Morse- 
Andrews Co., Leach & Garner Co., J. M. 
Fischer Co., S. O, Bigney Co., Ballou Mfg. 
Co., L. P. Brown Machine Co., General 
Plate Co., R. B. MacDonald Co., F. H. 
Sadler & Co., Smith & Crosby, Dominick & 
Haff, Walter E. Hayward Co., J. B. Ellis, 
Brigham Engraving Co. and Carter, Quan- 
strom & Remington. The following firms 
will close July 28 for one week; R. F. Sim- 
mons Co., Bliss Bros. Co., W. E. Richards 
Co., Baer & Wilde Co., Marathon Co., M. S. 
Co., Robbins Co., D. F. Briggs Co., McRae 
& Keeler, Inc., Harvey Clap & Co., Bates 
& Bacon, C. A. Marsh & Co., Moore Bros., 
Guyot Bros., Elliot & Douglass Mfg. Co., 
C. D. Lyons & Co. 
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HANDY @©® HARMAN 


31 Gold St., New York City Bridgeport, Conn. 
SHIP TO EITHER PLANT 








American Platinum Works 
One-Piece Bracelet Boxes 


are 


PRACTICAL 
ECONOMICAL 
EFFICIENT 
SATISFACTORY 


Their long and continued use in the manufacture of 
Flexible Bracelets has proven them to be so. 
For More Details Refer to 

Our New Bracelet Box Catalogue A-10 


now ready for distribution. We will appreciate 
your request for a copy. 





Pure Platinum and Iridio-Platinum 
in Plate Wire Tubing, etc. 
We also supply Palladium Platinum. 20% Palladium 


Platinum in stock charged at prevailing market 
prices of contents. 


American Platinum Works 


N. J. R. R. Ave. at Oliver St. 
Newark, N. J. 
New York Office: Charles Engelhard, 30 Church St. 
























The House of LELONG 


PRESENTS 
1. PLATINUM SOLDERS 


six grades—uniform in character, ideal 
in working qualities, dependable in color. 


2. GOLD SOLDERS 


For all karats and colors. Satisfactory 
in every way. 


3. WHITE GOLD 


Considered by a fast growing clientele 
to be the best white gold on the market. 


10k—14k—18k—20k. 
4. ALLOYS 


Complete line. In all colors. A sample 
order will surprise and please you. 


5. REFINING SERVICE 


Platinum, gold and silver. 67 years in 
the game has taught us all there is to know. 
Our returns on your sweeps, polishings, 
filings, and bullion will convince you. 


L. LELONG & BRO., Inc. 


Halsey & Marshall Sts. 17 W. 42nd St. 
Newark, N. J. New York City 

















Rex Roller Remover 


This set consists of three 
spring stumps adjusted by 
a pin wrench as shown to 
fit exactly the various sizes 
and three stakes with pivot 
holes. No. 1 is .008, No. 2 
is .006 and No. 3 is .004. 
this set of stumps and 
punches will handle any 
style roller made, and _ all 
sizes from 10-0 to 18s. The 
hole in stake to receive 
pivot is drilled into cross 
hole, insuring a bearing on 
cone. Furnished to fit any 
staking tool or can be used 
just as successfully on an 
ordinary bench block. Price 
complete with 3 stakes, 3 
adjustable spring stumps, 
wrench and knurled sleeve 
complete in box 


No. A-5 


Price $3.50 
The Tool That Will Eliminate 


Your Troubles 


The adjustable stump is of such design that it furnishes a 
full flat bearing of requisite strength for supporting roller. 
A very valuable feature in handling staffs with fine heads or 
non-magnetic rollers as you avoid breaking or bucking table. 


H. G. WILSON 


McBRIDE BLOCK ELGIN, ILL. 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 








UNITED STATES PATENTS 





Issue of July 17, 1923 


1,461,728. METHOD OF FORMING HAIRPINS. 
Mitton A. Fisnet, New York. Filed June 

11, 1921. Serial 476,798. 5 Claims. 
The methed of manufacturing a hairpin which 
consists in forming a substantially U-shaped blank 





having at its adjacent ends a surplus amount of 
metal, upsetting the surplus amount of metal to 
provide prong-receiving elements, providing prong- 
receiving pockets within the prong-receiving ele- 
ments, and securing within said pockets a pair of 
prongs. 
1,461,739. DRIVING MECHANISM FOR CLOCKS 
AND THE LIKE. Ketitmann SILBERMANN, 
La Chaux-de-Fonds, Switzerland. Filed Feb. 
12, 1921. Serial 444,459. 8 Claims. 

Gravity operated driving mechanism for clocks 
or the like comprising an inclined track for sup- 
porting a plurality of weights, having its lower 
end arranged adjacent transmission means consist- 
ing of an endless driving member carrying a plural- 








ity of carriers or supports located at equal distances 
from each other adapted to receive and discharge 
the weights, means for releasing the weights in- 
cluding a member pivoted intermediate its ends, 
having an upwardly projecting part at each end, 
one of which parts, when the member is in normal 
position holds the weights from movement on the 
track, but which, when said member is operated 
on the discharge of a weight from the transmission 
means is moved downwardly to position to release 
a weight, whilst at the same time the other part is 
moved upwardly to retain the succeeding weights, 
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and spring means for returning the parts to normal 








position, 

1,461,826. BELT BUCKLE. Epwin S. Mrx, 
Rochester, N. Y., assignor to Hickok Mfg. Co., 
Rochester, N. Y. Filed March 30, 1922. Se- 
rial 548,168. 1 Claim. 

A belt buckle comprising a front plate having a 
rear face thereof serving as a clamping surface, a 
clamping member pivotally mounted in rear of the 
front plate and provided with a belt anchoring mem- 
ber for one end of the belt and formed with a 






groove extending longitudinally of the pivot of the 
clamping member, and a strap of leather mounted 
in the groove projecting beyond the latter and hav- 
ing the opposite walls of the groove deflected in- 
wardly into binding engagement with opposite sides, 
the projecting portion being adapted to be deflected 
laterally by the belt as the clamping member is 
moved to clamping position and tend to straighten 
by the tension on the belt in order to accommodate 
itself to the thickness of the belt. 

1,461,837. ARTICLE HOLDER. Oscar T. Sun- 
DIN, Providence, R. I., assignor to David H. 
Zell, Inc., New York. Filed July 25, 1922. 
Serial 577,317. 2 Claims. 

In a device of the character described, the com- 
bination with a flexible casing, of a flat metallic 





base strip disposed transversely upon an interme- 
diate portion of the casing, folded lugs on the ends 
of the strip embracing the lateral edges of the 
casing, an upright back upon the strip, an over- 
hanging flange on the back, and a depending lip on 
the flange. 
1,462,076. WATCHCASE. Max Spiro, New York. 
Filed April 28, 1922. Serial 557,187. 1 Claim. 
A watch case comprising a substantially rectangu- 
lar casing having angular corners, a similar open 
faced cover hingedly connected to said casing, the 
hinge sleeves of both members projecting partly 
into the casing chamber, a carrier frame receptive 








of a watch movement being adapted to telescope 
into the casing and cover members, said carrier 
frame having a channel which receives the said 
inwardly projecting portion of the hinge, said 
channel being adapted to retain the carrier frame 
removably secure in either the casing or cover 
member, a longitudinal rib on the carrier frame on 
the side opposite to the channel and projecting out- 
wardly between the cover and casing, said rib be- 
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ing adapted to retain the carrier frame in tele- 

scoped position in either the casing or the cover 

when said casing and cover are opened. 

1,462,142. ALARM CLOCK. Paut Lux, Water- 
bury, Conn., assignor to Lux Clock Mfg. Co., 
Waterbury, Conn. Filed Oct. 14, 1922. Se- 
rial 504,462. 9 Claims. 

In an alarm clock, a casing, time-keeping and 
alarm-producing mechanism mounted in said casing, 













means for releasably locking said alarm-producing 
mechanism, and an indicating pointer in front of 
the dial of said clock to show whether said alarm- 
producing mechanism is locked or unlocked. 


1,462,332, SEPARABLE BUTTON. _ Icnatius 
Frrep, Mobile, Ala. Filed Jan. 25, 1923. Se- 
rial 614,829. 4 Claims, 

A separable button comprising two similar hol- 
low parts, a movable member within one part which 

has a central bore, ball carrying openings, and a 





head located outside of said hollow part, balls in 
said openings, and a pin passing through the other 
hollow part and normalby spring pressed outwardly, 
but adapted to enter the central bore and be firmly 
gripped by said balls when the two parts are pressed 
toward each other. 


1,462,376. VANITY CASE. Bennie F. Ostrow- 
sx1, San Jose, Cal. Filed Jan. 25, 1923. Se- 
rial 614,861. 6 Claims, 

A vanity case comprising a body portion forming 

a receptacle, said receptacle having an orifice 

formed in one end thereof, a comb arranged in 




















said receptacle and passing through said orifice, 
means for normally securing said comb in said 
receptacle, and means for partially ejecting said 
comb when said securing means is moved to an 
inoperative position. 


REISSUES 
July 17, 1923 
15,654. LINGERIE CLIP. Emma Evans Crark, 
Hammond, Ind., assignor to The Wilson Fast- 
ener Cc., Cleveland, Ohio. Filed March 24, 
1923. Serial 627,458. Original application 
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filed March 22, 1920. Serial 367,913. Re- 
newed May 14, 1921. Serial 469,495. Origi- 
nal 1,383,906, dated July 5, 1921. 10 Claims. 
A lingerie-clip comprising a U-shaped resilient 














Ten Times Quicker 


Wonderful HOkE-Jewel 


Soldering Outfits 


Whether you do _ special 
order work, or repairs, or 
manufacturing, the wonder- 
ful Hoke-Jewel Outfit will 
save time, labor, money and 
materials on every soldering, 
welding, or brazing job you 
do. And it will produce 





better work. 


be satisfied without it. 





mation. Easy terms 
wanted. 


We Make the Hoke-Phoenix Platinum Melters 
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Once you have used the 
Hoke-Jewel you will never 


Ask your friends. Most of 
them already have it. Then 
write us for further infor- 





JEWELERS TECHNICAL ADVICE cal] 
22 ALBANY St NEWYORK CITY 


[San W. 











300 ft. South of Cortlandt St. ew 








Phone Rector 3191 


Cash Talks Today. 


LET’S GO 


Odds and Ends American and Swiss Mainsprin7s...... per doz. $ .@ 
0 


Odds and Ends American and Swiss Staffs ............ per doz. 

Odds and Ends American and Swiss Jewels ............ per doz. .75 
Broken Lots Gold Filled Watch Bows ...............+- per doz. -75 
een. EiGNR WEAR THAINEB i600. so sc secsencesscoves gross lots 1.50 
Brass Blow Pipes, Regular Price 30c each, cut to ....-.......- 10 
Material Bottles ..... SOO eee per doz. .15 
Fine Grade Swiss Pivot Brooches, 50c Quality ....... -per doz. 2S 
2-Row Watch Brushes, Hard, Medium or Soft............. each 15 
3-Row Watch Brushes, Hard, Medium or Soft............. each .40 
4-Row Watch Brushes, Hard, Medium or Soft............. each © 
Flat Emery Buffs, 10c Quality Se re rrr each 6.6 
Fine Burnishers, Regular 00c Quality Cut to.............. each w 
Fine Gravers, Regular BRS TORY CME BO cccecccrccceses each .2O 
Fine Aluminum Eye Loops, Cut to .....2....0.ceeeeeeeeess- each -20 


Fine Imported Files, a iscount of 25% from any Catalogue. 
Genuine Boley Lathe, Regular $54.00. epee Cash Price.. 30.00 


Tr Cn... in supp sebeuseescn pees enbaesece per doz. 10 
Assorted Sixes, Watch Screw Drivers [Mav enuieabesbareucie each 10 
Fine Swiss Tweezers, 75c Quality ..........se0..0...00- per pair .35 
Bracelet H. & M. Hands, me tl $1.00, Cut Heap: per pair .3 


Bracelet Balance Staffs, in 3 dozen Lots, Dn cniedobaeany aa 75 
Swiss Bracelet Stems, Assorted, Regular $2.00 er doz. Cut to .75 
Gold Filled, Yellow, Green & White Bracelet Crowns, per doz. 1.80 


Same as Above with PINE oS. daa chi Lane ouwbaawsswsdecs ¢ per doz. 240 
Gilt Scarf Pin Backs, put up one dozen in box ........... ‘ans. ae 
Gold Plated Scarf Pin Backs, put up one dozen in box. ..... 068 35 
Gold Filled Searf Pin Backs, put up one dozen in box......... 58 
Gold Filled Jump Rings, Regular $1.25 gross, Cut to .......... 0 


Above prices are for SPOT CASH ONLY, NO TERMS. Orders 
filled as received, first come, first served. Send your orders today 
to one of the Largest Watch Material Houses in this Country. 


J.H. Mednikow & Co. 


119 Monroe Ave., Memphis, Tenn. 








Jewelers Air Supply 


Always on Tap for 
soldering, annealing, 
melting, sand blasting— 
NO DANGEROUS 
TANKS. NO AIR 
STORAGE REQUIRED 
as much or as little as 
you require. We have 
# outfits for any number 
' of  solderers, furnaces, 
etc, 





Without anything else to buy 
every month. 


Will Last a Lifetime. 
LEIMAN BROS. 


60-62 Lispenard Street 
Makers of good machinery for 35 years. New York 


Noiseless! 


Used by jewelers everywhere. 
No floor space occupied. It can 
be on a shelf or the ceiling. 





Your Shipment of 
Gold, Platinum, Silver 
Scrap 


Is Returnable to You at Our Expense if Our 


Remittance is Unsatisfactory. 


A. ROBINSON & SON 


ASSAYERS and REFINERS 


149 CANAL STREET NEW YORK CITY 
Tel. Orchard 1916 











Gold, Silver 


and 


| Platinum 
Refiners and Assayers 








709 Sansom St., Philadelphia 











T. B. HAGSTOZ @ SON 

















Files, Jewelers’ Tools and Supplies 


Telephone Cortlandt 5222 


k|FILES 


AMERICAN-SWISS FILE & TOOL CO.’S 
AMERICAN GAS FURNACE CO.’S 


Gas eee for Melting, Annealing, Enamel- 
ing, Hardening, Assaying, Etc. Positive Pressure 
Sand Blast Thang 


Anchor Tool & Supply Co., Inc. 


Formerly Tool and Supply Dept. of 
E. P. REICHHELM & CO., Inc. 


24 JOHN ST. $3 NEW YORK 











‘American 
Swiss” 
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body with a snap fastener of the stud and socket 
type carried respectively by the two limbs of the 
body entirely between such limbs and adjacent the 
free edges thereof. 


DESIGNS 


62,6644. MIRROR, BRUSH, OR SIMILAR AR- 
Witiiam:sS.. 


TICLE Becutotp, Newark, 














N. J. Filed Dec. 31, 1921, Serial 526,400. 


Term of patent 14 years. 

62,670. METAL BASKET OR SIMILAR AR- 
TICLE. Writam Gets, Meriden, Conn., as- 
signor to International Silver Co., Meriden, 





Conn. Filed Oct. 25. 
Term of patent 7 years. 


2,679. BOWL OR SIMILAR ARTICLE. 


1922. Serial 4,074. 


HyMANn 





WaNerRMAN, New York. 
Serial 3,837. Term of patent 3% years. 





Filed Sept. 28, 1922. 
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UNITED STATES TRADE-MARKS 
[The following trade-marks have been adjudged 
entitled to registration under.the Act of Feb. 20, 


1905, and are published in compliance with Section 
6 of said Act.] 





Trade-Marks Registered July 17, 1923 
Ser. 162,073. (CLASS 37. PAPER AND STA- 
TIONERY.) (Sauz Bros., Inc., New York. 
Filed April 10, 1922. 
No claim is made to the fountain pen apart from 
the mark as shown. The trade-mark consists in 
applying on each end of a fountain pen having a 





black body, which is either plain, ecrrugated, or 

“watered,” a white disk of substantially fhree-six- 

teenths of an inch in thickness. ii 
articular description of goods.—Fountain Pens.. 
Claims use since Aug. 15, 1921. 


Trade-Mark Registrations Granted 
July 17, 1923 


170,455. CERTAIN NAMED JEWELRY. Wiz t- 
1AM C. GREENE Co., Providence, R. I. 
Filed Nov. 21, 1922. Serial 172,331. PUB- 


LISHED APRIL 3, 1923. 


170,379. SEWING THIMBLES. GotpsmitH. Stern 
& Co., New York. 
Filed Jan. 10, 1923. Serial 


; 174,387. 
LISHED MARCH 13, 1923. 


PUB- 











spent last week in New York on business. 

The Attleboro Trust Co. will in the near 
future enlarge its quarters in the Bronson 
building. 

The First National Bank has awarded the 
contract for the construction of a four-story 
building on their property on Park St. 

The receipts at the Attleboro Post Office 
for the fiscal year which ended June 30 
were $133,061 as compared with $126,896 in 
1922. 

Edward Lindahl, of Cleveland, O., and E. 
R. Burton, of the Barnard Hirsch Co., San 
Francisco, Cal., were in the city last week 
placing orders. 

Walter E. Guyot, a former Attleboro 
jeweler, has been appointed manager of the 
riew branch factory of the Parker Pen Co. 
at Toronto, Can. 

William H. Saart entertained “Dick” Ru- 
dolph of the Boston Nationals last week at 
his Summer home at Lake Mirimichi. A 
dinner was given in his honor. 

During the past week three of the local 
firms dissolved their corporations. They are 
the D. F. Briggs Co., United Plate & Wire 


and Bates & Bacon. There will be no 
change, however, in the conduct or personnel 
of the concerns, only in the corporate entity. 

A number of the firms closed last week 
reopened on Monday while others closed last 
Friday for this week. All the firms will 
resume regular operation next Monday. 

The Attleboro manufacturers will assist 
in entertaining many of the delegates to the 
American National Retail Jewelers’ conven- 
tion in Providence. Many luncheons and 
dinners will be served by individual firms to 
delegates with whom they are personally 
acquainted, 








Imports of Platinum and Allied Metals 
During May 

Wasuincoton, D. C., July 31.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during May, indicate that the 
total value of platinum ores and unmanu- 
factured platinum imported was $512,730. 
The value of iridium brought in during 
that time was $14,895, while osmium and 
osmiridium imported amounted to 108 troy 
ounces, valued at $13,262. Rhodium and 
ruthenium coming here from other coun- 
tries was worth only $18,690, while the value 
of palladium brought here in May was 
$39,703. 

The figures showing the 
countries are as follows: 


imports by 
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Panama ... aa bes ror wits 183 

Colombia .. 2 4 1 svelte 1,577 
Total quan- 

ee 81 108 683 261 4,863 


Total value.$14,895 $13,262 $39,703 $18,690 $512,730 





Exports of Platinum During May 

Wasuincton, D. C., July 30.—Figures. 
just compiled by the Department of Com- 
merce show that during the month of May 
platinum valued at $20,337 was sent out from 
this country. Of this amount $14,242 repre- 
sented platinum ingots, sheets, wire, alloys 
and scrap, while the remainder of $6,095 
was the value of manufactures of platinum, 
except jewelry exported during the month. 

Ingots, Sheets, Manufactures 


Wire, Alloys, ‘of Platinum 
and Scrap Except Jewelry 


| mie | a aaa 
Oz. Oz 

Countries Troy Value Troy Jlalue 
BOON) cite amen 64 $4,901 ~ 
Quebec and Ontario. 11 1,343 41 $5,577 
Canada, Prairie Prov. 1 119 
British Columbia and 

WROD adaxnewancne 6 747 4 518 
MOE « cenwnesseas 19 1,832 rr 
PIO 6 6:60 0:0d394:0 53 5,300 

We iriies Lean 154 $14,242 45 $6,095 


The figures showing the countries to which 
the metal was sent are as follows: 
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JEWELERS’ 





CIRCULAR 





August 1, 1923. 





New straight line engraving and 
engine-turning machine 


LIENHARD & CO. 


La Chaux-de-Fonds. (Switzerland) 


Special Trade of the Factory 


All kinds of Brocading and Engine Turning Machines for Jewelers, 
Silversmiths, Goldsmiths and Watch Case Makers. 

Circular, Oval and Rectilinear Work. 

New Machines to cut Steel Dies, embossed or hollow work. 
Panto-Graveur to engrave letters and to divide pieces of precision. 
Automatic Lathes to cut Disks for numbering machines, etc. 





Firm known all over the world for the construction of engraving 
and engine-turning machines. 
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Watch Crystals that can be adjusted to any height and size— 


The New Improved 


G-S FLEXO CRYSTALS 


Are Overcoming All the Trouble Known in the 
Fitting of Watch Crystals 


A small stock of only 4 gross G-S FLEXO CRYSTALS 
(% dozen per size) is required for a complete assortment and 
will fit instantly any size or make watch in both the open 
and hunting case. Can be fitted to odd shape bezels. 


GUARANTEED NOT CELLULOID 


G-S FLEXO CRYSTALS are made of a special transparent composition 
for watch crystals only; clear as glass, and will not discolor, shrink or 
fall out of bezel. They fit tight and are dustproof, and will not burn 
when in bezel. 


Send Bezels and We Will Insert Sample G-S Crystals 
Manufactured and Sold by 


GERMANOW-SIMON MACHINE Co. 
Rochester, N. Y., U. S. A. 


CRYSTALS YOU GANT BREAK 





WARNING to retail and wholesale jewelers! 
Anyone ——. selling or inserti “com- 
pression”’ non-breakable crystals not bearing 
patent number 14,458 is infringing. We know 
of certain dealers who persist in infringi 
on above patent and we warn them here 
that certain prosecution for damages will fol- 
low as soon as our evidence is completed 
against them. 


All unbreakables which are sold with the ex- 
planation “not to be inserted by machine” 
are inferior substitutes. Beware of — 
offering for sale secretly such crystals. ree 
New York concerns are now under injunction 
for infringing on above patent. 














AS IT REACHED US : 
goose that laid the golden egg—we expect you to come back, and so treat you accordingly. Every piece of workis absolutely guaranteed tobe right. Send 


Such as is here depict- 

edin genuine photo- 

graphic reproductions 
of a case repaired by our expert mechanics stands out 
as a beacon light in forceful blazonry in attestation of 
the high-grade work turned out by this house. For 
over 30 years we have specialized upon the complete 
restoration to original shape of seemingly worthless 
cases and have builded a reputation for superior work 
surpassed by no other watch case repair house in the 
country. _Irregardless of how badly battered up a case 
may be, we restore it to its original shape speedily and 
accurately, and especially solicit work refused by other 
firms because of the difficulties incident to successful 


WATCH CASE REPAIRING 


Work by mail or express receives the same painstaking 
care as work brought in, and you can safely expect to 
receive the same courteous treatment which has for so 
long a time characterized our house. Our prices are 
right. We add only a fair and legitimate profit to the 
actual cost of the job. We don’t believe in killing the 


today—NOW —for free circular and price list, or, better still, favor us with atrial order. You'll be glad to know us. Send 





INCOMPARABLE WATCH CASE 


> BECKER-HECKMAN CO. (iii) OCOD. 








AS IT LEFT US 


OURS IS THE HOUSE THAT 
“DELIVERS THE GOODS” 








nd for prices on special work. 

















McWILLIAMS MFG. CO. 


McWILLIAMS ROLLING MILLS 


Ingot Molds 
Class Presses 


Foot Presses 
Screw Presses 
Draw Beards 
Coilers 

Rotary Shears 


237 Eddy St. 


Drops 


Lap. Lathes 
Speed Lathes Small Power Presses 


Special Machines to order. 


WIRE DRAWING MACHINES 


Tubbing Machines Burnishing Lathes 
Hammering Machines Solder Grirders 
Reducing Machines Large Piercing Presses 
Polishing Heads Oval Chucks 

Plater’s Clamps, ete. 


Telephone 
Providence, R. I. 2483 John 








MILLER & RICK 
Electro-Plating and Coloring 


Mesh Bags _— and Refinished 
Jewelry and Sil 


43 John Street, New York City 


verware Repairing 
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